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WEEKLY 1
02 - FINANCIAL

1st Place: Springfield Sun - Kim Hupman, Alice Walker
2nd Place: Springfield Sun - Kim Hupman, Alice Walker
3rd Place: Springfield Sun - Kim Hupman

05 - PROFESSIONAL SERVICES

1st Place: Falmouth Outlook - Sarah Tackett - “Nice big and bold! And GREEN!!!
If I were looking for a lawn care service and saw this ad, | would be calling. Nice
big type that states what their services are and images that show their detailed
work. Good job being BOLD!”

2nd Place: Springfield Sun - Kim Hupman, Alice Walker - “Immediately your
eye goes to the puppy looking at the kitten, then down to the cattle. Great angle on
the cattle btw. | like that it’s a one stop place for veterinary care which is easily
depicted in the ad. Who can resist critters anyway?”

3rd Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan - The before and
after photos are what really caught my eye. Then we find out that it can afféect the
air circulation in our home. With COVID-19, I’d want the duct work in my home
in tip top shape!

06 - FOOD AND ALCOHOL

1st Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan
2nd Place: Springfield Sun - Kim Hupman, Alice Walker
3rd Place: Springfield Sun - Kim Hupman, Alice Walker

07 - FURNITURE

1st Place: Springfield Sun - Kim Hupman, Alice Walker - Good choice of fonts
and colors. Placement of words and phrases in impactful locations. Picture of
rolls of carpet simple yet efféctive enough.

2nd Place: Springfield Sun - Kim Hupman, Alice Walker - Color scheme good.
Lots of product pictures (perhaps too many?). Text easy to read. The way some of
the Gifts & Decor flowed into the Unique Clocks a bit messy (needed neatening
up). Some of the pictures needed to be bigger.

3rd Place: Springfield Sun - Kim Hupman, Alice Walker - Light blue font color
on yellow background not effective. Graphics fail to convey services of advertised
product. Fonts themselves are easy to read.

08 - REAL ESTATE

1st Place: Springfield Sun - Kim Hupman, Alice Walker - Great artwork and lay-
out. Pops off the page with the bold black contrast.

2nd Place: Springfield Sun - Kim Hupman - Great use of color!

3rd Place: Springfield Sun - Kim Hupman, Alice Walker - Artwork needs cleaned
up, but nice layout.



10 - MULTIPLE ADVERTISER/ “SIG” PAGE

1st Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan - Vibrant colors

and well put together ads. Doesn’t feel overly busy and everything flows well.

2nd Place: Springfield Sun - Kim Hupman, Alice Walker - Fantastic ads to go
with the information of FFA week.

3rd Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan - A lot to look at,
but put together well. Perhaps white space or solid color behind instead of image
would help relieve the busy feel.

11 - HEALTHCARE/MEDICAL

1st Place: Springfield Sun - Kim Hupman, Alice Walker - Eye-catching graphic

excellent. Question posed equally as eye-catching as graphic. Colors and fonts on

ad easily readable and neatly organized. White text on light blue box (Ultra Tech

text) a bit difficult to read.

2nd Place: Springfield Sun - Kim Hupman, Alice Walker - Eye-Catching spine

graphic good. Font selection great. Choice of purple font on purple background

not the best (choose a different color font to better convey message.) Text is neatly

arranged. Placement of “Holiday Stress Getting to You?”” better served at top of

ad to better get customer’s attention. ooy Motions o
3rd Place: Springfield Sun - Kim Hupman, Alice Walker - Good fonts/color o
schemes. What services Kort provides not clear. Better to have photo of staff than

building to better show services being offered. The use of Christmas graphics ok.

12 - ENTERTAINMENT/DINING

1st Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan - Marvelous menu
and with specials! Ad is colorful and pleasant to read (I should place an order...)
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Like a business card. Has website and address of business s /er
2nd Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan - Colorful! In-
formation is presented in a savory way. Pizza ad ties in with sports theme. Ad has S T )

125 bleed

necessary contact information (website, phone number, and street address). Nice
to know if there were any specials available.

3rd Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan - Menu with
specials. Ad is colorful and pleasant to read (I should call and see what else is
available...) Like a business card. No website.

13 - SPECIAL SECTIONS

1st Place: Springfield Sun - Kim Hupman, Alice Walker - Vibrant colors, out-
standing pictures, nice advertisements and good information. Well done!

2nd Place: Lake News - Loyd Ford - What an amazing piece of history. Everyone
that worked on this should be proud.

3rd Place: Falmouth Outlook - Sarah Tackett, Staff - This is a great section! There
were just too many outstanding sections this year. Good work!



15-POLITICAL ADVERTISING

1st Place: Springfield Sun - Kim Hupman, Alice Walker - | was taken aback by
this ad which made me scrutinize it closer. It said to vote for yourself...but I wasnt
running...what did they mean? | had to read the colorful, patriotic ad to find out |
was voting to protect myself by voting the candidates listed.

2nd Place: Springfield Sun - Kim Hupman, Alice Walker - The border was
eye-catching, and I liked the bold red checked ways to vote. | would have pre-
ferred the black lettering to be easier to read...more space, but there’s a lot of
information to fit.

3rd Place: Springfield Sun - Kim Hupman, Alice Walker

16 - AGRICULTURE/LAWN AND GARDEN

1st Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan
2nd Place: Springfield Sun - Kim Hupman, Alice Walker
3rd Place: Springfield Sun - Kim Hupman, Alice Walker

18 - BEST USE OF COLOR

1st Place: Springfield Sun - Kim Hupman, Alice Walker - Festive and eye
catching

2nd Place: Falmouth Outlook - Sarah Tackett

3rd Place: Springfield Sun - Kim Hupman, Alice Walker

20 - HOLIDAY GREETING ADS AND GENERAL/MISCELLANEOUS

1st Place: Springfield Sun - Kim Hupman, Alice Walker - Excellent use of graph-
ics to tie to with holiday theme. Eye-catching colors. Makes me want to go ice
skating and visit Santa, so job well done!

2nd Place: Springfield Sun - Kim Hupman, Alice Walker - Very clever, especially
the use of the recycling symbol. The green with the light blue background pops!
3rd Place: Springfield Sun - Kim Hupman, Alice Walker - The angle of the photo,
coupled with the lighting, is sharp; however, I’m wondering if a filter is used on
this? Some of the sky, around the edges of the building, looks unnatural. An invit-
ing Main Street shot.

22 - SPECIAL EVENTS

1st Place: Springfield Sun - Kim Hupman, Alice Walker - Great use of space,
shape and content!

2nd Place: Springfield Sun - Kim Hupman, Alice Walker

3rd Place: Springfield Sun - Kim Hupman, Alice Walker



23 - CREATIVE USE OF THE NEWSPAPER/NEWSPAPER PROMOTION

1st Place: Springfield Sun - Kim Hupman - | absolutely love this! It’s simple with
a clear, concise message. Who wouldn’t want to be a part of this paper? Photo
colors stand out. Excellent promo of a publication.

2nd Place: Springfield Sun - Kim Hupman, Veronica Durham - Good specials

to draw subscribers. The basketball mania photo is on FIRE! Definitely catches
attention.

3rd Place: Falmouth Outlook - Sarah Tackett, Melissa Redden Lawson - Lots of
interesting submissions in this category. What stands out with this is the journal
pages as a background and the scientific line drawings. Kudos! Looks like an
interesting place!

WEEKLY 2

01 - DEPARTMENT/DISCOUNT/JEWELRY

1st Place: Bourbon County Citizen - Kim Sies - | would be intrigued. What type
of deals do they have anyway?

2nd Place: Grant County News - Janet McKee

3rd Place: Cynthiana Democrat - Patricia Jenkins, John McLeod

02 - AUTOMOTIVE

1st Place: The Record - Jamie Barnes, Nancy Farmer
2nd Place: Cynthiana Democrat - Rebecca Striplin, John McLeod
3rd Place: Grant County News - Janet McKee

03 - HARDWARE/APPLIANCE STORES

1st Place: Bourbon County Citizen - Becca Lawyer
2nd Place: Grant County News - Janet McKee
3rd Place: The Record - Jamie Barnes, Michaela Priddy

04 - FINANCIAL

1st Place: The Record - Jamie Barnes, Nancy Farmer
2nd Place: Grant County News - Janet McKee
3rd Place: Grant County News - Janet McKee

05 - PROFESSIONAL SERVICES

1st Place: Cynthiana Democrat - Patricia Jenkins, Suzie LaCore - | liked that they
changed their business based on the changes of their customers’ needs and evolv-
ing customs, including a pet cemetery.

2nd Place: Cynthiana Democrat - Rebecca Striplin, Suzie LaCore - Seed planting
at its finest. This is something no one wants to think about, but it’s brought about
nicely and should encourage the reader to take action.

3rd Place: Grant County News - Janet McKee



06 - FOOD AND ALCOHOL

1st Place: Bourbon County Citizen - Becca Lawyer, Bobby Shiflet
2nd Place: Oldham Era - Mary Garrison, Barbara Duncan
3rd Place: Cynthiana Democrat - Patricia Jenkins, John McLeod

08 - REAL ESTATE

1st Place: Oldham Era - Mary Garrison, Barbara Duncan - Liked the photos and
their arrangement on the ad as well as making the property descriptions corre-
spond with the property photos. Excellent fonts/colors used. Appreciated the testi-
monial at the end of the ad. In the age of the internet, testimonials are good. Sold
the service as well as the properties!

2nd Place: Cynthiana Democrat - Patricia Jenkins, Suzie LaCore - Liked the at-
tention grabbing ad headline. Would have liked to see a line separating the prop-
erty descriptions to avoid confusing the customer. Photos are nice.

3rd Place: Oldham Era - Mary Garrison, Barbara Duncan - Lots going on in this
ad, perhaps too much. Certain photos don’t need to be present as well as the sold
properties. Spring graphic used as background although nice, clutters the headline
message. Ad needs to be organized better (lacks eye-curb appeal).

09 - CLOTHING STORE

1st Place: Grant County News - Janet McKee - Ad is composed well. Ad head-
line is attractive and matches the theme on the page. Made the best use of limited
space with font selection and styles. Graphics are sized proportionately. Vivid boot
picture added impact in selling product.

2nd Place: Bourbon County Citizen - Becca Lawyer - Congrats on findingaqual-
ity flamingo picture with artistic flair. Adequate variety of fonts and styles. Makes
the ad fun to read! Made the best use of limited space. o
3rd Place: Grant County News - Janet McKee - Ad is appropriately sized consid- =
ering information presented. Organized well and font colors and styles make the
ad nice to read. | wished the Qutfitter logo headlining the ad was more prominent
and noticeable (perhaps a black background with white lettering is better.)
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10 - MULTIPLE ADVERTISER/ “SIG” PAGE =

1st Place: Cynthiana Democrat - Staff - ““Once a month readers are reminded of
the sacrifices made by their own community members. Very moving.”

2nd Place: Grant County News - Janet McKee - During a hot summer in Ken- ==
tucky, ice cream is surely the waytogo! e =S
3rd Place: The Record - Jamie Barnes, Michaela Priddy - Let’s go Cougars!!! —

11 - HEALTHCARE/MEDICAL

1st Place: Cynthiana Democrat - Madison Ward, Suzie LaCore - Adorable! Love
the colors!

2nd Place: Cynthiana Democrat - Rebecca Striplin, Suzie LaCore - Love it!

3rd Place: Cynthiana Democrat - Madison Ward, Suzie LaCore - Very eye
catching! Cute!




12 - ENTERTAINMENT/DINING

1st Place: Cynthiana Demaocrat - Patricia Jenkins, Suzie LaCore - Love the colors!
- joliday Fun an« ntertainment!
Ve ry nice! Saturday December 14, 2019

2nd Place: Grant County News - Janet McKee - Nicely laid out. Looks very invit-
ing and fitting for Mother’s Day. ’ C
3rd Place: Cynthiana Democrat - Rebecca Striplin, Suzie LaCore - Very nice and Mo

inviting. Simplicity is good. Sweet and to the point! Santa!

ss per ch\ld

15- POLITICAL ADVERTISING

1st Place: Grant County News - Janet McKee - Concise.
2nd Place: Bourbon County Citizen - Becca Lawyer

Join us for some
beaunful Ho\ day
|||||||||

16 - AGRICULTURE/LAWN AND GARDEN

<
3
&
T
g
3
z

Fooks (Sin; g BBQ Ribs, baked

1st Place: Cynthiana Democrat - Madison Ward - Clean and professional looking el S'G” Z.d'.f:“:
ad. Good use of type and color
2nd Place: Cynthiana Democrat - Rebecca Striplin, Suzie LaCore i
3rd Place: Bourbon County Citizen - Be Be Brannon e
roLLow us ov 3

18 - BEST USE OF COLOR
1st Place: Oldham Era - Mary Garrison, Barbara Duncan
2nd Place: Cynthiana Democrat - Madison Ward, Suzie LaCore ,
3rd Place: The Record - Jamie Barnes, Michaela Priddy ’

19 - BEST AD SERIES ALL LOCATIONS
OPEN

1st Place: The Record - Jamie Barnes, Michaela Priddy - Wow this one is actual- \\\0 o CurbS‘de
ly a series. The ads have a theme but are not identical. | do think they are on the t semce
wordy side, but as much as | don’t like wordy ads in is in a newspaper where peo-
ple read in it so that’s acceptable. Good use of coloring to catch the readers eyes
and | like that each ad is different while sticking to the theme.

2nd Place: Cynthiana Democrat - Madison Ward, Suzie LaCore - There are only
3 of the ads in here that qualify as a series, 7.13, 7.20, and 8.10, and its a good se-
ries of the three. same layout and logo used and each spotlight a different product
in the same way. z, jerky and 10.12 do not belong in this series. and is why | did
not chose it to win. syt T
3rd Place: Grant County News - Janet McKee - I’m picking this one as my 3rd be- x =
cause the other two are not an ad series. This one | am having to convince myself

itis even an ad let alone a series. I think the *“ad” is the cooking with kids section o caros sy
only because it is the only thing with a theme. It seems more like a column to me ﬁ
but it is what it is | guess.

& Carryou




20 - HOLIDAY GREETING ADS AND GENERAL/MISCELLANEOUS

1st Place: LaRue County Herald News - Allison Shepherd - Wow! Simple but
powerful ad. The use of purple - the contrast of Advent and Lent seasons - stands
out to me. The handwritten messages hit home. Excellent idea.

2nd Place: Cynthiana Democrat - Patricia Jenkins, Suzie LaCore - Great color
use! A lot of information packed into this. It’s inviting and straightforward, a good
combination during this crazy COVID year.

3rd Place: Cynthiana Democrat - Patricia Jenkins, Suzie LaCore - Cute! The
graphics selection make this advertisement pop.

21 - SPORTING GOODS/ATHLETICS

1st Place: Cynthiana Democrat - Madison Ward, Suzie LaCore - Photos sell the
ad. Little amount of words good choice, just let the photos speak.

2nd Place: Cynthiana Democrat - Madison Ward, John McLeod - This is how you
use a color burst to draw in attention.

3rd Place: Cynthiana Democrat - Rebecca Striplin, John McLeod - Good use of
graphic to draw you in.

22 - SPECIAL EVENTS

1st Place: Cynthiana Democrat - Patricia Jenkins, Suzie LaCore - Nice use of
main graphic. Good flow into information. Color breaks are excellent to flow
information.

2nd Place: Grant County News - Janet McKee - Big time feel. Magazine look,
very polished.

3rd Place: The Record - Jamie Barnes, Michaela Priddy - Classic design for clas-
sic event. Very appropriate use of font.

23 - CREATIVE USE OF THE NEWSPAPER/NEWSPAPER PROMOTION

1st Place: Oldham Era - Mary Garrison - | love this! Black, white and cool! It’s

a simple design with a powerful impact. The slight use of blue adds a splash of
color. Well executed!

2nd Place: The Record - Jamie Barnes, Alicia Carter - Colorful ad. Attention get-
ting. The colors, combined with graphic details, draw reader focus to the ad. What
a fun way to promote subscriptions!

3rd Place: Oldham Era - Mary Garrison, Jane Ashley Pace - Interesting package
idea. Good community involvement. Wish the mask photos could’ve been in color,
but understand those limitations. I do like the colors utilized in the ads. Straight-
forward message.

You've just found your new favorite

Kawasaki

502-863-0920 - Mon-Fri 9-6, Sat. 9-3
mlspowersports.com

are cool
again.

Kidding. Newspapers
were always cool.

Take advantage of our
lowest price and get
The Oldham Era delivered
to your home weekly.

LOCAL NEWS AND SPORTS ARE THE COOLEST!
5290 12 19" Kty s =

Send me 12 months’ of The Oldham Era for just

sssss
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24 - BEST ONLINE/DIGITALAD

1st Place: Grant County News - Janet McKee - Purpose of ad is stated clearly. Ar-
rangement of baby pictures and corresponding contest text is neat. The simplistic
approach works well in the digital medium and aids in the effectiveness of the ad.
2nd Place: Grant County News - Janet McKee - Pictures needed to be arranged
neater. Did not understand the hand with money graphic. Purpose (Ad Headline)
needed to be made more prominent. Ad seemed to be selling masks than a mask
wearing contest. Simplifying the Grant County Drug Store information would
have helped. | do like the idea of mask wearing contest. Very creative!

WEEKLY 3
01 - DEPARTMENT/DISCOUNT/JEWELRY
1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Very nice layout.
Well done.

2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Would like to see
less empty space.
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02 -AUTOMOTIVE

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
3rd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent

03 - HARDWARE/APPLIANCE STORES

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent

04 - FINANCIAL

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
3rd Place: Casey County News - Bill Mathers Citizens National Bank

- &

Thank y

149 Wost ain Sreet | Labanon, KY 40053 | 2706922113

05 - PROFESSIONAL SERVICES

1st Place: Casey County News - Bill Mathers - “BIG AND BOLD. There’s no

question about what this ad is about. What services Advance Concrete they offer.

Concrete is a semi-messy job and this is a nice clean ad! 1’d make the call!”’

2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - GASTLY!!!

Having the visual that these insects may invade my home is a reason to call Allan’s

pronto! It’s also reassuring to know that Allan was voted BEST. Good job dealing

with the creepy-crawlies.

3rd Place: Central City Leader News - Lucretia Kittinger - Nice and colorful. All

the tools there letting the customer know that Woodruff can take care of all my 4245, FORK CREEK RD,, LIBERTY, KY 42539
business. Big or small. Eye catching with good information for the customer to e
easily read.



06 - FOOD AND ALCOHOL

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Ad presents infor-
mation in an informative way. Sampling of products shown (prices too!). Organi-
zation of ad is effective for the customer. Shows and tells the buyer to come here
and come here NOW!

2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Ad is constructed
and organized effectively as the customer reads downward. Business contact info
given (address and phone number). Fonts and color schemes used well. Displays
good customer service information (where their dollars should go) and interest in
looking for more of the business ads in future.

3rd Place: Casey County News - Bill Mathers - Hey a recipe! How nice! Recipes
provide a reason for customer to go to store. Make the ad interactive. Would have
been nice to have some product sold at store being advertised along with recipes.
Business contact info provided. Ad is organized and communicates with consumer
well.

07 - FURNITURE

1st Place: Casey County News - Bill Mathers
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent

08 - REAL ESTATE

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Great design with
a good use of color and photos.

2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Good use of
color.

3rd Place: Lebanon Enterprise - Mary May - Good use of color.

10 - MULTIPLE ADVERTISER/”SIG” PAGE

1st Place: Casey County News - Bill Mathers - Great graphics, ads, the whole
thing is clean and colorful. Congrats.

2nd Place: Meade County Messenger - Crystal Leo, Chayse Immel - Great con-
cept and design.

3rd Place: Mountain Advocate - Staff - Good color and graphics.

11 - HEALTHCARE/MEDICAL

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
2nd Place: Central City Leader News - Lucretia Kittinger
3rd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent

12 - ENTERTAINMENT/DINING
1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - clean, easy to read

2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
3rd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent



13 - SPECIAL SECTIONS

1st Place: Casey County News - Staff - So many amazing special sections to
choose from this year. The color photos and clean, colorful advertisements put you
at the top! Congrats!

2nd Place: Lebanon Enterprise - Staff - Very well done. Too many amazing sec-
tions to choose from in this category. The fun and playful advertisements were a
highlight!

3rd Place: Mountain Advocate - Charles Myrick - So many amazing sections to
choose from in this category. Great color and content.

14 - GROUP PROMOTION
1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent, Mary May
3rd Place: Meade County Messenger - Ashley McCrumb, Seth Dukes, Tracy Whitaker
15- POLITICAL ADVERTISING
1st Place: Central City Leader News - Lucretia Kittinger
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
3rd Place: Central City Leader News - Lucretia Kittinger
18 - BEST USE OF COLOR

1st Place: Casey County News - Bill Mathers - Grabs your attention immediately.
Good use of photos. Nice centerpoints.

2nd Place: Casey County News - Bill Mathers - Wonderful use of dominant photo.

Tremendous use of color, nice yellow blends.
3rd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Genius use of
calendar, drawing points to bottom, good flow.

20 - HOLIDAY GREETING ADS AND GENERAL/MISCELLANEOUS

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Simple. Straight-
forward. Easy to read and informative. Only question I have: Why two of the same
calendars? Excellent advertisement.

2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Clean. Crisp. Infor-
mative. Great use of color. The red pops against the blue/green trees and white snow.
3rd Place: Central City Leader News - Lucretia Kittinger - Great graphic. Text be-
tween the word ‘prayer” and the actual prayer is pretty tight. Adjust font size or line
spacing. The muted flag behind the prayer adds a nice touch.

21 - SPORTING GOODS/ATHLETICS

1st Place: Central City Leader News - Lucretia Kittinger - Excellent use of graph-
ics with photo and fades.

2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Good tie-in with
rest of the page. Nice use of photos and background fade.

3rd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - ‘Fun at the
Parks’ is good eye draw. Nice layout.

Visit Lebanon, Ky., the Heart of Kentucky
for local Holiday Open Houses
in downtown Lebanon!

@uting theo holidays
SHolidaip abso eapetienceo...
3 «Trick or Treat Street and
Party Like a MonSTAR - Oct. 31
«Arsenic & Old Lace -
Nov.1,2&3

+Too Much Light Makes the
Baby Go Blind - Nov. 15-23

City-wide curbside

ecye g Prog o

Curbside pick-up anticipated to resume JULY 6 unless restricted
through st: VID-19.

n:
ate regulations due to €O\

RECYCLING
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22 - SPECIAL EVENTS

1st Place: Central City Leader News - Lucretia Kittinger - Soo cute. Draws you in
and just a fun ad.

2nd Place: Central City Leader News - Lucretia Kittinger - This is just a fun ad.
Excites you for the event.

3rd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Playful, good flow.

23 - CREATIVE USE OF THE NEWSPAPER/NEWSPAPER PROMOTION

Ist Place: Lebanon Enterprise - Kim Hupman, Katie Broyles - Adding examples

of newspapers as a border is a great idea. At first, | didn’t think the shade of green
went with the red, but the more I look at this ad, it makes the red stand out. Excel-
lent advertisement that showcases how papers can partner with educators. Nice job.
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - THIS! The color,
fine details in graphics and font selection make this a winner! Also, great idea to
partner with a dentist for a prize! Where was this when my kids were younger? :)
Excellent job.

3rd Place: Casey County News - Bill Mathers - Colorful ad. Cute pictures that di-
rect reader attention. The “golden arches”™ color is incorporated throughout the ad.

MULTI-WEEKLY
01 - Department/Discount/Jewelry

1st Place: Kentucky Standard - Kim Hupman - The ad not only TOLD but had me
SOLD! Quality fonts, color schemes, and arrangement of words as well as impact-
ful pictures.

2nd Place: Kentucky Standard - Kim Hupman - The ad told but did not have me
sold on buying. Fonts were good and elegant. Kind of wordy. Needed more sales-
manship impact.

02 - Automotive

1st Place: Kentucky Standard - Donna Wilhite - Words stand out. Creative rhym-
ing and collaborative with the sports page in “getting the ride back in the game.”
2nd Place: Kentucky Standard - Kim Hupman - Felt the energy with this ad.
Definitely feel appreciated. Ad is of sufficient size to convey the “Thank You™. Ad
functions as an invitation well.

3rd Place: Kentucky Standard - Donna Wilhite - Ad is composed well. Colorful.
Organized. Want to know more about ““Hot Summer Savings.”

03 - HARDWARE/APPLIANCE STORES

1st Place: Kentucky Standard - Kim Hupman - Attention grabbing ad headline is
excellent. Gets the customer excited to see what is available. Products are arranged
wonderfully and descriptions (as brief as they are) are impactful. Like watching a
TV commercial in print.

2nd Place: Kentucky Standard - Kim Hupman - ““Products are arranged wonderful-
ly and descriptions (as brief as they are) are impactful.”

3rd Place: Kentucky Standard - Kim Hupman - Symetrical ad. Impactful burst in
center attracts customer. Simple photos of store gracefully illustrate products. Text
down center of ad readable (office hours needed to be same color, though).



04 - FINANCIAL

1st Place: Kentucky Standard - Donna Wilhite - very nice! Neatly laid out and
love the circles.

2nd Place: Kentucky Standard - Donna Wilhite - Nicely organized.

3rd Place: Kentucky Standard - Donna Wilhite - Not in love with the layout.

Our Community’s From BHS

SUCCESS  [wcsisaon

Lisa Johnson

t has come
ANMAAA FULL CIRCLE

Town & Country Bank and Trust Co.
credits patrons, staff and board for success

05 - PROFESSIONAL SERVICES

1st Place: Kentucky Standard - Kim Hupman - Love the colors. Very eye
catching!

2nd Place: Kentucky Standard - Kim Hupman - Like how the soft colors make
me feel relaxed like a spa should.

3rd Place: Kentucky Standard - Donna Wilhite - A little too busy.

06 - FOOD AND ALCOHOL

1st Place: Kentucky Standard - Donna Wilhite - Very nice! Classy and orga-
nized.

2nd Place: Kentucky Standard - Kim Hupman - Nicely laid out. Jumps out at
you!

3rd Place: Harlan Enterprise - Melissa Johnson - Clever!

08 - REAL ESTATE

1st Place: Kentucky Standard - Donna Wilhite - Plain, simple, what a listing ad is
supposed to be. Nice layout.

2nd Place: Kentucky Standard - Kim Hupman - Grabs your attention, draws you
in, makes you curious. Clarity of main graphic only downside.

3rd Place: Kentucky Standard - Kim Hupman - Nice use of photos.

09 - CLOTHING STORE

1st Place: Kentucky Standard - Kim Hupman - Really enjoyed gazing and look-
ing at this ad. Use of graphics works with products being sold. Messaging (use of
fonts/colors/placement) conveyed excellent. Made reading the ad an adventure!
Good Job!

2nd Place: Kentucky Standard - Kim Hupman - Like how the pictures do not clut-
ter the ad. Use of white font describing hours open an location are good. The tan
font color under the logo needs to be brought to the front (main selling point feels
buried.) Ad is organized to be eye friendly (guides the customer.) 7
3rd Place: Kentucky Standard - Kim Hupman - Choice of fonts and colors makes =~ &%= & = s s S e o
ad easy to read. Ad is organized well and conveys message. Use of graphics (al- o e ensto SUGOESS
though simple) are used nicely (do not clutter the ad.) To make ad better: move the

Merry Christmas to the top under the Small Business Saturday heading, delete the

By JT Consignments (already mentioned). Move Refreshments to the bottom.




10 - MULTIPLE ADVERTISER/ “SIG” PAGE

1st Place: Kentucky Standard - Kim Hupman - This fills me with rage and anger...

that | did not think of this idea. Creative, well laid out, brilliant flow and use of
information.

2nd Place: Harlan Enterprise - Melissa Johnson - Good use of different size fonts
and layout flows well.

3rd Place: Kentucky Standard - Donna Wilhite - Simple layout, great color use.

11 - HEALTHCARE/MEDICAL

1st Place: Kentucky Standard - Kim Hupman - Simple, elegant. Clean.

2nd Place: Kentucky Standard - Donna Wilhite - Magazine style. Make you want
to read further, value-added content feel.

3rd Place: Kentucky Standard - Donna Wilhite - Nice graphics in conjunction
with photos. Good color variation use, makes it playful.

12 - ENTERTAINMENT/DINING

1st Place: Kentucky Standard - Donna Wilhite - Such a good idea, nice white
space use.

2nd Place: Kentucky Standard - Donna Wilhite - Good layout. Easy use for read-
er. Good information use.

3rd Place: Kentucky Standard - Donna Wilhite - Great photo use to draw in reader.

14 - GROUP PROMOTION

1st Place: Kentucky Standard - Kim Hupman - A very attractive ad, helping
downtown businesses provide great information to their customers during this
rough time. Nice, clean layout.

2nd Place: Kentucky Standard - Donna Wilhite

3rd Place: Kentucky Standard - Kim Hupman

15-POLITICAL ADVERTISING

1st Place: Kentucky Standard - Donna Wilhite - What a great experience for a
parent/grandparent to have with a young person. A time to start them on a path of
being involved in their community - making their vote count!

2nd Place: Kentucky Standard - Donna Wilhite

3rd Place: Harlan Enterprise - Melissa Johnson

16 - AGRICULTURE/LAWN AND GARDEN

1st Place: Kentucky Standard - Kim Hupman
2nd Place: Kentucky Standard - Donna Wilhite
3rd Place: Kentucky Standard - Donna Wilhite

PATRIOT
FENCE BOX
AND WIRE

WE'RE ALL IN THIS TOGETHER

PLEASE SUPPORT OUR LOCAL RESTAURANTS
OFFERING

CARRY-OUT, DELIVERY,
AND/OR CURBSIDE PICK UP




17 - PREPRINTS/SPECIAL PUBLICATIONS

1st Place: Kentucky Standard - Donna Wilhite - Wow! Great overview of what is
available in the region! Cover draws attention. Photography is exceptional. Short,
easy reading. The sidebars with business listings under certain categories are a
good addition to see options in one place. This is an great example of shop and
visit local.

2nd Place: Harlan Enterprise - Melissa Johnson, Wanda Paul - A lot of historical
information about the area. Would like to see a more focused cover. The hometown
heartbeat idea is good.

3rd Place: Kentucky Standard - Donna Wilhite - My eye is drawn to the bottom
ad for the garden center. That ad stands out, in comparison to the top ad. Running
toward sun...running off'the page. Maybe switch that with the Let us help you get
to the finish line. I dont get a sense of flow from this page. Good use of photogra-
phy on the bottom ad.

19 - BEST AD SERIES SN

1st Place: Kentucky Standard - Kim Hupman - This is a great ad series. Almost
thought it was all the same ad at first glance. It sticks to the theme while changing
the focus of each ad.

2nd Place: Harlan Enterprise - Melissa Johnson - two, maybe three of these ads
would actually fit in a series. The black and white themed ads are the closest. They
share similar formats and two of them use the same fonts. They are lacking similar
tone. if there was one or two more that fit with the theme then maybe this could of
won in my opinion.

20 - HOLIDAY GREETING ADS AND GENERAL/MISCELLANEOUS

1st Place: Kentucky Standard - Kim Hupman - WOW! That’s has to make the
client so happy. What great quality!!

2nd Place: Kentucky Standard - Donna Wilhite

3rd Place: Kentucky Standard - Kim Hupman - Good job but really busy com-
pared to the other two ads.

21 - SPORTING GOODS/ATHLETICS

1st Place: Kentucky Standard - Kim Hupman

22 - SPECIAL EVENTS

1st Place: Kentucky Standard - Kim Hupman - Very clean and easy to read
2nd Place: Kentucky Standard - Donna Wilhite

23 - CREATIVE USE OF THE NEWSPAPER/NEWSPAPER PROMOTION

1st Place: Kentucky Standard - Donna Wilhite
2nd Place: Kentucky Standard - Donna Wilhite



24 - BEST ONLINE/DIGITAL AD
1st Place: Harlan Enterprise - Melissa Johnson
2nd Place: Harlan Enterprise - Melissa Johnson
3rd Place: Kentucky Standard - Donna Wilhite

DAILY DIVISION

01 - DEPARTMENT/DISCOUNT/JEWELRY

1st Place: The Daily Independent - Tony Adkins - This beautiful ad makes it look
like a quality jewelry store!

2nd Place: News-Enterprise - Sonya Foster, Valerie Serra - Very clean ad with an
attention getting play on words.

3rd Place: Bowling Green Daily News - Andrea Dennis

02 -AUTOMOTIVE

1st Place: News-Enterprise - Nancy Farmer, Bill Mathers
2nd Place (Tie): Bowling Green Daily News - Haylee Hazel
2nd Place (Tie): Bowling Green Daily News - Andrea Dennis
3rd Place: News-Enterprise - Nancy Farmer, Bill Mathers

03 - HARDWARE/APPLIANCE STORES

1st Place: Bowling Green Daily News - Haylee Hazel - clever ad
2nd Place: News-Enterprise - Sonya Foster, Portia Oldham
3rd Place: The Daily Independent - Tony Adkins

04 - FINANCIAL

1st Place: The Daily Independent - Tony Adkins - Beautiful use of color. Each
different aspect really jumps out of the ad.

2nd Place: News-Enterprise - Jamie Barnes, Valerie Serra - Very crisp, clean ad
showing the employees that live and work in the community, along with their ac-
complishments as a company.

3rd Place: Bowling Green Daily News - Haylee Hazel

05 - PROFESSIONAL SERVICES

1st Place: The Daily Independent - Tony Adkins - “Visually appealing. Fantastic ad!”
2nd Place: News-Enterprise - Sonya Foster, Portia Oldham - *““Colors pop with this ad.
Great layout.”

3rd Place: Bowling Green Daily News - Haylee Hazel

06 - FOOD AND ALCOHOL

1st Place: Bowling Green Daily News - Sara Jones - Very clean ad -eye catching!
Makes me want to have a cold one :0)

2nd Place: The Daily Independent - Tony Adkins

3rd Place: The Daily Independent - Tony Adkins




07 - FURNITURE

1st Place: The Daily Independent - Tony Adkins - Very festive feel. Lots of infor-
mation in this well designed ad!

2nd Place: Bowling Green Daily News - Macy Manning - That looks like a fun
place to shop. Very unique!

08 - REAL ESTATE

1st Place: News-Enterprise - Jamie Barnes, Valerie Serra - Very attractive, clear
and nice use of color

2nd Place: The Daily Independent - Tony Adkins - Lots of information in small
spaces but great layout to get it all in there.

3rd Place: News-Enterprise - Sonya Foster, Valerie Serra - Honored for 83 years
in business. That’s great.

09 - CLOTHING STORE

1st Place: The Daily Independent - Tony Adkins - Layout is perfect for the theme.
2nd Place: News-Enterprise - Jamie Barnes, Portia Oldham
3rd Place: Bowling Green Daily News - Sara Jones - Cool ad!

10 - MULTIPLE ADVERTISER/”SIG” PAGE

1st Place: The Daily Independent - Tony Adkins - NIE supporters need recogni-
tion and you’ve done it in a great way!!

2nd Place: News-Enterprise - Staff - With the pandemic situation, nice to have
several business advertising about their adjustments for customers with curbside
pickup. Good job!

3rd Place: Bowling Green Daily News - Staff - Great color and has the feeling of
nostalgia in keeping with the background.

11 - HEALTHCARE/MEDICAL

1st Place: Bowling Green Daily News - Jackie DeJaynes - ““I love the photos of
real people that live there. easy to read. Feel good ad. Love it”

2nd Place: The Daily Independent - Tony Adkins

3rd Place: The Daily Independent - Tony Adkins

12 - ENTERTAINMENT/DINING
1st Place: News-Enterprise - Portia Oldham, Bill Mathers - WOW!!!

2nd Place: Bowling Green Daily News - Renea Kaufman - Great layout
3rd Place: News-Enterprise - Jamie Barnes, Portia Oldham
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13 - SPECIAL SECTIONS

1st Place (Tie): The Daily Independent - Tony Adkins - “Very well done. beautiful.
fantastic content - the top 3 were so very close. Great job”

1st Place (Tie): Bowling Green Daily News - Staff - | really like this, what a great
keepsake

2nd Place: News-Enterprise - Staff - Beautiful, great content the top 3 were amazing
3rd Place: The Daily Independent - Tony Adkins - Any other year this could have
been first place. the top 3 were so close.

16 - AGRICULTURE/LAWN AND GARDEN

1st Place: News-Enterprise - Nancy Farmer, Bill Mathers - Great looking ad and
the color stands out to make it top quality.

2nd Place: The Daily Independent - Tony Adkins

3rd Place: News-Enterprise - Nancy Farmer, Bill Mathers

17 - PREPRINTS/SPECIAL PUBLICATIONS

Watch [IN/3E OCAL High School

1st Place: Bowling Green Daily News - Staff - Love the layout I rl sl
2nd Place: News-Enterprise - Staff OGGeR
3rd Place: The Daily Independent - Tony Adkins

18 - BEST USE OF COLOR

Brandenburg | .
Tel

Congratulations @ &[] SIUDET ATHLETES

1st Place: The Daily Independent - Tony Adkins - Great color but the best thing
is you kept it in register!!!

2nd Place: News-Enterprise - Jamie Barnes, Valerie Serra - Really effective use of
color without a lot of colors involved. Nice ad.

3rd Place: News-Enterprise - Sonya Foster, Portia Oldham - Soft colors with
some bold colors won’t always work but it does in this ad. Congratulations!!

19 - BEST AD SERIES

1st Place: Bowling Green Daily News - Larry Jobe - Very nice and informational
2nd Place: The Daily Independent - Tony Adkins
3rd Place: News-Enterprise - Sonya Foster, Valerie Serra

20 - HOLIDAY GREETING ADS AND GENERAL/MISCELLANEOUS

1st Place: The Daily Independent - Tony Adkins - Beautiful ad.
2nd Place: News-Enterprise - Bill Mathers
3rd Place: News-Enterprise - Sonya Foster, Amanda Heuke

21 - SPORTING GOODS/ATHLETICS
1st Place: The Daily Independent - Tony Adkins

2nd Place: Bowling Green Daily News - Sara Jones - Very nice and clean
3rd Place: The Daily Independent - Tony Adkins



22 - SPECIAL EVENTS
IT'S WoRKING

- HAGANS "HAS GoT A
DIFFERENT WAY ABOUT HIM,"
THE CoACH SAID, AND IT'S
RUBBING OFF.

1st Place: The Daily Independent - Tony Adkins - Harry Potter Fans Unite! What
a fun looking event. The great graphics really make it feel magical!

2nd Place: Bowling Green Daily News - Larry Jobe - A TON of information for
this huge event in a great, easy to read layout!

3rd Place: News-Enterprise - Jamie Barnes, Portia Oldham - This is such an
important topic and health risk. A great community conversation topic to bring
adults and youth together.

23 - CREATIVE USE OF THE NEWSPAPER/NEWSPAPER PROMOTION 4o tussd

e
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1st Place: The Daily Independent - Tony Adkins - Who says you need a lot of
color to have an effective ad? This one really stands out and it’s primarily in b&w,
like I’m sitting in a classroom with an old blackboard.

2nd Place: News-Enterprise - Bill Mathers - Congratulations on your APP and
for letting readers know who to contact at the newspaper for various needs.

3rd Place: The Daily Independent - Tony Adkins - Energetic on your paper’s part
to involve what seems to be a lot of communities in the region, what with all the

coaches and sports involved. Good idea, really good job, "CARTSALES

Rewas
24 - BEST ONLINE/DIGITAL AD " RCCESSORIES

" RAILABLE

1st Place: News-Enterprise - Portia Oldham, Bill Mathers - Great use of color. "Bl service

\ery efféctive.

2nd Place: The Daily Independent - Tony Adkins

3rd Place: Bowling Green Daily News - Tiffany Creager - Layout is great. BT U Y O G e

CERTIFICATES OF MERIT
The following newspapers are awarded Certificates of Merit for being sole entries in a category.

WEEKLY, CLASS 1
Category 2 — Automotive — Springfield Sun
Category 14 — Group Promotion — Springfield Sun
Category 24 — Best Online/Digital Ad — Springfield Sun

WEEKLY, CLASS 2
Category 7 — Furniture — Cynthiana Democrat

WEEKLY, CLASS 3
Category 17 — Preprints/Special Sections — Mountain Advocate
Category 19 — Best Ad Series — Lebanon Enterprise

MULTI-WEEKLY
Category 7 — Furniture — The Kentucky Standard
Category 18 — Best Use of Color — The Kentucky Standard
Category 25 — Best Online/Digital Ad Series — The Kentucky Standard



Gcn@ra] Exce”ence

DAILY DIVISION
1ST PLACE: The Daily Independent
2ND PLACE: Elizabethtown News Enterprise
3RD PLACE: Bowling Green Daily News

MULTI-WEEKLY
1ST PLACE: Kentucky Standard
2ND PLACE: Harlan Enterprise

WEEKLY 1
1ST PLACE: Springfield Sun
2ND PLACE: Falmouth Outlook
3RD PLACE: The Lake News

WEEKLY 2
1ST PLACE: Cynthiana Democrat
2ND PLACE: Grant County News
3RD PLACE: Bourbon County Citizen

WEEKLY 3
1ST PLACE: Lebanon Enterprise
2ND PLACE: Casey County News
3RD PLACE: Central City Leader News




