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CATEGORY 1 - DEPARTMENT/
DISCOUNT/JEWELRY

FIRST PLACE: Greenup County News-
Times, Brenda Cordle, Angela Lewis -
Striking graphics, bold and effective use of
multiple red shades,a beautiful ad that is
impossible to overlook on the page.
SECOND PLACE: Greenup County
News-Times, Angela Lewis, Brenda Cordle
- This ad stood out despite being on a page
full of photos. Nice placement of "father-
son" ad on the youth sports page.
THIRD PLACE: Greenup County News-
Times, Angela Lewis, Brenda Cordle - Nice
"frilly" border, this ad also contrasts effec-
tively with the same-size ad beside it.

CATEGORY 2 - AUTOMOTIVE

FIRST PLACE: Todd County Standard,
Marty Dowell
SECOND PLACE: The News-Democrat,

Darrel Taylor
THIRD PLACE: Greenup County News-Times, Brenda Cordle, Angela
Lewis
HONORABLE MENTION: The Springfield Sun, Kim Hupman, Lizzy
Haydon

CATEGORY 3 - HARDWARE/APPLIANCE STORES

FIRST PLACE: The News-Democrat, Darrel Taylor - Nice bold design and
images.
SECOND PLACE: Greenup County News-Times, Angela Lewis, Brenda
Cordle
THIRD PLACE: The Lake News, Gloria Hollifield

CATEGORY 4 - FINANCIAL

FIRST PLACE: Breathitt Advocate, Staff, Bobby Thorpe
SECOND PLACE: Todd County Standard, Marty Dowell
THIRD PLACE: Breathitt Advocate, Staff, Bobby Thorpe
HONORABLE MENTION: Breathitt Advocate, Staff, Bobby Thorpe
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CATEGORY 5 - PROFESSIONAL SERVICES

FIRST PLACE: The News-Democrat, Darrel Taylor - The dominant element
- the photo of the woman and her daughter - was a powerful image that makes
the reader convinced she and her daughter would also find happiness togeth-
er at the facility.
SECOND PLACE: Breathitt Advocate, Staff - The in-your-face photo grabs
the reader's eye and gets the point across that this business is no nonsense.
Might have been more appealing if the employees had worn smiles while the
boss kept his serious expression, however.
THIRD PLACE: The Lake News, Gloria Hollifield - The photo is big enough
to compete with the editorial photos on the page. The heading is also big and
bold. The reader doesn't have to study the ad to find out what the main mes-
sage of the ad is.
HONORABLE MENTION: Breathitt Advocate, Staff - In spite of the fact
this is a small ad, the border tells the reader at a glance that this firm is
involved in the construction business. Nice use of white space as well.

CATEGORY 6 - FOOD AND ALCOHOL

FIRST PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon
SECOND PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon
THIRD PLACE: The Lake News, Mary Larson
HONORABLE MENTION: Breathitt Advocate, Staff

CATEGORY 7 - FURNITURE

FIRST PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon
SECOND PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon
THIRD PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon

CATEGORY 8 - 
REAL ESTATE

FIRST PLACE: Breathitt
Advocate, Staff - Small space ad
with offers a big impact
SECOND PLACE: Todd County
Standard, Marty Dowell
THIRD PLACE: Greenup
County News-Times, Brenda
Cordle, Angela Lewis

CATEGORY 9 - CLOTHING STORE

FIRST PLACE: Greenup County News-Times, Angela Lewis, Brenda Cordle
- Very clean design and use of theme for Valentine's Day.

SECOND PLACE: Todd County Standard, Marty Dowell - Great use of color
and ability to share everything the store has to offer.
THIRD PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon - Nice
use of the holiday theme design for the uniform sale.

WEEKLY
CLASS 1
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CATEGORY 10 - MULTIPLE
ADVERTISER/"SIG" PAGE

FIRST PLACE: The Lake
News, Gloria Hollifield
SECOND PLACE: The Lake
News, Mary Larson
THIRD PLACE: The Lake
News, Gloria Hollifield
HONORABLE MENTION:
Greenup County News-Times,
Wilma Coffey, Angela Lewis

CATEGORY 11 -
HEALTHCARE/MEDICAL

FIRST PLACE:Todd County
Standard, Marty Dowell - Great
headline. It will attract attention
and hopefully save lives.
SECOND PLACE: Herald
Ledger, Greta Burkhart - This is a
great approach to selling a sen-
ior care facility. Success stories
are really wonderful to hear, and
can mitigate the fear that the
prospective client has about the
facility being their last stop.

THIRD PLACE: Greenup County News-Times, Angela Lewis, Wilma Coffey
- Graphically appealing ad that conveys the message quickly and easily.

CATEGORY 12 - ENTERTAINMENT/DINING

FIRST PLACE: Greenup County News-Times, Angela Lewis - This is a fun
ad, nice color choices that compliment. Love the use of the circles from the
graphic and nice separations of those graphics! :D Enjoyed the fun picture too
and nice cut out job! Nice touch with the "house" between the address and city-
state used as a "bullet" option! Great work!
SECOND PLACE: The Lake News, Loyd Ford - Love this ad! Picture pulls
the reader in and you stay to read the ad!
THIRD PLACE: Greenup County News-Times, Angela Lewis, Brenda
Cordle - Love the thinking on this! Enjoyed the way the pictures are worked
"into" the KOA logo behind. Nice gradient in the background too. I might sug-
gest a line of italics to break the copy up, but overall, lovely!
HONORABLE MENTION: The News-Democrat, Darrel Taylor - What a
cute shrimp! Nice use of graphics and color to break up the ad copy. There is
a lot of copy at the bottom, maybe suggest to the advertiser to trim the extra
words to keep the reader in the ad? Love the block at the bottom with the gra-
dient moving into the blue, nice blends! Very color coordinated!

CATEGORY 13 - SPECIAL SECTIONS

FIRST PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon - Best use
of content - coverage and layout

SECOND PLACE: Greenup County News-Times, Angela Lewis, Wilma
Coffey, Brenda Cordle - Good use of photography Comprehensive content to
tell the story
THIRD PLACE: Grayson Journal-Enquirer, Nathan Hall, Callie Himes, Mara
Fraley - Good use of photography. Clean layout.

CATEGORY 14 - GROUP PROMOTION

FIRST PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon - Great
use of graphics, color and ad space to promote a large variety of advertisers
for the Open House.
SECOND PLACE: Greenup County News-Times, Angela Lewis, Wilma
Coffey - The newspaper did a great job of showcasing the team and generat-
ing a nice congratulation page from parents and the community.
THIRD PLACE: Greenup County News-Times, Angela Lewis - The headline
in this ad is a fun call to action. Nice job on the newspapers part getting this
collaboration together.
HONORABLE MENTION: Greenup County News-Times, Angela Lewis,
Brenda Cordle

CATEGORY 15 - POLITICAL
ADVERTISING

FIRST PLACE: Todd County
Standard, Matthew Bailey
SECOND PLACE: Monroe County
Citizen, Heather Kidd
THIRD PLACE: Todd County
Standard, Marty Dowell
HONORABLE MENTION: The
Springfield Sun, Kim Hupman,
Lizzy Haydon

CATEGORY 16 -
AGRICULTURE/LAWN 

AND GARDEN

FIRST PLACE: The Springfield
Sun, Kim Hupman, Lizzy Haydon -
Not too "in your face." Effective
branding as a message rather than a
sales push.
SECOND PLACE: Todd County
Standard, Marty Dowell - Clean sim-
ple messaging
THIRD PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon - Clean
branding that carries out throughout space, catches eye.
HONORABLE MENTION: Todd County Standard, Marty Dowell - Would
be first place if green sidebar wasn't there. Great use of photography, too much
text.

CATEGORY 17 - PREPRINTS/SPECIAL PUBLICATIONS

No entries
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CATEGORY 18 - BEST USE OF COLOR

FIRST PLACE: Greenup County News-Times, Brenda Cordle, Angela Lewis
- Very good use of color graphics, this ad has lots of "motion."
SECOND PLACE: Greenup County News-Times, Angela Lewis, Brenda
Cordle - A beautiful color ad that draws the reader's eye to it.
THIRD PLACE: Greenup County News-Times, Angela Lewis, Brenda
Cordle - A very striking ad. It jumped off the page at me.
HONORABLE MENTION: Todd County Standard, Matthew Bailey - A very
bold layout. This ad would have ranked higher if the colors had been screened
less.

CATEGORY 19 - 
BEST AD SERIES

FIRST PLACE: The
Springfield Sun, Kim
Hupman, Lizzy Haydon
SECOND PLACE: Todd
County Standard, Marty
Dowell
THIRD PLACE: The
News-Democrat, Darrel
Taylor
H O N O R A B L E
MENTION: The
Springfield Sun, Kim
Hupman

CATEGORY 20 - HOLIDAY GREETING ADS 
AND GENERAL/MISCELLANEOUS

FIRST PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon - Very
clean ad. Nice images.
SECOND PLACE: Breathitt Advocate, Staff
THIRD PLACE: The Lake News, Gloria Hollifield
HONORABLE MENTION: The Springfield Sun, Kim Hupman, Lizzy
Haydon

CATEGORY 21 - SPORTING GOODS/ATHLETICS

FIRST PLACE: The Lake News, Gloria Hollifield
SECOND PLACE: The News-Democrat, Darrel Taylor
THIRD PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon

CATEGORY 22 - SPECIAL EVENTS

FIRST PLACE: Todd County Standard, Ryan Craig - Powerful image with the
three crosses. The ominous skies tie in with the end times theme. Very nice job!
SECOND PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon - The
opened envelope with the invitation is a great idea that gets the point across at
a glance. The ad is very well constructed.
THIRD PLACE: Todd County Standard, Staff - Food artwork is a good dom-
inant element. I want to hurry down to Five Star and fuel with food and petrol.

HONORABLE MENTION: The Springfield Sun, Kim Hupman - Nice dom-
inant element with the glass of wine. The ad is tastefully done. The reader
would be compelled to attend the event.

CATEGORY 23 - CREATIVE USE OF THE
NEWSPAPER/NEWSPAPER PROMOTION

FIRST PLACE: The Springfield Sun, Kim Hupman
SECOND PLACE: The Springfield Sun, Kim Hupman
THIRD PLACE: The Springfield Sun, Kim Hupman
HONORABLE MENTION: Grayson Journal-Enquirer, Nathan Hall

CATEGORY 24 - BEST ONLINE/DIGITAL AD

FIRST PLACE: Todd County Standard, Staff
SECOND PLACE: The Springfield Sun, Kim Hupman, Lizzy Haydon

CATEGORY 25 - BEST ONLINE/DIGITAL AD SERIES

No entries

CATEGORY 1 - DEPARTMENT/DISCOUNT/JEWELRY

FIRST PLACE: Cynthiana Democrat, Suzie LaCore, Patricia Jenkins - Nice
clean presentation. No need of color with this design.
SECOND PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland
THIRD PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland

CATEGORY 2 - AUTOMOTIVE

FIRST PLACE: Cynthiana Democrat, Joyce Wilson, Patricia Jenkins - I love
the clean layout of this auto ad. The theme and colors represent the sale well
and it is very eye catching.
SECOND PLACE: Cynthiana Democrat, Suzie LaCore, Patricia Jenkins -
Very clean layout. The information on each vehicle is easy to read and clutter
free.
THIRD PLACE: Edmonton Herald News, Becky Jones - The color scheme
in this ad is fun and different. There is a lot going on for content, but the ini-
tial view caught my attention.
HONORABLE MENTION: The Spencer Magnet, Lynette Mason, Jeff
Sopland - Great advertorial representation. The ad at the bottom had more
interesting photos than the top of the advertorial.

WEEKLY
CLASS 2
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CATEGORY 3 - HARDWARE/APPLIANCE STORES

FIRST PLACE: Cynthiana Democrat, Suzie LaCore, Patricia Jenkins

CATEGORY 4 - FINANCIAL

FIRST PLACE:Cynthiana Democrat, Suzie LaCore, Patricia Jenkins - Not
sure if this is actually meant to be native advertising (sponsored content), but
it really works. If client paid for the editorial plus the ad, great tie in. If not,
good example of creating an ad that works in a specialty publication with a
unique approach.
SECOND PLACE:The Spencer Magnet, Lynette Mason, Jeff Sopland - Ad is
nicely arranged with helpful information for consumer.
THIRD PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland - The
headline compels attention, which is great. However, the form to fill out really
needs to be at the bottom of the ad for ease in cutting out.

CATEGORY 5 - PROFESSIONAL SERVICES

FIRST PLACE: Cynthiana Democrat, Suzie LaCore, Patricia Jenkins - Love
this ad, nice use of the brick background, color choice compliments the pic-
tures. Finished ad is refreshing.
SECOND PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland - What
a fun ad! You understand what the ad is saying and what these folks are look-
ing for. Font and words work well together along with the large phone number
that stands out. Nice borders too, always nice to see rounded corners align!
THIRD PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland -
Interesting page, lots going on in the ad. Enjoyed the borders on the small pic-
tures on the lower right side, would have been a thought to incorporate the bor-
der and drop shadow in the larger picture in the lower ad.
HONORABLE MENTION: The Spencer Magnet, Lynette Mason, Jeff
Sopland - This ad needs a little direction. It appears that the tricycle is part of
the "logo" for the Child Care, but that is slightly unclear. It's also hard to deci-
pher what is going on. The call-out boxes within the article portion could be
adjusted to fit a little better. The 3 columns are extremely hard to follow with
the design.

CATEGORY 6 - FOOD AND ALCOHOL

FIRST PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland0
Advertorial told the complete story. Well organized. Good use of content to
photo ratio.
SECOND PLACE: Cynthiana Democrat, Suzie LaCore, Patricia Jenkins -
Nice use of graphics to highlight season Well organized content Easy takeaways.
THIRD PLACE: Falmouth Outlook, Jessie Beckett - Anniversary images and
highlights integrated in ad well to accomplish both a brand and sales message.

CATEGORY 7 - FURNITURE

FIRST PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland - Fun use
of the border and store offerings make the ad stand out on the page.
SECOND PLACE: Falmouth Outlook, Jessie Beckett - While there is a lot of
information in the ad, the graphic designer laid it out well, so the reader is able
to understand the message the advertiser is conveying, especially as it pertains
to the new showroom.
THIRD PLACE: Cynthiana Democrat, Joyce Wilson, Patricia Jenkins - The
reader is able to see the large variety of inventory available from Pleasant
View Furniture. The photos clearly show the quality of the products.
HONORABLE MENTION: Democrat, Suzie LaCore, Patricia Jenkins

CATEGORY 8 - 
REAL ESTATE

FIRST PLACE: The Spencer
Magnet, Lynette Mason, Jeff
Sopland
SECOND PLACE: Cynthiana
Democrat, Suzie LaCore,
Patricia Jenkins
THIRD PLACE: The Spencer
Magnet, Lynette Mason, Jeff
Sopland

CATEGORY 9 - 
CLOTHING STORE

CERTIFICATE OF MERIT:
Cynthiana Democrat, Suzie
LaCore, Patricia Jenkins

CATEGORY 10 - MULTIPLE
ADVERTISER/"SIG" PAGE

FIRST PLACE: The Spencer
Magnet, Lynette Mason, Jeff
Sopland - Creative concept.
Value for clients.
SECOND PLACE: Falmouth
Outlook, Jessie Beckett, Neil
Belcher, Sam McClanahan, April
DeFalco - Creative way to inte-
grate local businesses into a community tribute.
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THIRD PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland - I appre-
ciate this paper's effort to incorporate relevant content into a special section,
as opposed to a two page spread full of ads only.
HONORABLE MENTION: Falmouth Outlook, Jessie Beckett, Neil Belcher,
Sam McClanahan, April DeFalco - Missed opportunity. Advertorial would be
more effective for client and more relevant to readers if it was not about client,
should be expert tips i.e. "When to use wifi vs. 4G" or "fastest times of day to
download content on mobile"

CATEGORY 11 -
HEALTHCARE/MEDICAL

FIRST PLACE: The Spencer
Magnet, Lynette Mason, Jeff
Sopland - The good quality, real
photographs of patients made the
ad. I felt like reading the whole
"article." I'm sure your readers
did, too.
SECOND PLACE: The Spencer
Magnet, Lynette Mason, Jeff
Sopland - The two large photos,
instead of several smaller ones,
make this ad very attractive and
eye catching. (I recommend you
name the couple in the photo every
time you run the ad.)
THIRD PLACE: The Spencer
Magnet, Lynette Mason, Jeff
Sopland - This ad is bold and sim-
ple, and wastes no words in getting
the message out.
HONORABLE MENTION:
Cynthiana Democrat, Suzie
LaCore, Patricia Jenkins - The
"group selfie" and color scheme in
this are very nice to look at.

CATEGORY 12 - ENTERTAINMENT/DINING

FIRST PLACE: Falmouth Outlook, Jessie Beckett, Neil Belcher
SECOND PLACE: Cynthiana Democrat, Suzie LaCore, Patricia Jenkins
THIRD PLACE: The LaRue County Herald News, Staff

CATEGORY 13 - SPECIAL SECTIONS

FIRST PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland -
Guessing this section had great shelf life. Nicely done.
SECOND PLACE: Cynthiana Democrat, Suzie LaCore, Patricia Jenkins
THIRD PLACE:mThe Spencer Magnet, Lynette Mason, Jeff Sopland

CATEGORY 14 - GROUP PROMOTION

CERTIFICATE OF MERIT: Cynthiana Democrat, Staff

CATEGORY 15 - POLITICAL ADVERTISING

FIRST PLACE: Falmouth Outlook, Jessie Beckett
SECOND PLACE: Cynthiana Democrat, Suzie LaCore, Patricia Jenkins
THIRD PLACE: Adair County Community Voice, Mindy Yarberry
HONORABLE MENTION: The Spencer Magnet, Lynette Mason, Jeff
Sopland

CATEGORY 16 - AGRICULTURE/LAWN AND GARDEN

FIRST PLACE: Edmonton Herald News, Becky Jones - The photo of the
landscaped yard leads the reader to think his or her lawn might look as good
with one of the products in the ad. That should be the dominant element instead
of the logo, however. The logo should be at the bottom of the ad.
SECOND PLACE: The LaRue County Herald News, Staff - Eye appealing
layout. An improvement would have been to include a reason to shop locally.
The use of four exclamation points in the copy is overkill.
THIRD PLACE: Edmonton Herald News, Heather Kidd - With the use of
photos, this ad gives the reader what the store sells at a glance. There is no
incentive for the reader, though. Why should he or she shop here?
HONORABLE MENTION: Cynthiana Democrat, Suzie LaCore, Patricia
Jenkins - Nice,crisp photos of the products they sell. Some kind of incentive
would have improved the ad, such as "Buy with confidence - we've served this
area for __ years."

CATEGORY 17 - PREPRINTS/SPECIAL PUBLICATIONS

CERTIFICATE OF MERIT: Cynthiana Democrat, Suzie LaCore, Patricia
Jenkins



7

CATEGORY 18 - BEST USE OF COLOR

FIRST PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland
SECOND PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland
THIRD PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland
HONORABLE MENTION: Cynthiana Democrat, Suzie LaCore, Patricia Jenkins

CATEGORY 19 - BEST AD SERIES
FIRST PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland
SECOND PLACE: Cynthiana Democrat, Suzie LaCore, Patricia Jenkins
THIRD PLACE: Cynthiana Democrat, Suzie LaCore, Patricia Jenkins

CATEGORY 20 - HOLIDAY GREETING ADS 
AND GENERAL/MISCELLANEOUS

FIRST PLACE: The Spencer Magnet, Lynette Mason - A fun contest that
would seem to improve readership.
SECOND PLACE: Cynthiana Democrat, Suzie LaCore, Patricia Jenkins
THIRD PLACE: The LaRue County Herald News, Staff

CATEGORY 21 - SPORTING GOODS/ATHLETICS

FIRST PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland -
Fabulous design and use of color. Ad states exactly what the business does.
SECOND PLACE: Adair County Community Voice, Mindy Yarberry

CATEGORY 22 - 
SPECIAL EVENTS

FIRST PLACE: The Spencer
Magnet, Lynette Mason, Jeff Sopland
SECOND PLACE: The Spencer
Magnet, Lynette Mason, Jeff Sopland
THIRD PLACE: The LaRue County
Herald News, Staff
HONORABLE MENTION:
Cynthiana Democrat, Suzie LaCore,
Patricia Jenkins

CATEGORY 23 - 
CREATIVE USE OF THE

NEWSPAPER/NEWSPAPER
PROMOTION

FIRST PLACE: The Spencer
Magnet, Lynette Mason, Jeff
Sopland - Good graphic representa-
tion of "We've Got it Covered."
SECOND PLACE: Adair County
Community Voice, Mindy Yarberry -
Clever graphics illustrating the
theme. Woman on right hand side of
ad needs something to anchor her -
she is a legless torso floating in
space. Full body would be better.

THIRD PLACE: The Spencer Magnet, Lynette Mason, Jeff Sopland - Clear com-
munication of what EZ Pay is about.

CATEGORY 24 - BEST ONLINE/DIGITAL AD
No entries

CATEGORY 25 - BEST ONLINE/DIGITAL AD SERIES
No entries

CATEGORY 1 - DEPARTMENT/DISCOUNT/JEWELRY

FIRST PLACE: The Lebanon Enterprise, Kim Hupman, Jessie Weis - Nice
use of outlines and graphics. Ad not too busy with space where it is needed.
SECOND PLACE: The Lebanon Enterprise, Kim Hupman, Jessie Weis - Eyes
drawn to the Black Friday graphic, nice use of reverse boxes.
THIRD PLACE: The McCreary County Voice, Suzanna Martinez - Separation
of the products is great! Lots to advertise and show, nicely assembled. Majority of
the descriptions are in all capital letters, 4 are in upper/lower case ... consistency
is always a nice touch. All caps are difficult to read. All in all, nice ad.
HONORABLE MENTION: The McCreary County Voice, Suzanna Martinez
- Clean ad, designed nicely. Awkward space under "Watches 45% OFF (DIS-

COUNT)" that could have had some improvement.

CATEGORY 2 - AUTOMOTIVE

FIRST PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan -
Creative use of font / headline. Good organization of copy/content.
SECOND PLACE: The McCreary County Voice, Suzanna Martinez - Unique
use of border with messaging good organization of content.
THIRD PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan -
Creative layout and usage of graphics/artwork good organization of content.
HONORABLE MENTION: The Lebanon Enterprise, Kim Hupman, Jessie
Weis - Creative and fun cartoon graphics. Text could have been better organ-
ized for quicker read.

CATEGORY 3 - HARDWARE/APPLIANCE STORES

FIRST PLACE: The McCreary County Voice, Suzanna Martinez - Often it is
difficult for a hardware store to show an ad that has strong female appeal. This
ad was really "classy" clearly creating an impression of what women could
expect from the event.
SECOND PLACE: The McCreary County Voice, Suzanna Martinez - This ad
showed a great variety of gifts and price points. Easy for the reader to take
action and shop at Parts City for gifts for "him."
THIRD PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan - Fun
graphics -- good use of space in this ad.

WEEKLY
CLASS 2
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CATEGORY 4 - FINANCIAL

FIRST PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan -
Creative use of white space. The rest of the page design detracted somewhat
from the ad, but overall excellent.
SECOND PLACE: The McCreary County Voice, Suzanna Martinez - Great
lead photo, and busy without being too busy.
THIRD PLACE: The Lebanon Enterprise, Kim Hupman, Eva Jo Nugent

CATEGORY 5 - PROFESSIONAL SERVICES

FIRST PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan
SECOND PLACE: Hart County News Herald, Heather Kidd
THIRD PLACE: The McCreary County Voice, Suzanna Martinez
HONORABLE MENTION: Hart County News Herald, Heather Kidd

CATEGORY 6 - FOOD AND ALCOHOL

FIRST PLACE: Barren County Progress, Marty Dowell - This ad effectively
dominates the page with its in-your-face "BEER" message. And now I'm thirsty.
SECOND PLACE: The Lebanon Enterprise, Kim Hupman, Eva Jo Nugent -
I like the concept and appearance of this ad. Its only drawback is the multitude
of punctuation errors. Help! Is there an editor in the house?!
THIRD PLACE: Barren County Progress, Becky Jones 

CATEGORY 7 - FURNITURE

FIRST PLACE: The McCreary County Voice, Suzanna Martinez
SECOND PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan
THIRD PLACE: The McCreary County Voice, Suzanna Martinez

CATEGORY 8 - REAL ESTATE

FIRST PLACE: Barren County Progress, Heather Kidd - Nice, easy to read,
focused real estate ad
SECOND PLACE: Hart County News Herald, Heather Kidd
THIRD PLACE: Hart County News Herald, Becky Jones

CATEGORY 9 - CLOTHING STORE

FIRST PLACE: The Lebanon Enterprise, Kim Hupman, Jessie Weis
SECOND PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan
THIRD PLACE: Salyersville Independent, Erin Conley

CATEGORY 10 - MULTIPLE ADVERTISER/"SIG" PAGE

FIRST PLACE: The McCreary County Voice, Suzanna Martinez - Very clean
looking feature that's appealing to the eye. Yet each restaurant that's featured
in an ad is distinctive. These pages are sometimes cluttered and visually dis-
tracting but this one rises above the norm.
SECOND PLACE: The Mountain Advocate, Charles Myrick, Maria
Swafford - This is a great idea which more newspapers should steal from you.
The feature looks clean and is "appetizing" visually.
THIRD PLACE: Hart County News Herald, Becky Jones - By placing indi-
vidual ads at the top of the page, as well as at the sides and at the bottom of
the center feature, you have avoided burying advertisers at the bottom of the
page. Great arrangement idea.
HONORABLE MENTION: The Lebanon Enterprise, Kim Hupman, Mary
May, Eva Jo Nugent - Great feature that all newspapers should be doing. The
use of four color helps the individual ads stand out.

CATEGORY 11 - HEALTHCARE/MEDICAL

FIRST PLACE: Salyersville Independent, Erin Conley
SECOND PLACE: Hart County News Herald, Becky Jones
THIRD PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan

CATEGORY 12 - ENTERTAINMENT/DINING

FIRST PLACE: The McCreary County Voice, Suzanna Martinez
SECOND PLACE: Salyersville Independent, Erin Conley
THIRD PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan

CATEGORY 13 - SPECIAL SECTIONS

FIRST PLACE: The Lebanon Enterprise, Staff - Really enjoyed this concept.
I suspect the section has very high readership.
SECOND PLACE: Barren County Progress, Staff - Great photos!
THIRD PLACE: The McCreary County Voice, Suzanna Martinez, Emily Stephens
HONORABLE MENTION: The McCreary County Voice, Suzanna
Martinez, Emily Stephens

CATEGORY 14 - GROUP PROMOTION

FIRST PLACE: The Lebanon
Enterprise, Kim Hupman, Dave
Hagan - Love the look of this ad.
Makes me want to go there.
SECOND PLACE: The McCreary
County Voice, Suzanna Martinez,
Emily Stephens - Nice design of a
group ad with just enough editorial
content.
THIRD PLACE: The McCreary
County Voice, Suzanna Martinez,
Emily Stephens - Nice design with
different ad sizes for this group ad.
HONORABLE MENTION: The
McCreary County Voice, Suzanna
Martinez - Interesting design with sponsors for this event. Love the outdoor pictures.
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CATEGORY 15 - 
POLITICAL ADVERTISING

FIRST PLACE: Barren County
Progress, Michelle Rowe

CATEGORY 16 - AGRICUL-
TURE/LAWN AND GARDEN

FIRST PLACE: The McCreary
County Voice, Suzanna Martinez -
Clean layout considering the number
of different elements that had to be
incorporated.
SECOND PLACE: The Lebanon
Enterprise, Kim Hupman, Eva Jo
Nugent - Headline causes prospective
clients to consider the question, and
perhaps to take action. A graphic that
shows a downed tree doing damage
might have strengthened the ad.

CATEGORY 17 -
PREPRINTS/SPECIAL

PUBLICATIONS

CERTIFICATE OF MERIT: The
Mountain Advocate, Charles
Myrick, Wanda Blevins

CATEGORY 18 - BEST USE OF COLOR

FIRST PLACE: The Lebanon Enterprise, Kim Hupman, Eva Jo Nugent - I
love this ad, it really conveyed the "Spring" message!!! It made me want to go
find flowers to plant, even do some spring cleaning ... I'm judging this a week
before Thanksgiving in northern Montana!! Nice use of the green, loved the
thumbtacks too on the cork board background. Normally I would mention the
skewed picture frames, but in this ad they work. Nice touch with the drop shad-
ows too.
SECOND PLACE: Barren County Progress, Becky Jones - First look at this
ad and you have a warm feeling. Normally, an ad written with the 'article' copy
will loose the reader, but this one with the warm colors, you want to stop and
read. Nice design on the 'Kali & Jared' and the 'Open House Celebration' por-
tion. Add that with the nice light color, nicely done!
THIRD PLACE: The McCreary County Voice, Suzanna Martinez - Nice
design, ad has good flow. Nice use of actual logos for Tracfone, etc. Like the
way they have been "boxed" to separate from balance of the ad.
HONORABLE MENTION: The Lebanon Enterprise, Kim Hupman, Dave
Hagan - Little ad, big punch and prime placement for the advertiser.

CATEGORY 19 - BEST AD SERIES

FIRST PLACE: The McCreary County Voice, Suzanna Martinez - Best cre-
ative execution in category.

CATEGORY 20 - HOLIDAY GREETING ADS 
AND GENERAL/MISCELLANEOUS

FIRST PLACE: The McCreary County Voice, Suzanna Martinez - This is a
great example of a Holiday Greeting ad done right. The message is clear and
addresses a lot of people within the school district. Really nice use of the art.
SECOND PLACE: Barren County Progress, Heather Kidd - Great ad com-
bining two businesses. Clean graphics and fonts. Nice use of color in the ads.
This ad looks like it generated great results for the advertisers.
THIRD PLACE: Barren County Progress, Becky Jones - This is exactly the
type of ad that belongs in a community newspaper. The designer did a great job
of creating a great memory for this couple.
HONORABLE MENTION: The McCreary County Voice, Suzanna Martinez

CATEGORY 21 - SPORTING GOODS/ATHLETICS

FIRST PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan
SECOND PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan
THIRD PLACE: The McCreary County Voice, Suzanna Martinez

CATEGORY 22 - SPECIAL EVENTS

FIRST PLACE: Barren County Progress, Heather Kidd - Information is well
organized easy to digest.
SECOND PLACE: Salyersville Independent, Erin Conley - Well organized.
Flows. Effective for a male demo looking for inexpensive date option. It
screams "we have your valentine's date covered," just what every last-minute
procrastinating boy friend is looking for, especially with the relief that comes
with the term "reservations not required." Gal: "did you get a reservation"
Guy: "yes babe"
THIRD PLACE: Barren County Progress, Heather Kidd - Missing RSVP
information.
HONORABLE MENTION: The Lebanon Enterprise, Kim Hupman, Dave
Hagan - Location? Website?

CATEGORY 23 - CREATIVE USE 
OF THE NEWSPAPER/NEWSPAPER PROMOTION

FIRST PLACE: The Lebanon Enterprise, Kim Hupman, Katie Broyles - Big,
bold, colorful, eye catching. I like it.
SECOND PLACE: The McCreary County Voice, Suzanna Martinez - A nice
mix of color and black and white.
THIRD PLACE: The Lebanon Enterprise, Kim Hupman, Katie Broyles -
Good graphics. Made me look.
HONORABLE MENTION: The McCreary County Voice, Suzanna Martinez

CATEGORY 24 - BEST ONLINE/DIGITAL AD

FIRST PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan
SECOND PLACE: The Lebanon Enterprise, Kim Hupman, Dave Hagan

CATEGORY 25 - BEST ONLINE/DIGITAL AD SERIES

No entries
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CATEGORY 1 - DEPARTMENT/DISCOUNT/JEWELRY

FIRST PLACE: The Kentucky Standard, Laura Calvert Smith, Madeline
Downs - Best use of space and layout in the category, smaller size ad with
effective use of graphics...would have liked brighter color, online file is faded
pinkish red...message clearly relayed with obvious call to action
SECOND PLACE: The Times Leader, Sherry McGregor - Good use of color,
graphics and horizontal layout/position...open house, local business message
is clear, although a lot going on.

CATEGORY 2 - 
AUTOMOTIVE

FIRST PLACE: The Sentinel-
News, Mary Ann Harp - Very
attractive ad. Good headline with
reason to buy. I like the "Best of
Shelby County" button. Attracts
attention, well placed. Nice, clean
design.
SECOND PLACE: The Times
Leader, Sherry McGregor - This is
an exceptional small space ad.
Very quickly and easily shows the
reader what the problem is, what
the solution is, and where to go to
get the solution. Nicely done.
THIRD PLACE: Appalachian
News-Express, Jamie Beckett,
Staff - Nice, clean ad design.
Large car photos attract attention.
Coupon size and placement good.

CATEGORY 3 - HARD-
WARE/APPLIANCE STORES

FIRST PLACE: Appalachian
News-Express, Jamie Beckett,
Gina Ferguson - Love this ad,

clean, great placement. Nice choice of accent color, really brings the eye to the
blue portions of the photo. Nice touch to make sure the photo is straight in the
ad, really creates a finished touch.
SECOND PLACE: The Kentucky Standard, Laura Calvert Smith, Madeline
Downs - Love this ad, nicely assembled within the article, enjoyed the cutout
option. One tiny suggestion, bringing a white border around the edge of the
pictures in the circle would have been a nice touch. Lots going on in that cir-
cle, some separation would have been great! All in all, this ad works!

THIRD PLACE: The Sentinel-News, Mary Ann Harp, Victoria Schreiner
- Nice assembly of this ad, balance is great, reverse printing used in mod-
eration and enough to keep the reader in the ad. Sunshine is cute and real-
ly helps draw the eye to the yellow in the top block. Nice to see the use of
the yellow rather than the red, easier on the eye and very attractive!
HONORABLE MENTION: The Sentinel-News, Mary Ann Harp,
Victoria Schreiner - Lovely black and white ad, enjoyed the simplicity.
Only thing I would suggest would be to take the extra moment and cut out
the paint buckets to be consistent. Nice use of the reverse block of text.
Balances well.

CATEGORY 4 - 
FINANCIAL

FIRST PLACE: The Kentucky
Standard, Donna Wilhite,
Madeline Downs - Clean
design. Good use of photogra-
phy. Good organization of mes-
saging.
SECOND PLACE: The Times
Leader, Sherry McGregor - Ad
accomplished the fun light
hearted request of the client and
conveyed this in the layout, use
of artwork and messaging.
THIRD PLACE: The Times
Leader, Sherry McGregor -
Clean Ad Clean Message Easy
Take Away

CATEGORY 5 -
 PROFESSIONAL

SERVICES

FIRST PLACE: Appalachian
News-Express, Jamie Beckett,
Gina Ferguson - Strong graph-
ics. Offer at the top of the
page. This is exactly the type
of ad that gets results for the
advertiser.
SECOND PLACE: The Kentucky Standard, Kim Hupman, Lizzy
Haydon - How fun is this ad?! Makes you want to call them right up to
have a pool installed in your backyard. Good call to action with the open
house and the new location was clearly addressed in the ad.
THIRD PLACE: Appalachian News-Express, Jamie Beckett, Staff -
While the ad used a logo for the headline, the graphics and layout were
powerful. I especially liked how the coverage area was shown in the ad.
Testimonials and quotes are always great.
HONORABLE MENTION: Appalachian News-Express, Jamie Beckett,
Gina Ferguson - This ad was laid out well. This would actually work for a
variety of business types that wanted to have multiple pictures in the ad.
Nice use of font sizes in the ad also.

MULTI-
WEEKLY
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CATEGORY 6 - FOOD AND ALCOHOL

FIRST PLACE: The Times Leader, Sherry McGregor
SECOND PLACE: The Kentucky Standard, Laura Calvert Smith, Randi
Mouser
THIRD PLACE: The Times Leader, Sherry McGregor
HONORABLE MENTION: The Kentucky Standard, Kim Hupman, Randi
Mouser

CATEGORY 7 - FURNITURE

FIRST PLACE: The Kentucky Standard, Laura Calvert Smith, Randi Mouser
- Very clean. Great design. Not too busy. Simple. Nice work.
SECOND PLACE: Appalachian News-Express, Jamie Beckett, Waylon
Nelson - Very clean, refreshing. Surrounded by ads with too much text, this
stands out and catches my eye.
THIRD PLACE: The Sentinel-News, Mary Ann Harp - Great take on
Halloween theme. Great use of space, not too busy.
HONORABLE MENTION: The Times Leader, Sherry McGregor - Very cool
concept. The photoshop is too much. Would have wanted to see actual photo
from client.

CATEGORY 8 - REAL ESTATE

FIRST PLACE: The Kentucky
Standard, Laura Calvert Smith,
Madeline Downs - The ad heading
is effective, the ad is clean and
uncluttered.
SECOND PLACE: The Sentinel-
News, Todd Stephenson - Big,
bold, beautiful, well done!
THIRD PLACE: The Kentucky
Standard, Laura Calvert Smith,
Lizzy Haydon - The "mother-son"
theme conveys long-term trust and
reliability.
HONORABLE MENTION: The
Sentinel-News, Todd Stephenson,
Kelli Borders - A nice, big, clean,
attractive, readable ad.

CATEGORY 9 - CLOTHING STORE

FIRST PLACE: The Times Leader, Sherry McGregor
SECOND PLACE: The Times Leader, Sherry McGregor
THIRD PLACE: Appalachian News-Express, Jamie Beckett, Gina Ferguson
HONORABLE MENTION: Appalachian News-Express, Jamie Beckett,
Amanda Reed

CATEGORY 10 - MULTIPLE ADVERTISER/"SIG" PAGE

FIRST PLACE: The Kentucky Standard, Laura Calvert Smith, Sales Staff - A
well designed user friendly ad.
SECOND PLACE: The Kentucky Standard, Laura Calvert Smith, Sales Staff

THIRD PLACE: The Times Leader, Sherry McGregor
HONORABLE MENTION: Appalachian News-Express, Melissa Blair,
Jamie Beckett, Staff

CATEGORY 11 - 
HEALTHCARE/MEDICAL

FIRST PLACE: The Sentinel-News,
Todd Stephenson, Victoria Schreiner
SECOND PLACE: Appalachian
News-Express, Jamie Beckett, Peggy
Bailey
THIRD PLACE: The Times Leader,
Sherry McGregor
HONORABLE MENTION: The
Kentucky Standard, Laura Calvert
Smith, Lizzy Haydon

CATEGORY 12 - 
ENTERTAINMENT/DINING

FIRST PLACE: The Times Leader,
Sherry McGregor - When the ad
appeared on my screen I thought,
"Wow!" You definitely got the point
about alcoholic beverages being
served at Los Agaves with yellow type
on the reverse burst and the photos of
mixed drinks and beer. Very nice job!
SECOND PLACE: The Times
Leader, Sherry McGregor - Very tasteful layout with photos that give the read-
er this is a quality place for all kinds of events. This ad could have been clut-
tered with as many photos as you used, but you avoided that.
THIRD PLACE: The Times Leader, Sherry McGregor - The way you placed
the photos of the staff brought lots of attention to them and that was your main
mission. The design of the rest of the ad is tasteful.
HONORABLE MENTION: Appalachian News-Express, Jamie Beckett,
Amanda Reed - The bold letters in the unique font made this an ad that can't
escape the reader's attention. The cartoon Cupid with the arrow in his back is
also something that would appeal to young singles.

CATEGORY 13 - SPECIAL SECTIONS

FIRST PLACE: Appalachian News-Express, Tracie Vanderbeck, Jamie
Beckett, Staff
SECOND PLACE: The Kentucky Standard, Donna Wilhite, Sales Staff
THIRD PLACE: The Sentinel-News, Staff
HONORABLE MENTION: The Times Leader, Sherry McGregor

CATEGORY 14 - GROUP PROMOTION

FIRST PLACE: The Kentucky Standard, Laura Calvert Smith, Madeline
Downs
SECOND PLACE: The Sentinel-News, Mary Ann Harp
THIRD PLACE: The Kentucky Standard, Laura Calvert Smith, Randi Mouser
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CATEGORY 15 - POLITICAL ADVERTISING

FIRST PLACE: The Kentucky Standard, Donna Wilhite, Randi Mouser - Like
the colors, message and design.
SECOND PLACE: The Times Leader, Sherry McGregor
THIRD PLACE: The Sentinel-News, Todd Stephenson

CATEGORY 16 - AGRICULTURE/LAWN AND GARDEN

FIRST PLACE: The Kentucky Standard, Laura Calvert Smith, Randi Mouser
- Fabulous design and use of photos and color.
SECOND PLACE: The Sentinel-News, Mary Ann Harp - Nice design and use
of photos.
THIRD PLACE: The Sentinel-News, Mary Ann Harp - Clean layout with
great use of photos for the orchard.
HONORABLE MENTION: The Times Leader, Sherry McGregor - Love the
creativity in the art at the top.

CATEGORY 17- PREPRINTS/SPECIAL PUBLICATIONS

CERTIFICATE OF MERIT: The Kentucky Standard, Donna Wilhite, Sales
Staff

CATEGORY 18 - BEST USE OF COLOR

FIRST PLACE:
The Times Leader,
Sherry McGregor
SECOND PLACE:
The Kentucky
Standard, Laura
Calvert Smith,
Madeline Downs
THIRD PLACE:
Appalachian News-
Express, Jamie
Beckett, Lisa Moore

CATEGORY 19 - BEST AD SERIES

FIRST PLACE: The Times Leader, Sherry McGregor - Excellent campaign.
The before and after shots are great. Nice work.
SECOND PLACE: The Sentinel-News, Mary Ann Harp, Victoria Schreiner -
This is a really clever series of ads. Utilizing the central graphic with ties to
particular products is attention compelling and effective.
THIRD PLACE: The Times Leader, Sherry McGregor - Very unique
approach to a campaign ad. Conveys a positive message for a job not always
viewed as positive. Great approach to making a candidate really stand out.

CATEGORY 20 - HOLIDAY GREETING ADS 
AND GENERAL/MISCELLANEOUS

FIRST PLACE: The Times Leader, Sherry McGregor - Clean ad, very read-
er friendly too! It keeps you in the ad until you're done reading it. Nice choice
of fonts and colors. Well done!

SECOND PLACE: The Kentucky Standard, Donna Wilhite, Madeline Downs
- Lots in this ad, but nicely assembled. Enjoyed the small outer glow in the top
logos. Ad has good flow and choice of fonts is easy to read.
THIRD PLACE: The Kentucky Standard, Laura Calvert Smith, Randi Mouser
- Nice combination of graphics and love the faces in the Christmas ball idea.
HONORABLE MENTION: The Times Leader, Sherry McGregor - Love the
thought behind the new logo and Santa. If I might suggest, try finding a better
"match" on the background graphics with the reindeer, sleigh and snowflakes
with the swirls. To my eye, they seem to be fighting each other, which makes my
eye bounce around and I loose interest.

CATEGORY 21 - SPORTING GOODS/ATHLETICS

FIRST PLACE: The Kentucky Standard, Laura Calvert Smith, Madeline
Downs - Great use of photography in space.
SECOND PLACE: The Kentucky Standard, Laura Calvert Smith, Madeline
Downs - Great use of space organizing visuals and photography with content.
THIRD PLACE: The Sentinel-News, Mary Ann Harp - Good use of images
with volume of content to convey overall ad message.
HONORABLE MENTION: The Times Leader, Sherry McGregor - Great
creative concept

CATEGORY 22 - SPECIAL EVENTS

FIRST PLACE: Appalachian News-Express, Jamie Beckett, Melissa Blair -
Who wouldn't want an autograph when you see how this guy plays basketball?
SECOND PLACE: The Sentinel-News, Mary Ann Harp - This ad does a great
job of showing all of the events at the fair in a clear fashion. Readers are able
to see there is a lot to do at the event.
THIRD PLACE: The Kentucky Standard, Laura Calvert Smith, Staff - Nice
wrap for the event that seemed to generate strong advertising support from var-
ious businesses.
HONORABLE MENTION: The Sentinel-News, Todd Stephenson - Fun ad
for the birthday celebration of a local furry "celebrity!"

CATEGORY 23 - CREATIVE USE 
OF THE NEWSPAPER/NEWSPAPER PROMOTION

FIRST PLACE: The Kentucky Standard, Laura Calvert Smith, Jamie Sizemore
SECOND PLACE: Appalachian News-Express, Jamie Beckett, Jeff Vanderbeck
THIRD PLACE: The Kentucky Standard, Donna Wilhite, Jamie Sizemore
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CATEGORY 24 - BEST ONLINE/DIGITAL AD

FIRST PLACE: The Sentinel-News, Todd Stephenson - Good mix of static vs.
dynamic graphics.
SECOND PLACE: The Morehead News, Nathan Hall
THIRD PLACE: The Sentinel-News, Todd Stephenson - The "find your
next..." copy is redundant.

CATEGORY 25 - BEST ONLINE/DIGITAL AD SERIES

No entries

CATEGORY 1 - DEPARTMENT/DISCOUNT/JEWELRY

FIRST PLACE: Commonwealth Journal, Mary Ann Flynn, Tammy Martin -
Good use of graphic artwork and visuals of product.

CATEGORY 2 - AUTOMOTIVE

FIRST PLACE: Commonwealth Journal, Mary Ann Flynn, Pam Popplewell
- This ad conveys quite a celebration for this car dealer. The discounts and

interest rates are clearly displayed and the showcase of 50 years of cars at the
bottom of the ad is really creative.
SECOND PLACE: Commonwealth Journal, Craig Wesley, Tammy Martin
- While the ad has a lot going on, the designer did a great job of making the

ad easy to read and follow down the page. The $99 was used cohesively in ad
pulling all of the elements together.
THIRD PLACE: The Times-Tribune, Ruth Rose, James Marcum - Great ad
concept that can be used for multiple months during football season.
HONORABLE MENTION: Commonwealth Journal, Mary Ann Flynn, Pam
Popplewell - The color scheme on this ad was great for a luxury auto dealer.
The ad is clean and with all of the details shown so clearly in the ad the con-
sumer knows in advance what to expect in their new car.

CATEGORY 3 - HARDWARE/APPLIANCE STORES
No entries

CATEGORY 4 - FINANCIAL

FIRST PLACE: The Gleaner, Cheryl Trice, Ruth Ann Risley - Excellent com-
munity tie in. Typically don't like that many faces in an advertisement, but it
worked her. Nice job.
SECOND PLACE: Commonwealth Journal, Mary Ann Flynn, Pam
Popplewell

CATEGORY 5 - PROFESSIONAL SERVICES

FIRST PLACE: Commonwealth Journal, Mike McCollom, Tony Adkins
SECOND PLACE: Commonwealth Journal, Craig Wesley, Tammy Martin -
Effective, simple.
THIRD PLACE: Commonwealth Journal, Amanda McIntosh, Tammy Martin
- Too much text.
HONORABLE MENTION: Commonwealth Journal, Mike McCollom,
Tammy Martin - With this much real estate I would expect a cleaner, more
dynamic design.

CATEGORY 6 - FOOD AND ALCOHOL

FIRST PLACE: The State Journal, Meri Latek - The grinning woman in the
photo won this ad its first-place spot. In my opinion, a good photo such as this
one always creates positive personality for the advertiser, and makes readers
feel as if they will enjoy going there.
SECOND PLACE: The State Journal, Meri Latek - Size matters! Clean lay-
out, bold graphics, "Big Blue" color scheme-all of these work best in a full-
page ad.
THIRD PLACE: The Times-Tribune, Lisa Harrison, Suzanna Stephens - I'm
sure the drinkers among The Times-Tribune's readers studied this ad as close-
ly as I did. (As an aside, Kentucky's liquor prices are much lower than in
Montana. We pay $35 for Crown Royal and Jack Daniels, and $45 for Grey
Goose.)

CATEGORY 7 - FURNITURE

FIRST PLACE: The Times-
Tribune, Ruth Rose, Suzanna
Stephens
SECOND PLACE:
Commonwealth Journal, Kraig
Price, Pam Popplewell
THIRD PLACE: Commonwealth
Journal, Mary Ann Flynn, Tony
Adkins
HONORABLE MENTION:
Commonwealth Journal, Mike
McCollom, Tammy Martin

CATEGORY 8 - REAL ESTATE

CERTIFICATE OF MERIT:
Commonwealth Journal, Mike
McCollom, Tammy Martin

CATEGORY 9 -
CLOTHING STORE

CERTIFICATE OF MERIT:
Commonwealth Journal, Mary Ann
Flynn, Tony Adkins

DAILY
CLASS 1
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CATEGORY 10 - MULTIPLE ADVERTISER/"SIG" PAGE

FIRST PLACE: Commonwealth Journal, Staff - A nice balance of informative
ads with relevant content.
SECOND PLACE: Commonwealth Journal, Staff

CATEGORY 11 - 
HEALTHCARE/MEDICAL

FIRST PLACE: Commonwealth
Journal, Amanda McIntosh, Pam
Popplewell
SECOND PLACE: The Times-
Tribune, Lisa Harrison, Suzanna
Stephens
THIRD PLACE: Commonwealth
Journal, Mike Hornback, Pam
Popplewell
HONORABLE MENTION:
Commonwealth Journal, Craig
Wesley, Tammy Martin

CATEGORY 12 - ENTERTAINMENT/DINING

FIRST PLACE: The Gleaner, Nancy Hamilton, Ruth Ann Risley - Sharp pho-
tos and a tasteful ad design make this place look inviting for an overnight stay
or the place to have a banquet. Nice job!
SECOND PLACE: Commonwealth Journal, Mike Hornback, Pam
Popplewell - The distinctive border and the fork and spoon in the center of the
ad leave no doubt as to the fact this is a restaurant ad. Good heading as well.
THIRD PLACE: Commonwealth Journal, Mary Ann Flynn, Tammy Martin -
- Tasteful ad layout. The heading doesn't say "dining." You might have made
the heading, "Dinner with a view."

CATEGORY 13 - SPECIAL SECTIONS

FIRST PLACE: The Times-Tribune, Lisa Harrison, Ruth Rose, Rebecca Conn
SECOND PLACE: The Times-Tribune, Rhonda Lawson, Trish Humphrey,
Rebecca Conn
THIRD PLACE: Harlan Daily Enterprise, Curtis Wylene Miniard
HONORABLE MENTION: The Times-Tribune, Rhonda Lawson, Trish
Humphrey, Rebecca Conn, Brad Hall

CATEGORY 14 - GROUP PROMOTION

FIRST PLACE: The Times-Tribune, Ruth Rose, Suzanna Stephens
SECOND PLACE: The Gleaner, Staff
THIRD PLACE: Commonwealth Journal, Staff

CATEGORY 15 - POLITICAL ADVERTISING

FIRST PLACE: Commonwealth Journal, Kathy Lee, Tammy Martin - A very organ-
ized message. The layout really guides the reader through the priorities. Nice work.
SECOND PLACE: Commonwealth Journal, Kathy Lee, Tammy Martin
THIRD PLACE: Commonwealth Journal, Kathy Lee, Tammy Martin

CATEGORY 16 - AGRICULTURE/LAWN AND GARDEN

FIRST PLACE: Commonwealth Journal, Janie Gumm-Wright, Tammy Martin -
The photos used and list of what I can find at Todd's Greenhouse makes me want
to shop there.
SECOND PLACE: Commonwealth Journal, Amanda McIntosh, Pam Popplewell
- Great use of color and content placement. Logo really catches the eye.
THIRD PLACE: Commonwealth Journal, Amanda McIntosh, Tammy Martin

CATEGORY 17- PREPRINTS/SPECIAL PUBLICATIONS

FIRST PLACE: The Times-Tribune, Staff

CATEGORY 18 - BEST USE OF COLOR

FIRST PLACE: Commonwealth Journal, Mary Ann Flynn, Pam Popplewell-
Nice job on keeping the red, white and blue the dominant colors in this ad. Ad
is well laid out and not overly busy.
SECOND PLACE: The Gleaner, Nancy Hamilton, Ruth Ann Risley -
Graphics do convey the message, but I believe a strong headline might have
improved the overall effectiveness of the ad. Though recognition of the store is
achieved, there is no call for action.
THIRD PLACE: Commonwealth Journal, Mary Ann Flynn, Pam Popplewell
- Background color promotes awareness of Breast Cancer Awareness month.
Logo should always be placed at the bottom of an ad.

CATEGORY 19 - BEST AD SERIES

CERTIFICATE OF MERIT: The Times-Tribune, Julie Rea, James Marcum

CATEGORY 20 - 
HOLIDAY GREETING ADS 

AND GENERAL/
MISCELLANEOUS

FIRST PLACE: Commonwealth Journal,
Mike Hornback, Pam Popplewell- This one
works! Nice use of the background in the
type, love the picture, police department
posed very nice, kudos to the officers, the
photographer, and the ad designers!
SECOND PLACE: Commonwealth
Journal, Mike McCollom, Tammy Martin -
Real Estate ads, every designers "ughh" ...
this one has been assembled nice though! I
like how it has been put into sections.
THIRD PLACE: Commonwealth Journal,
Mike Hornback, Pam Popplewell - If I could
suggest a thinner typestyle for the lower
text, this ad is lovely, but extremely difficult
to read. Congratulations are in order to the
Pulaski High School, what they have
achieved is fabulous, the ad is hard to fol-
low though and you loose the reader. A sim-
ple font change would benefit greatly!
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CATEGORY 21 - 
SPORTING GOODS/ATHLETICS

FIRST PLACE: Commonwealth Journal,
Mike Hornback, Pam Popplewell - Best use
of artwork and messaging.

CATEGORY 22 - 
SPECIAL EVENTS

FIRST PLACE: The Times-Tribune, Lisa
Harrison, Suzanna Stephens - This ad
proves that simplicity is sometimes best.
SECOND PLACE: The Times-Tribune,
Lisa Harrison, Suzanna Stephens - The
designer did a really great job showing
what readers could expect from the laser
show in this ad. The ad was laid out really
well showcasing the activities.
THIRD PLACE: Commonwealth Journal,
Mary Ann Flynn, Tony Adkins - Fun
Graphic for the headline clearly indicates
what the event is and who was invited. Nice
ad all around.
HONORABLE MENTION: The Times-
Tribune, Ruth Rose, James Marcum -
Really fun ad using the right amount of fall
graphics to promote this event. The fonts
used were really great in this ad.

CATEGORY 23 - CREATIVE USE 
OF THE NEWSPAPER/NEWSPAPER PROMOTION

FIRST PLACE: Commonwealth Journal, Kathy Lee, Pam Popplewell
SECOND PLACE: Commonwealth Journal, Kathy Lee, Pam Popplewell
THIRD PLACE: Commonwealth Journal, Staff
HONORABLE MENTION: Commonwealth Journal, Kathy Lee, Tammy Martin

CATEGORY 24 - BEST ONLINE/DIGITAL AD

FIRST PLACE: The Gleaner, Cheryl Trice, Ruth Ann Risley - Dynamic, fast
moving images, are over rated. Contrary to popular belief, you do not need a
new image every .5 seconds (although sometimes effective, not necessarily
mandatory in digital). It is obvious you understand this and nailed it with a
static image that gives viewers enough time to digest. This ad is well designed
and has all the info one needs to click through. Well done.
SECOND PLACE: Commonwealth Journal, Craig Wesley, Pam Popplewell -
Great mix of static vs. dynamic graphics. Keeps the eye on the cars.
THIRD PLACE: Commonwealth Journal, Kraig Price, Pam Popplewell - This
ad would have won 1st in my eye if the images stayed static for just a little
longer. Great first image with the arrow pointing down, but a viewer does not
have enough time to digest the following slides. Also too much info.
HONORABLE MENTION: The Gleaner, Shannon Royster, Ruth Ann Risley
- This looks like a print ad. Digital should drive clicks in order to find out more.
You gave away too much info, viewer is already over it.

CATEGORY 25 - BEST ONLINE/DIGITAL AD SERIES
No entries

CATEGORY 1 - DEPARTMENT/DISCOUNT/JEWELRY

FIRST PLACE: The News-Enterprise, Sonya Foster - Excellent us of size,
color, and graphics. This ad stands out on the page.
SECOND PLACE: The News-Enterprise, Sonya Foster - Good use of color,
as well as being somewhat appetizing.
THIRD PLACE: The News-Enterprise, Jamie Barnes - Nicely worded, clean
layout. I would have put quotes around "I DO," but ad works well regardless.

CATEGORY 2 - AUTOMOTIVE

FIRST PLACE: The News-Enterprise, Bill Mathers
SECOND PLACE: The News-Enterprise, Bill Mathers, Nancy Farmer
THIRD PLACE: The News-Enterprise, Bill Mathers
HONORABLE MENTION: The News-Enterprise, Jamie Barnes

CATEGORY 3 - HARDWARE/APPLIANCE STORES

FIRST PLACE: The News-Enterprise, Bill Mathers - Nice images used on
this clean and welcoming ad.
SECOND PLACE: The News-Enterprise, Jamie Barnes, Sara Phelps
THIRD PLACE: The News-Enterprise, Jamie Barnes, Sara Phelps

CATEGORY 4 - 
FINANCIAL

FIRST PLACE: The
News-Enterprise, Bill
Mathers, Jennifer
Simpson
SECOND PLACE: The
News-Enterprise, Jamie
Barnes
THIRD PLACE: The
News-Enterprise, Bill
Mathers, Cris Thomas
HONORABLE MEN-
TION: The News-
Enterprise, Bill Mathers,
Cris Thomas

DAILY
CLASS 2



16

CATEGORY 5 - PROFESSIONAL SERVICES

FIRST PLACE: Courier-Journal, Demetrius Booker, Michelle Bair - Best use
of a dominant element in this category - a reverse. The silhouette of the work-
er ties in very will with reverse copy above.
SECOND PLACE: The News-Enterprise, Bill Mathers, Cris Thomas - Great
dominant element. The reader has to read the ad to find out what's going on
with the woman holding the two apples.
THIRD PLACE: The News-Enterprise, Bill Mathers, Cris Thomas - The
reader is compelled to read what the models are saying. Great idea.

CATEGORY 6 - FOOD AND ALCOHOL

FIRST PLACE: Lexington Herald-Leader, Cindy Reynolds
SECOND PLACE: Daily News, Terri Johnson
THIRD PLACE: The News-Enterprise, Jamie Barnes

CATEGORY 7 - FURNITURE

FIRST PLACE: The News-Enterprise, Jamie Barnes
SECOND PLACE: The News-Enterprise, Sonya Foster
THIRD PLACE: The News-Enterprise, Sonya Foster

CATEGORY 8 - REAL ESTATE

FIRST PLACE: The News-Enterprise, Jamie Barnes, Bill Anderson - The
open space on the ad was great.
SECOND PLACE: The News-Enterprise, Jamie Barnes, Cris Thomas

CATEGORY 9 - CLOTHING STORE

FIRST PLACE: Lexington Herald-Leader, Kevin Cassady - Very clever look
to the ad. Easy to read and clean.
SECOND PLACE: The News-Enterprise, Jamie Barnes, Cris Thomas - Ad
explained the sale very well and was clean, easy to read.
THIRD PLACE: Daily News, Barry Vincent - Ad layout was clean. The
endorsement from Dr. Weil in the center helped sell the product well.
HONORABLE MENTION: The News-Enterprise, Jamie Barnes, Cris
Thomas - Nice layout out with great use of color.

CATEGORY 10 - MULTIPLE ADVERTISER/"SIG" PAGE

FIRST PLACE: The News-Enterprise, Staff
SECOND PLACE: The News-Enterprise, Staff

CATEGORY 11 - HEALTHCARE/MEDICAL

FIRST PLACE: The News-Enterprise, Bill Mathers, Jennifer Simpson -
Graphics tell the story really well. Ad is nicely designed and gets the point
across.

SECOND PLACE: The News-Enterprise, Sonya Foster - Nicely designed ad.
Message is very clear and communicated quickly and graphically.
THIRD PLACE: The News-Enterprise, Jamie Barnes, Portia Oldham -
Testimonial in ad is very effective. Nicely incorporates reason to choose this
facility with the invitation to the event.

CATEGORY 12 - ENTERTAINMENT/DINING

FIRST PLACE: Daily News, Andrea Dennis - Love this ad, it sends out fun,
enter to win, professionalism. It has a lot to tell the reader but enough space
to keep you in the ad, the design has been done to not loose the reader, which
is perfect! Nicely assembled, great balance and colors that work!
SECOND PLACE: The News-Enterprise, Jamie Barnes, Bill Anderson - I
like this ad, very nicely assembled, it's clean, enough room to get the informa-
tion to the reader.
THIRD PLACE: The News-Enterprise, Bill Mathers - Refreshing ad, with
nice colors to compliment, enjoyed the graphic at the top, eye is immediately
drawn to that, the circle and curves fit!
HONORABLE MENTION: The News-Enterprise, Jamie Barnes, Portia
Oldham - Fun use of the Christmas balls!

CATEGORY 13 - 
SPECIAL SECTIONS

FIRST PLACE: Daily
News, Staff - Best
Comprehensive Content
Best Overall use of
images and layout.
SECOND PLACE:
The News-Enterprise,
Staff - Good use of lay-
o u t
space/images/copy/con-
tent
THIRD PLACE: The
News-Enterprise, Staff -
Nice use of
artwork/organization of
a lot information in a
reader friendly layout
for quick overall take away.
HONORABLE MENTION: The News-Enterprise, Staff - Great overall con-
cept using advertorial space with ad space.

CATEGORY 14 - GROUP PROMOTION

FIRST PLACE: The News-Enterprise, Staff - What a great look for a promo-
tional page! Great use of color in the ads. This really stands out on a page and
isn't cluttered at all with the grouping of ads.
SECOND PLACE: The News-Enterprise, Staff - Fun and colorful -- the ads
look like they generated great results for the advertisers.
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CATEGORY 15 - 
POLITICAL ADVERTISING

FIRST PLACE: The News-Enterprise,
Bill Mathers, Bill Anderson
SECOND PLACE: The News-
Enterprise, Sonya Foster
THIRD PLACE: The News-Enterprise,
Jamie Barnes, Cris Thomas
HONORABLE MENTION: The News-
Enterprise, Bill Mathers, Bill Anderson

CATEGORY 16 -
AGRICULTURE/LAWN 

AND GARDEN

FIRST PLACE: Daily News, Sara Jones
- Clean. Catches eye juxtoposed with text.
SECOND PLACE: The News-
Enterprise, Bill Mathers, Nancy Farmer
THIRD PLACE: The News-Enterprise,
Sonya Foster - Too much small text.

CATEGORY 17- PREPRINTS/SPECIAL PUBLICATIONS

FIRST PLACE: The News-Enterprise, Staff - Heartland Chamber Magazine
is one of the most comprehensive and detailed local magazines I have ever
seen. I read every page, even the directories. My compliments to the staff for a
huge job very well done.
SECOND PLACE: The News-Enterprise, Staff - This is a magazine I would
enjoy reading every Sunday in my recliner, drinking coffee. Very nice work by
all.
THIRD PLACE: Lexington Herald-Leader, Savannah Wheat, Kim Woods,
Jane Ashley Pace, Jackie Wilson - My wife can't get enough of this kind of mag-
azine. We both especially like the six pages of rescue pets up for adoption. This
magazine looks like it is done by many more than just four people. They must
work day and night.
HONORABLE MENTION: The News-Enterprise, Staff - This is a very nice-
ly done, concise guide that must be useful to many thousands of your readers.

CATEGORY 18 - BEST USE OF COLOR

FIRST PLACE: Lexington Herald-Leader, Jason Gregory
SECOND PLACE: The News-Enterprise, Jamie Barnes, Bill Anderson
THIRD PLACE: Lexington Herald-Leader, Cindy Reynolds
HONORABLE MENTION: The News-Enterprise, Sonya Foster

CATEGORY 19 - BEST AD SERIES

FIRST PLACE: The News-Enterprise, Jamie Barnes - Great branding and
image building ads. The ad designs speaks to the quality of the store.
SECOND PLACE: Courier-Journal, Demetrius Booker, Michelle Bair, Ashlie
Stevens
THIRD PLACE: The News-Enterprise, Bill Mathers

CATEGORY 20 - HOLIDAY GREETING ADS 
AND GENERAL/MISCELLANEOUS

FIRST PLACE: Daily News, Jamie Dobbs
SECOND PLACE: The News-Enterprise, Bill Mathers
THIRD PLACE: The News-Enterprise, Jamie Barnes, Sara Phelps
HONORABLE MENTION: The News-Enterprise, Bill Mathers

CATEGORY 21 - SPORTING GOODS/ATHLETICS

FIRST PLACE: Daily News, Mark Mahagan - Powerful heading with yellow
type on the black background. The photo also lets the reader know at a glance
what the ad message is. Can't think of a way this ad could be improved.
SECOND PLACE: The News-Enterprise, Bill Mathers, Bill Anderson - Great
use of color to make this ad one the reader can't help but notice. A product
should be at the top of the ad, not the logo.
THIRD PLACE: Daily News, Sara Jones - Nice use of color. The ad is too
blocky, though. The many borders chop the ad up into many segments. More
subtle borders would have tied the elements together.
HONORABLE MENTION: Daily News, Sara Jones - Very good dominant
element. Spot color should have been used more, such as a blue background.

CATEGORY 22 - SPECIAL EVENTS

FIRST PLACE: The News-Enterprise, Jamie Barnes
SECOND PLACE: The News-Enterprise, Sonya Foster
THIRD PLACE: The News-Enterprise, Bill Mathers, Sara Phelps
HONORABLE MENTION: The News-Enterprise, Bill Mathers

CATEGORY 23 - CREATIVE USE 
OF THE NEWSPAPER/NEWSPAPER PROMOTION

FIRST PLACE: The News-Enterprise, Jamie Barnes, Nancy Turner
SECOND PLACE: The News-Enterprise, Bill Mathers, Sara Phelps
THIRD PLACE: The News-Enterprise, Jamie Barnes, Nancy Turner

CATEGORY 24 - BEST ONLINE/DIGITAL AD

FIRST PLACE: The News-Enterprise, Bill Mathers, Sara Phelps - A clean
non-intrusive digital ad.
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SECOND PLACE: Courier-Journal, Demetrius Booker, Thomas (TJ) White,
Sam Smock, Erik Helton
THIRD PLACE: Courier-Journal, Demetrius Booker, Erik Helton
HONORABLE MENTION: Lexington Herald-Leader, Alaina Mathews

CATEGORY 25 - BEST ONLINE/DIGITAL AD SERIES

FIRST PLACE: Courier-Journal, Demetrius Booker, Thomas (TJ) White,
Sam Smock, Erik Helton - Very clean design and eye catching.
SECOND PLACE: Courier-Journal, Demetrius Booker, Thomas (TJ) White,
Sam Smock, Erik Helton

CATEGORY 1 - DEPARTMENT/DISCOUNT/JEWELRY

FIRST PLACE: College Heights Herald, Zach Tatoian - Nice bold ad with a
fun graphic.
SECOND PLACE: College Heights Herald, Zach Tatoian

CATEGORY 2 - AUTOMOTIVE

FIRST PLACE: Floyd County Chronicle, Jamie Beckett, Waylon Nelson
SECOND PLACE: Floyd County Chronicle, Jamie Beckett, Gina Ferguson
THIRD PLACE: Floyd County Chronicle, Jamie Beckett, Waylon Nelson

CATEGORY 3 - HARDWARE/APPLIANCE STORES

FIRST PLACE: College Heights Herald, Zach Tatoian - Very eye catching ad. It
offers nice balance to the page. Not much detail on how I would find the store.
SECOND PLACE: Floyd County Chronicle, Jamie Beckett, Waylon Nelson
THIRD PLACE: Floyd County Chronicle, Jamie Beckett, Peggy Bailey

CATEGORY 4 - FINANCIAL

CERTIFICATE OF MERIT: College Heights Herald, Zach Tatoian

CATEGORY 5 - PROFESSIONAL SERVICES

FIRST PLACE: Floyd County Chronicle, Jamie Beckett, Gina Ferguson - Nice use of
color and clean layout. You knew exactly what to expect if you went to the grand open-
ing.
SECOND PLACE: The Gold Standard, Bill Mathers, Portia Oldham - The ad was
able to target a specific audience with an opportunity. It had a lot to explain, but told
a great story with the placement of the content.
THIRD PLACE: Floyd County Chronicle, Jamie Beckett, Gina Ferguson - Nice clean
layout with a great logo. Had all the basic information needed to brand this business.
HONORABLE MENTION: College Heights Herald, Zach Tatoian

CATEGORY 6 - FOOD AND ALCOHOL

FIRST PLACE: College Heights Herald, Zach Tatoian

CATEGORY 7 - FURNITURE

CERTIFICATE OF MERIT: College Heights Herald, Emily Lindeau

CATEGORY 8 - REAL ESTATE

FIRST PLACE: College Heights Herald, Zach Tatoian - Excellent arrange-
ment of graphics. Ad is inviting, giving the consumer a good sense of what the
apartment complex is like. Nicely done.

CATEGORY 9 - CLOTHING STORE

FIRST PLACE: College Heights Herald, Emily Lindeau - What a fun ad,
enjoyed the clean appearance. Nice use of the drop shadow and color.
SECOND PLACE: Floyd County Chronicle, Jamie Beckett, Gina Ferguson-
Nice color ad, good use of the pink and tan. Enjoyed the fun typestyle.
Understand why the layout was done this way, however, the ultimate goal
would be to keep the little girl facing into the ad not leaving the ad.
THIRD PLACE: College Heights Herald, Zach Tatoian - Enjoyed the two
typestyles, they compliment each other and the ad. Nice choices of color,
although would have enjoyed seeing some black. The thing that throws the ad
off for my is the placement of the name and address, it looks out of place.
HONORABLE MENTION: Floyd County Chronicle, Jamie Beckett,
Amanda Reed, Bobby Gilliam - Love the zebra, immediate focus on him. The
stripes as a background is a nice touch too!

CATEGORY 10 - MULTIPLE ADVERTISER/"SIG" PAGE

FIRST PLACE: College Heights Herald, Staff - Only two choices and the
other selection would not load so it could not be viewed to be judged.

CATEGORY 11 - HEALTHCARE/MEDICAL

FIRST PLACE: The Gold Standard, Bill Mathers, Jennifer Simpson - The
message in this ad clearly solves a problem for readers filling a prescription.
The "pill" character is great and the additional information at the bottom of
the ad with locations, etc. is laid out well.

ASSOCIATE
NEWSPAPERS



SECOND PLACE: The Gold Standard, Bill Mathers, Jennifer Simpson -
Again, great job from this graphic team for designing an ad that solves a prob-
lem for the reader. Great use of graphics and colors to immediately draw the
reader to the ad.
THIRD PLACE: West KY News, Gregory S. Vaught - This ad is just plain
fun! What a great use of a family picture to use in a local ad in your local news-
paper. I am sure this advertiser had plenty of people mention his ad to him.
HONORABLE MENTION: The Gold Standard, Bill Mathers, Jennifer
Simpson - This ad is laid out well, and of course the photo with the little girl
helps showcase the new products in a fun manner.

CATEGORY 12 - ENTERTAINMENT/DINING

FIRST PLACE: College Heights Herald, Zach Tatoian
SECOND PLACE: College Heights Herald, Zach Tatoian
THIRD PLACE: College Heights Herald, Zach Tatoian

CATEGORY 13 - SPECIAL SECTIONS

FIRST PLACE: College Heights Herald, Zach Tatoian - This looks to be the
most successful in terms of revenue generated.
SECOND PLACE: College Heights Herald, Staff - Nice to see local
venues/bars participating
THIRD PLACE: College Heights Herald, Staff
HONORABLE MENTION: College Heights Herald, Emily Lindeau - No ads
from hospitals, medical, etc?

CATEGORY 14 - 
GROUP PROMOTION

FIRST PLACE: College Heights Herald, Staff
SECOND PLACE: College Heights Herald,
Zach Tatoian

CATEGORY 15 - 
POLITICAL ADVERTISING

FIRST PLACE: College Heights Herald,
Zach Tatoian
SECOND PLACE: College Heights
Herald, Zach Tatoian

CATEGORY 16 -
AGRICULTURE/LAWN 

AND GARDEN

FIRST PLACE: College Heights Herald,
Emily Lindeau
SECOND PLACE: College Heights
Herald, Zach Tatoian

CATEGORY 17- PREPRINTS/SPECIAL PUBLICATIONS

FIRST PLACE: College Heights Herald, Zach Tatoian
SECOND PLACE: College Heights Herald, Staff
THIRD PLACE: College Heights Herald, Zach Tatoian

CATEGORY 18 - BEST USE OF COLOR

FIRST PLACE: The Gold Standard, Bill Mathers - Photos of children are
always an eye catcher. These happy kids make the event look appealing. The
tree with falling leaves gives it a "fall feel." Lots of bright color but not too
much.
SECOND PLACE: College Heights Herald, Zach Tatoian - Colors on the left
hand side of the ad tie in nicely with the colors of the football. It's a very taste-
fully done ad.
THIRD PLACE: College Heights Herald, Emily Lindeau - The colors in the
logo tie in nicely with the artwork on the left hand side of the ad. The artwork
that announces the store as being voted best is a "foreign" color which might
have looked better in black and white.
HONORABLE MENTION: College Heights Herald, Zach Tatoian - The ad
stands up well even though it's under the four color photo of the volleyball
players. Use of more four color would have bumped it up to third place:

CATEGORY 19 - BEST AD SERIES

FIRST PLACE: College Heights Herald, Emily Lindeau
SECOND PLACE: College Heights Herald, Staff
THIRD PLACE: College Heights Herald, Bradley Greenwell

CATEGORY 20 - HOLIDAY GREETING ADS 
AND GENERAL/MISCELLANEOUS

FIRST PLACE: West KY News, Gregory S. Vaught
SECOND PLACE: West KY News, Gregory S. Vaught
THIRD PLACE: College Heights Herald, Zach Tatoian
HONORABLE MENTION: The Gold Standard, Bill Mathers

CATEGORY 21 - SPORTING GOODS/ATHLETICS

FIRST PLACE: College Heights Herald, Emily Lindeau - Interesting image
that draws you to the ad and keeps you there.
SECOND PLACE: Floyd County Chronicle, Jamie Beckett, Gina Ferguson
THIRD PLACE: Floyd County Chronicle, Jamie Beckett, Amanda Reed
HONORABLE MENTION: West KY News, Gregory S. Vaught

CATEGORY 22 - SPECIAL EVENTS

FIRST PLACE: College Heights Herald, Emily Lindeau - Amazing use of
color and fonts to promote this event.
SECOND PLACE: College Heights Herald, Zach Tatoian - Very clean design
and clever copy.
THIRD PLACE: Floyd County Chronicle, Jamie Beckett, Gina Ferguson -
Nice design and use of a small space to tell the story of this event.
HONORABLE MENTION: College Heights Herald, Emily Lindeau - A lot
of content, but got the message desired.
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CATEGORY 23 - CREATIVE USE 
OF THE NEWSPAPER/NEWSPAPER PROMOTION

FIRST PLACE: College Heights Herald, Emily Lindeau

CATEGORY 24 - BEST ONLINE/DIGITAL AD

FIRST PLACE: College Heights Herald, Emily Lindeau - Including price of
breakfast in ad was good. Nice graphic as well.
SECOND PLACE: College Heights Herald, Emily Lindeau - Attractive and
attention compelling.
THIRD PLACE: College Heights Herald, Bradley Greenwell - Message well
displayed.

CATEGORY 25 - BEST ONLINE/DIGITAL AD SERIES

FIRST PLACE: College Heights
Herald, Bradley Greenwell - Nice
rotating ads for The Lost River Pizza
Company, however, if I might suggest
to try and eliminate the "all capital let-
ters" ... they are extremely difficult to
read.
SECOND PLACE: College Heights
Herald, Staff - The push notification
one makes me want to hurry and click
the launch button! The one on the web-

site is nicely designed. Not much room to do much with the first one on the
mobile.

WEEKLY CLASS 1
First Place  . . . . . . . . . . . . . . . . .THE SPRINGFIELD SUN
Second Place  . . . . . .GREENUP COUNTY NEWS-TIMES

TODD COUNTY STANDARD
Third Place  . . . . . . . . . . . . . . . . . . . . . .THE LAKE NEWS

WEEKLY CLASS 2
First Place  . . . . . . . . . . . . . . . . .THE SPENDER MAGNET
Second Place  . . . . . . . . . . . . .CYNTHIANA DEMOCRAT
Third Place  . . . . . . . . . . . . . . . . .FALMOUTH OUTLOOK

WEEKLY CLASS 3
First Place  . . . . . . . . . . . . .THE LEBANON ENTERPRISE
Second Place  . . . . . . .THE McCREARY COUNTY VOICE
Third Place  . . . . . . . . . . .BARREN COUNTY PROGRESS

MULTI-WEEKLY
First Place  . . . . . . . . . . . . .THE KENTUCKY STANDARD
Second Place  . . . . . . . . . . . . . . . . . .THE TIMES LEADER
Third Place  . . . . . . . . . . . . . . . . . .THE SENTINEL-NEWS

DAILY 1
First Place . . . . . . . . . . . .COMMONWEALTH JOURNAL
Second Place  . . . . . . . . . . . . . . . . .THE TIMES-TRIBUNE
Third Place  . . . . . . . . . . . . . . . . . . . . . . . . .THE GLEANER

DAILY 2
First Place . . . . . . . . . . . . . . . . .THE NEWS-ENTERPRISE
Second Place  . . . . . . . . . . . . . . . . . . . . . . . .DAILY NEWS
Third Place . . . . . . . . . . . . . . . . . . . .COURIER-JOURNAL

ASSOCIATE NEWSPAPERS
First Place  . . . . . . . . . . . . .COLLEGE HEIGHTS HERALD
Second Place  . . . . . . . . . .FLOYD COUNTY CHRONICLE
Third Place  . . . . . . . . . . . . . . . . .THE GOLD STANDARD

COMING LATE SUMMER
Information on the 

2016 KPA Advertising Contest
Covers all issues between October 1, 2015, 

and September 30, 2016.
Entry deadline will be Mid-October, 2016
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