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WEEKLY 1

02 - FINANCIAL
 
1st Place: Springfi eld Sun - Kim Hupman, Alice Walker 
2nd Place: Springfi eld Sun - Kim Hupman, Alice Walker 
3rd Place: Springfi eld Sun - Kim Hupman

05 - PROFESSIONAL SERVICES

1st Place: Falmouth Outlook - Sarah Tackett - “Nice big and bold! And GREEN!!! 
If I were looking for a lawn care service and saw this ad, I would be calling. Nice 
big type that states what their services are and images that show their detailed 
work. Good job being BOLD!”
2nd Place: Springfi eld Sun - Kim Hupman, Alice Walker - “Immediately your 
eye goes to the puppy looking at the kitten, then down to the cattle. Great angle on 
the cattle btw.  I like that it’s a one stop place for veterinary care which is easily 
depicted in the ad. Who can resist critters anyway?”
3rd Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan - The before and 
after photos are what really caught my eye. Then we fi nd out that it can aff ect the 
air circulation in our home. With COVID-19, I’d want the duct work in my home 
in tip top shape! 

06 - FOOD AND ALCOHOL

1st Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan
2nd Place: Springfi eld Sun - Kim Hupman, Alice Walker
3rd Place: Springfi eld Sun - Kim Hupman, Alice Walker

07 - FURNITURE

1st Place: Springfi eld Sun - Kim Hupman, Alice Walker - Good choice of fonts 
and colors. Placement of words and phrases in impactful locations. Picture of 
rolls of carpet simple yet eff ective enough.
2nd Place: Springfi eld Sun - Kim Hupman, Alice Walker - Color scheme good. 
Lots of product pictures (perhaps too many?). Text easy to read. The way some of 
the Gifts & Decor fl owed into the Unique Clocks a bit messy (needed neatening 
up). Some of the pictures needed to be bigger.
3rd Place: Springfi eld Sun - Kim Hupman, Alice Walker - Light blue font color 
on yellow background not eff ective. Graphics fail to convey services of advertised 
product. Fonts themselves are easy to read.

08 - REAL ESTATE

1st Place: Springfi eld Sun - Kim Hupman, Alice Walker - Great artwork and lay-
out. Pops off  the page with the bold black contrast.
2nd Place: Springfi eld Sun - Kim Hupman - Great use of color! 
3rd Place: Springfi eld Sun - Kim Hupman, Alice Walker - Artwork needs cleaned 
up, but nice layout.



10 - MULTIPLE ADVERTISER/ “SIG” PAGE

1st Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan - Vibrant colors 
and well put together ads. Doesn’t feel overly busy and everything fl ows well. 
2nd Place: Springfi eld Sun - Kim Hupman, Alice Walker - Fantastic ads to go 
with the information of FFA week.
3rd Place: Falmouth Outlook  - Sarah Tackett, Sam McClanahan - A lot to look at, 
but put together well. Perhaps white space or solid color behind instead of image 
would help relieve the busy feel.

11 - HEALTHCARE/MEDICAL

1st Place: Springfi eld Sun - Kim Hupman, Alice Walker - Eye-catching graphic 
excellent. Question posed equally as eye-catching as graphic. Colors and fonts on 
ad easily readable and neatly organized. White text on light blue box (Ultra Tech 
text) a bit diffi  cult to read.
2nd Place: Springfi eld Sun - Kim Hupman, Alice Walker - Eye-Catching spine 
graphic good. Font selection great. Choice of purple font on purple background 
not the best (choose a diff erent color font to better convey message.) Text is neatly 
arranged. Placement of “Holiday Stress Getting to You?” better served at top of 
ad to better get customer’s attention.
3rd Place: Springfi eld Sun - Kim Hupman, Alice Walker - Good fonts/color 
schemes. What services Kort provides not clear. Better to have photo of staff  than 
building to better show services  being off ered. The use of Christmas graphics ok. 

12 - ENTERTAINMENT/DINING

1st Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan - Marvelous menu 
and with specials! Ad is colorful and pleasant to read (I should place an order...) 
Like a business card. Has website and address of business
2nd Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan - Colorful! In-
formation is presented in a savory way. Pizza ad ties in with sports theme. Ad has 
necessary contact information (website, phone number, and street address). Nice 
to know if there were any specials available.
3rd Place: Falmouth Outlook  - Sarah Tackett, Sam McClanahan - Menu with 
specials. Ad is colorful and pleasant to read (I should call and see what else is 
available...) Like a business card. No website.

13 - SPECIAL SECTIONS

1st Place: Springfi eld Sun - Kim Hupman, Alice Walker - Vibrant colors, out-
standing pictures, nice advertisements and good information. Well done!
2nd Place: Lake News - Loyd Ford - What an amazing piece of history. Everyone 
that worked on this should be proud. 
3rd Place: Falmouth Outlook  - Sarah Tackett, Staff  - This is a great section! There 
were just too many outstanding sections this year. Good work!

10 - FALMOUTH OUTLOOK - May 5, 2020 www.falmouthoutlook.com

May 10th, 2020

HAPPY Mothers DAY

FROM THE Outlook

5.5x8.5 Template (Trim Line) 
.25 Guidelines 

.125 bleed 



15 - POLITICAL ADVERTISING

1st Place: Springfi eld Sun - Kim Hupman, Alice Walker - I was taken aback by 
this ad which made me scrutinize it closer. It said to vote for yourself...but I wasn’t 
running...what did they mean? I had to read the colorful, patriotic ad to fi nd out I 
was voting to protect myself by voting the candidates listed.
2nd Place: Springfi eld Sun - Kim Hupman, Alice Walker - The border was 
eye-catching, and I liked the bold red checked ways to vote. I would have pre-
ferred the black lettering to be easier to read...more space, but there’s a lot of 
information to fi t.
3rd Place: Springfi eld Sun - Kim Hupman, Alice Walker

16 - AGRICULTURE/LAWN AND GARDEN

1st Place: Falmouth Outlook - Sarah Tackett, Sam McClanahan
2nd Place: Springfi eld Sun - Kim Hupman, Alice Walker
3rd Place: Springfi eld Sun - Kim Hupman, Alice Walker

18 - BEST USE OF COLOR

1st Place: Springfi eld Sun - Kim Hupman, Alice Walker - Festive and eye 
catching
2nd Place: Falmouth Outlook - Sarah Tackett
3rd Place: Springfi eld Sun - Kim Hupman, Alice Walker

20 - HOLIDAY GREETING ADS AND GENERAL/MISCELLANEOUS

1st Place: Springfi eld Sun - Kim Hupman, Alice Walker - Excellent use of graph-
ics to tie to with holiday theme. Eye-catching colors. Makes me want to go ice 
skating and visit Santa, so job well done!
2nd Place: Springfi eld Sun - Kim Hupman, Alice Walker - Very clever, especially 
the use of the recycling symbol. The green with the light blue background pops!
3rd Place: Springfi eld Sun - Kim Hupman, Alice Walker - The angle of the photo, 
coupled with the lighting, is sharp; however, I’m wondering if a fi lter is used on 
this? Some of the sky, around the edges of the building, looks unnatural. An invit-
ing Main Street shot.

22 - SPECIAL EVENTS

1st Place: Springfi eld Sun - Kim Hupman, Alice Walker - Great use of space, 
shape and content!
2nd Place: Springfi eld Sun - Kim Hupman, Alice Walker
3rd Place: Springfi eld Sun - Kim Hupman, Alice Walker

ish children, no property concentration camp. NAHARI page 5 Center, and Pendleton County Superintendent Joe Buerkley. 



23 - CREATIVE USE OF THE NEWSPAPER/NEWSPAPER PROMOTION

1st Place: Springfi eld Sun - Kim Hupman - I absolutely love this! It’s simple with 
a clear, concise message. Who wouldn’t want to be a part of this paper? Photo 
colors stand out. Excellent promo of a publication.
2nd Place: Springfi eld Sun - Kim Hupman, Veronica Durham - Good specials 
to draw subscribers. The basketball mania photo is on FIRE! Defi nitely catches 
attention.
3rd Place: Falmouth Outlook  - Sarah Tackett, Melissa Redden Lawson - Lots of 
interesting submissions in this category. What stands out with this is the journal 
pages as a background and the scientifi c line drawings. Kudos! Looks like an 
interesting place!

WEEKLY 2

01 - DEPARTMENT/DISCOUNT/JEWELRY

1st Place: Bourbon County Citizen - Kim Sies - I would be intrigued. What type 
of deals do they have anyway? 
2nd Place: Grant County News - Janet McKee
3rd Place: Cynthiana Democrat - Patricia Jenkins, John McLeod

02 - AUTOMOTIVE

1st Place: The Record - Jamie Barnes, Nancy Farmer
2nd Place: Cynthiana Democrat - Rebecca Striplin, John McLeod
3rd Place: Grant County News - Janet McKee

03 - HARDWARE/APPLIANCE STORES

1st Place: Bourbon County Citizen - Becca Lawyer
2nd Place: Grant County News - Janet McKee
3rd Place: The Record - Jamie Barnes, Michaela Priddy

04 - FINANCIAL

1st Place: The Record - Jamie Barnes, Nancy Farmer
2nd Place: Grant County News - Janet McKee
3rd Place: Grant County News - Janet McKee

05 - PROFESSIONAL SERVICES

1st Place: Cynthiana Democrat - Patricia Jenkins, Suzie LaCore - I liked that they 
changed their business based on the changes of their customers’ needs and evolv-
ing customs, including a pet cemetery.
2nd Place: Cynthiana Democrat - Rebecca Striplin, Suzie LaCore - Seed planting 
at its fi nest. This is something no one wants to think about, but it’s brought about 
nicely and should encourage the reader to take action.
3rd Place: Grant County News - Janet McKee
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06 - FOOD AND ALCOHOL

1st Place: Bourbon County Citizen - Becca Lawyer, Bobby Shifl et
2nd Place: Oldham Era - Mary Garrison, Barbara Duncan
3rd Place: Cynthiana Democrat - Patricia Jenkins, John McLeod

08 - REAL ESTATE

1st Place: Oldham Era - Mary Garrison, Barbara Duncan - Liked the photos and 
their arrangement on the ad as well as making the property descriptions corre-
spond with the property photos. Excellent fonts/colors used. Appreciated the testi-
monial at the end of the ad. In the age of the internet, testimonials are good. Sold 
the service as well as the properties!
2nd Place: Cynthiana Democrat - Patricia Jenkins, Suzie LaCore - Liked the at-
tention grabbing ad headline. Would have liked to see a line separating the prop-
erty descriptions to avoid confusing the customer. Photos are nice.
3rd Place: Oldham Era - Mary Garrison, Barbara Duncan - Lots going on in this 
ad, perhaps too much. Certain photos don’t need to be present as well as the sold 
properties. Spring graphic used as background although nice, clutters the headline 
message. Ad needs to be organized better (lacks eye-curb appeal).

09 - CLOTHING STORE

1st Place: Grant County News - Janet McKee - Ad is composed well. Ad head-
line is attractive and matches the theme on the page. Made the best use of limited 
space with font selection and styles. Graphics are sized proportionately. Vivid boot 
picture added impact in selling product.
2nd Place: Bourbon County Citizen - Becca Lawyer - Congrats on fi nding a qual-
ity fl amingo picture with artistic fl air. Adequate variety of fonts and styles. Makes 
the ad fun to read! Made the best use of limited space.
3rd Place: Grant County News - Janet McKee - Ad is appropriately sized consid-
ering information presented. Organized well and font colors and styles make the 
ad nice to read. I wished the Outfi tter logo headlining the ad was more prominent 
and noticeable (perhaps a black background with white lettering is better.)

10 - MULTIPLE ADVERTISER/ “SIG” PAGE

1st Place: Cynthiana Democrat - Staff  - “Once a month readers are reminded of 
the sacrifi ces made by their own community members. Very moving.”
2nd Place: Grant County News - Janet McKee - During a hot summer in Ken-
tucky, ice cream is surely the way to go!
3rd Place: The Record - Jamie Barnes, Michaela Priddy - Let’s go Cougars!!! 

11 - HEALTHCARE/MEDICAL

1st Place: Cynthiana Democrat - Madison Ward, Suzie LaCore - Adorable! Love 
the colors! 
2nd Place: Cynthiana Democrat - Rebecca Striplin, Suzie LaCore - Love it!
3rd Place: Cynthiana Democrat - Madison Ward, Suzie LaCore - Very eye 
catching! Cute! 

Myers Feed & 
Farm Supply

 10970 Dixie Hwy., Corinth, KY, 859-824-5400
 Hours: Mon., Tues., Wed. & Fri. 9 a.m.-5 p.m., Thurs. 9 a.m.-Noon, Sat. 9 a.m.-2 p.m.

CALL FOR PRICES
 Grass Seeds • Clovers • Alfalfa

 Cattle Pasture Mix • Horse Pasture Mix
 24% Protein Tubs & Sulfur Blocks

 W.S. Bag or Block • T.M. Bag or Block
 Wheat & Rye • Joy Dog Food & Cat Food

 Ground Shell Corn
 Cracked Corn • Shell Corn

 Rock & Sand • Mulch
 12% Mix Feed • 13% Cow Feed

 13% Chicken & Hog Feed
 Rabbit Feed

 Grass • Alfalfa Hay • Fertilizer, Lime
 13% 3 Way McRay’s

 McRay’s 10% All Purpose Feed
 Milk Replacer

 Custom Mix Feed Available

 Come in and get 
 your Deer Power 

 Shell Corn and 
 Deer Blocks

 Evolved Habitats

Crittenden, Ky.  •  Since 1992

859.393.5170
859.468.6531

Utility
Dump

Flat Bed
Gooseneck
Enclosed
Golf Carts

Race Trailers
Custom Orders

1214C N. Main St., Williamstown, Ky. 824-0969

BLUEGRASS
TOBACCO

CELEBRATE WITH

ALEC 

BRADLEY

The area’s largest
selection of snuff,

pipe tobacco, 
pipes, chewing 

tobacco, cigarettes 
and premium 

cigars at the area’s 
best prices!!!

PICK UP SOME
BIG DUKE

WHILE HUNTING 
AND FISHING

$24.99

DAVE'S
BAIT AND TACKLE

118 South Main St., Dry Ridge, Ky.

513-502-8633
Behind Gold Star

ALL YOUR BAIT AND 
TACKLE NEEDS!

COME AND CHECK IT OUT!

JACKETS - HOODED SWEATSHIRTS
INSULATED BIBS - WOOL SOCKS

for the
entire family

R.T. Outfitters
DRY RIDGE OUTLET CENTER

Dry Ridge, Kentucky 859-823-2221
Hours: Mon.-Fri. 10 am-7 pm, Sun. 11 am-5 pm

Visit our second location, located inside the 
Bluegrass Stockyards in Lexington, KY (859) 721-3535

Wetland
$99.99 per pair

SALE

on in stock Boots while supplies last

Looking for hunting or recreational land?  Call us!
COMMERCIAL • FARMS • HOMES • PERSONAL • PROPERTY

LARRY L. CARR - AGENT/AUCTIONEER 859-393-7620
TAMMY TRAYLOR - BROKER 859-229-4927

859-824-7877
P.O. Box 67, 11010 Dixie Hwy., Corinth, KY 41010

Website: carr-realty-and-auctions.com

Realty & Auction Co.

For information on Kentucky’s hunting and trapping laws go to fw.ky.gov or call 1-800-858-1549

Information courtesy 
of the Kentucky 

Department 
of Fish and Wildlife

LICENSE AND PERMIT FEES
LICENSE / PERMIT Resident Nonresident

LI
CE

NS
ES

Annual Fishing $23 $55
Joint Married Couple Annual Fishing $42 Not available

1-Day Fishing $7 $15
3-Year Fishing (available online at fw.ky.gov only) $55 Not available

Nonresident 7-Day Fishing Not available $35
Trout Permit $10

Annual Hunting $27 $150
1-Day Hunting (not valid for deer, elk, turkey or bear) $7 $25
7-Day Hunting (not valid for deer, elk, turkey or bear) Not available $65
Annual Youth Hunting (ages 12-15 only) $6 $10

Shooting Area License (available online at fw.ky.gov only) $5

Annual Trapping $20 $130

Annual Landowner/Tenant Trapping $10 Not available

Annual Youth (ages 12-15) Trapping $5 Not available

CO
M

BO
S

Annual Combination Hunting/Fishing $42 Not available

Senior/Disabled Sportsman’s License* (includes same license and permits 

as Resident Sportsman’s License, plus additional deer permits.)
$12 Not available

Sportsman’s License* (Includes combination hunting/fishing license, state-

wide deer permit, spring and fall turkey permits, state migratory game bird-

waterfowl permit and trout permit.)

$95 Not available

Youth (ages 12-15) Sportsman’s License* (Includes youth hunting license,  

youth deer permit and 2 youth turkey permits.) 
$30 Not available

DE
ER

Statewide Deer Permit (four deer) $35 $185
Youth (ages 12-15) Deer Permit (four deer) $10 $15

Additional Deer Permit (two deer) $15

BI
RD

S

Spring Turkey Permit (statewide) (two turkeys) $30 $85
Youth (ages 12-15) Turkey Permit (one turkey, spring or fall) $10 $15

Fall Turkey Permit (statewide)(four turkeys) $30 $85
Migratory Bird/Waterfowl Permit $15

Federal Duck Stamp (available at post offices and online at www.duckstamp.com) $25

Pheasant Quota Hunt Permit (if drawn) $25

EL
K

Elk Drawing Application $10

Youth Elk Drawing Application $10

Quota Bull Elk Firearm Permit $100 $550

Quota Cow Elk Firearm Permit $60 $400

Quota (either sex) Archery/Crossbow permit $100 $550
Youth Elk Permit $30 $200
Out-of-Zone Elk Permit $30 $400

BE
AR

Bear Permit $30 $250

Youth Bear Permit $10 Not available

Bear Chase Permit $30 Not available

Youth Bear Chase Permit $10 Not available

AR
EA

S

Peabody WMA User Permit $15

Land Between The Lakes (LBL) Hunter Use Permit $25, or $35 with Backcountry Camping

Otter Creek ORA Admission Fees (per person)

(available online at fw.ky.gov)

Daily: $3, annual: $30,  

children under 12: free.

Otter Creek ORA Special Activity Fees (per person, for use of horse trails, 

mountain bike trails and shooting range) (available online at fw.ky.gov)
Daily: $7, annual: $70

OT
HE

R Temporary Hunter Education Exemption Permit (Hunter Apprentice 

Opportunity; available online at fw.ky.gov only)
$5

Habitat Improvement and Public Access Donation (voluntary; available at fw.ky.gov only) Any amount

DEER Early Season Late Season

Archery Sept. 7, 2019 - Jan. 20, 2020

Crossbow Sept. 21, 2019 - Jan. 20, 2020

Youth-only Gun Oct. 12-13, 2019

Muzzleloader Oct. 19-20, 2019 Dec. 14-22, 2019

Modern Gun Nov. 9-24, 2019

Free Youth 
Weekend Dec. 28-29, 2019

DEER BAG LIMITS
Only one antlered deer may be harvested statewide, 

regardless of zone or method.

ZONE 1
A hunter may harvest an unlimited number of 

antlerless deer in Zone 1 using the statewide 

deer permit and additional deer permits.  

ZONE 2
A hunter may harvest no more than four deer 

in Zone 2.

ZONE 3
A hunter may harvest no more than four deer 

in Zone 3. A firearm or air gun cannot be 

used to take more than one antlerless deer.

ZONE 4

A hunter may harvest no more than two 

deer in Zone 4. Only one can be antlerless. 

Antlerless deer cannot be harvested 

during the modern gun season, the early 

muzzleloader season or the first six days of 

the late muzzleloader season. The statewide 

bag limit of one antlered deer still applies.

GENERAL INFORMATION

allow for the harvest of up to four deer. Hunters 

may take up to one antlered deer and three antler-

less deer, or four antlerless deer using the state-

wide deer permit.

per hunter.

zone. In order to take more than four deer state-

wide, an additional deer permit must be purchased. 

up to two additional deer beyond the four deer al-

lowed by the statewide or youth deer permits. Zone 

bag limits apply. Hunters who did not harvest an 

antlered deer using their statewide or youth deer 

permits can take one antlered deer and up to one 

antlerless deer, or up to two antlerless deer with the 

additional deer permit. 

2019-20 DEER HUNTING ZONES and SEASONS
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GENERAL INFORMATION
• The statewide deer permit and youth 

deer permit allow for the harvest of up to four deer. 
Hunters may take up to one antlered deer and three 

antlerless deer, or four antlerless deer using the 
statewide deer permit.

• The statewide season limit for antlered 
deer is one per hunter.

• A hunter may take as many deer as 
allowed for each zone. In order to take 

more than four deer statewide, an additional deer 
permit must be purchased.

• An additional deer permit allows a hunter to take 
up to two additional deer beyond the four deer 
allowed by the statewide or youth deer permits. 

Zone bag limits apply. Hunters who did not 
harvest an antlered deer using their statewide or 

youth deer permits can take one antlered deer and 
up to one antlerless deer, or up to two antlerless deer 

with the additional deer permit.

2 - GRANT COUNTY NEWS, Thursday, October 17, 2019



12 - ENTERTAINMENT/DINING

1st Place: Cynthiana Democrat - Patricia Jenkins, Suzie LaCore - Love the colors! 
Very nice! 
2nd Place: Grant County News - Janet McKee - Nicely laid out. Looks very invit-
ing and fi tting for Mother’s Day.
3rd Place: Cynthiana Democrat - Rebecca Striplin, Suzie LaCore - Very nice and 
inviting. Simplicity is good. Sweet and to the point!  

15 - POLITICAL ADVERTISING

1st Place: Grant County News - Janet McKee - Concise.
2nd Place: Bourbon County Citizen - Becca Lawyer

16 - AGRICULTURE/LAWN AND GARDEN

1st Place: Cynthiana Democrat - Madison Ward - Clean and professional looking 
ad. Good use of type and color
2nd Place: Cynthiana Democrat - Rebecca Striplin, Suzie LaCore
3rd Place: Bourbon County Citizen - Be Be Brannon

18 - BEST USE OF COLOR

1st Place: Oldham Era - Mary Garrison, Barbara Duncan
2nd Place: Cynthiana Democrat - Madison Ward, Suzie LaCore
3rd Place: The Record - Jamie Barnes, Michaela Priddy

19 - BEST AD SERIES

1st Place: The Record - Jamie Barnes, Michaela Priddy - Wow this one is actual-
ly a series. The ads have a theme but are not identical. I do think they are on the 
wordy side, but as much as I don’t like wordy ads in is in a newspaper where peo-
ple read in it so that’s acceptable. Good use of coloring to catch the readers eyes 
and I like that each ad is diff erent while sticking to the theme.
2nd Place: Cynthiana Democrat - Madison Ward, Suzie LaCore - There are only 
3 of the ads in here that qualify as a series, 7.13, 7.20, and 8.10, and its a good se-
ries of the three. same layout and logo used and each spotlight a diff erent product 
in the same way. z, jerky and 10.12 do not belong in this series. and is why I did 
not chose it to win.
3rd Place: Grant County News - Janet McKee - I’m picking this one as my 3rd be-
cause the other two are not an ad series. This one I am having to convince myself 
it is even an ad let alone a series. I think the “ad” is the cooking with kids section 
only because it is the only thing with a theme. It seems more like a column to me 
but it is what it is I guess. 

201 S Main St.reet 
Cynthiana

Mon-Fri 7am-2pm 
Saturday & Sunday open at 

and full lunch menu

Santa!

CHRISTMAS

WITHPA

NCAKES

$599
per child

Come join Santa for

Mark your calendar and join us for some great 
Holiday Fun and Entertainment!

Saturday December 14, 2019
9am-11am

6pm-9pm

Cabaret
$1699

BBQ Ribs, baked 
potato, steamed 
broccoli, fresh cut 
salad, roll and dessert

Join us for some 

Music & Dinner

Music by Jerry 
Johnson & Tim 

Fooks (Singers & 
Musicians of 
Licking Valley 

Singers) 

FOLLOW US ON

(includes drink)

 The Oldham Era  / Thursday, Aug 20, 2020 A2 / N E W S

Norton Commons • 10715 Meeting St. • Prospect •  502-690-7070
6051 Timber Ridge Drive • Prospect • 502.434.7266 

6402 Westwind Way • Crestwood • 502.243.6950
1226 Market St. • La Grange • 502.222.4050

FOLLOW US ON FACEBOOK AND INSTAGRAM!     www.gustavosmexgrill.com

Sunday • 11 - 9  |  Monday - Thursday • 11 - 10  |   Friday - Saturday • 11- 10:30

Best Mexican Food & 
Margaritas in Town!

GIFT CARDS AVAILABLE

Full Bar At All 4 Locations!

for Dine In, Curbside 

& Carryout Service!

 ALL LOCATIONS

NOW OPEN

MONDAY • 3-7 p.m.

$1 off  All Bar Drinks & Drafts

TUESDAY • All Day

$399 Lime Margaritas

WEDNESDAY • 3-7 p.m.

$1 off  All Bar Drinks & Drafts

THURSDAY • 3-7 p.m.

$399 Lime Margaritas • Ladies Only

SATURDAY • All Day

Domestic Beer $199/12 oz. • $499/32 oz.

Lime Margaritas $399/16 oz. • $1099/pitcher

HAPPY HOUR 

SPECIALS

*Excludes alcohol, tax & gratuity. Not valid on Friday or Saturday.

Not valid with other coupons or off ers. One per person per visit. Expires 10/18/2020
S t rday

$5 OFF
any order of

$30 or more *Excludes alcohol, tax & gratuity. Not valid on Friday or Saturday.

Not valid with other coupons or off ers. One per person per visit. Expires 10/18/2020
S t rday

$3 OFF
any order of

$15 or more

FACEBOO

BOX LUNCHES

AVAILABLE FO
R

PICK-UP ORDERS!



20 - HOLIDAY GREETING ADS AND GENERAL/MISCELLANEOUS

1st Place: LaRue County Herald News - Allison Shepherd - Wow! Simple but 
powerful ad. The use of purple - the contrast of Advent and Lent seasons - stands 
out to me. The handwritten messages hit home. Excellent idea.
2nd Place: Cynthiana Democrat - Patricia Jenkins, Suzie LaCore - Great color 
use! A lot of information packed into this. It’s inviting and straightforward, a good 
combination during this crazy COVID year.
3rd Place: Cynthiana Democrat - Patricia Jenkins, Suzie LaCore - Cute! The 
graphics selection make this advertisement pop. 

21 - SPORTING GOODS/ATHLETICS

1st Place: Cynthiana Democrat - Madison Ward, Suzie LaCore - Photos sell the 
ad. Little amount of words good choice, just let the photos speak.
2nd Place: Cynthiana Democrat - Madison Ward, John McLeod - This is how you 
use a color burst to draw in attention.
3rd Place: Cynthiana Democrat - Rebecca Striplin, John McLeod - Good use of 
graphic to draw you in. 

22 - SPECIAL EVENTS

1st Place: Cynthiana Democrat - Patricia Jenkins, Suzie LaCore - Nice use of 
main graphic. Good fl ow into information. Color breaks are excellent to fl ow 
information.
2nd Place: Grant County News - Janet McKee - Big time feel. Magazine look, 
very polished.
3rd Place: The Record - Jamie Barnes, Michaela Priddy - Classic design for clas-
sic event. Very appropriate use of font.

23 - CREATIVE USE OF THE NEWSPAPER/NEWSPAPER PROMOTION 

1st Place: Oldham Era - Mary Garrison - I love this! Black, white and cool! It’s 
a simple design with a powerful impact. The slight use of blue adds a splash of 
color. Well executed! 
2nd Place: The Record - Jamie Barnes, Alicia Carter - Colorful ad. Attention get-
ting. The colors, combined with graphic details, draw reader focus to the ad. What 
a fun way to promote subscriptions!
3rd Place: Oldham Era - Mary Garrison, Jane Ashley Pace - Interesting package 
idea. Good community involvement. Wish the mask photos could’ve been in color, 
but understand those limitations. I do like the colors utilized in the ads. Straight-
forward message.
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mlspowersports.com

You’ve just found your new favorite

dealer.
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*All information and payment required to receive this special non-refundable off er. Off er only available to subscribers in our local delivery area. If you respond to this off er but do not 

qualify for introductory pricing, we reserve the right to reject your order or prorate your subscription term to refl ect current subscriber pricing. Your subscription includes 24/7 digital 

access to all content available online. Includes state sales tax where applicable. Temporary suspension of your print newspaper delivery due to vacation and other reasons does not ex-

tend your subscription expiration date. Your account will be subject to a surcharge for premium issues such as the Thanksgiving week issue and special guides/sections. 

Notifi cation of the premium issue and surcharge amount will be noted in the newspaper on the day of publication and one issue prior. Your total bill will remain unaff ected, but there 

will be a slight adjustment in your expiration date, unless you have elected the Monthly EZ Pay option. The premium surcharge will be added to the regular Monthly EZ pay charge in 

the applicable months that include a premium issue. Your subscription expiration stop is not automatic. To stop, call customer service 502-222-7183. Yes, I authorize The Oldham Era to 

instruct my credit/debit card company to debit my credit/debit card account as I have requested above. Hurry! Off er expires Aug. 31, 2020!
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plus tax
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P.O. Box 399
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PROMO CODE:
COOL
oldhamera.com

4 EASY WAYS TO SUBSCRIBE & SAVE!
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502-222-7183
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24 - BEST ONLINE/DIGITAL AD

1st Place: Grant County News - Janet McKee - Purpose of ad is stated clearly. Ar-
rangement of baby pictures and corresponding contest text is neat. The simplistic 
approach works well in the digital medium and aids in the eff ectiveness of the ad.
2nd Place: Grant County News - Janet McKee - Pictures needed to be arranged 
neater. Did not understand the hand with money graphic. Purpose (Ad Headline) 
needed to be made more prominent. Ad seemed to be selling masks than a mask 
wearing contest.  Simplifying the Grant County Drug Store information would 
have helped. I do like the idea of mask wearing contest. Very creative!

WEEKLY 3

01 - DEPARTMENT/DISCOUNT/JEWELRY

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Very nice layout. 
Well done.
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Would like to see 
less empty space. 

02 - AUTOMOTIVE

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent 
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
3rd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent

03 - HARDWARE/APPLIANCE STORES

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent 
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent

04 - FINANCIAL

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
3rd Place: Casey County News - Bill Mathers

05 - PROFESSIONAL SERVICES

1st Place: Casey County News - Bill Mathers - “BIG AND BOLD. There’s no 
question about what this ad is about. What services Advance Concrete they off er.
Concrete is a semi-messy job and this is a nice clean ad! I’d make the call!”
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - GASTLY!!! 
Having the visual that these insects may invade my home is a reason to call Allan’s 
pronto! It’s also reassuring to know that Allan was voted BEST. Good job dealing 
with the creepy-crawlies. 
3rd Place: Central City Leader News - Lucretia Kittinger - Nice and colorful. All 
the tools there letting the customer know that Woodruff  can take care of all my 
business. Big or small. Eye catching with good information for the customer to 
easily read. 
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STEPHEN 
NEWBY

 U.S. Marines

DAVE HAGAN
 Senior Airman – Desert Storm
Security Police – U.S. Air Force

1991 - 1995

JOSEPH PAUL BRADY
 MR-2 E-5 U.S. Navy

Served on USS Barry DD-933
US Navy Destroyer Ship

4 Years of Service
1966-1980

MIKE KAYS
 Sgt. E-5 – U.S. Army

Vietnam
2 Years of Service

1968-1969

DAN THOMPSON
  Sgt. – U.S. Marine Corps

Parris Island & Camp Lejune,
1964-1968

Vietnam. 1966-1967
Cherry Point

FERDINAND 
DEPAPPA, JR.

U.S. Army - Korean War
Killed In Action

MORGAN V. 
PATTEN

Specialist – U.S. Army
8 Years of Service

THOMAS BRIAN 
WARREN

Staff Sgt. – U.S. Army
20 Years of Service

Awarded Purple Heart

CARL K. 
McDONALD, SR.
Master Sgt. – U.S. Army

22 Years of Service

PATRICK LANHAM
CPT – U.S. Army

Iraq

BARNEY THARP
Staff Sgt. – 

U.S. Army Infantry
Vietnam

OWEN THARP
PFC – U.S. Army Infantry

WW II

LISA D. HEALY
Corp. – U.S. Army
4 Years of Service

GENE HALL
Major – Marines

25 Years of Service

JOSEPH CARL
MATTINGLY

 Sgt. E-5 – U.S. Army - 
Vietnam

1965 - 1968

PAUL BROCKMAN
Sgt. – U.S. Army-
Berlin, Germany

6 Years of Service
1960 - 1966

BRADLEY COLVIN
Sgt. Col. – U.S. Army - WW I

52nd Infantry

MANUEL MARLOW
 U.S. Army – WW II

2 Years
Medical Tech., Infantry 

& Postmaster

DANA H. DEERING
Corp. – 

National Guard - Army
11 Years of Service

Currently serving on Marion Co. 
Veterans  Honor Guard

J. MICHAEL BERENTZ
Captain – U.S. Army
23 Years of Service

MEMBER 
FDIC

www.cnbofl ebanon.com
149 West Main Street  |  Lebanon, KY 40033  |  270-692-2113

Citizens National BankCitizens National Bank
EQUAL HOUSING

LENDER

Today we pause to honor the brave men and women who 
have made great sacrifi ce to protect 

our families, our country and our freedom.

Thank you!

Under Roof

424 S. FORK CREEK RD., LIBERTY, KY 42539

FAX 606.787.0083



06 - FOOD AND ALCOHOL

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Ad presents infor-
mation in an informative way. Sampling of products shown (prices too!). Organi-
zation of ad is eff ective for the customer. Shows and tells the buyer to come here 
and come here NOW!
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Ad is constructed 
and organized eff ectively as the customer reads downward. Business contact info 
given (address and phone number). Fonts and color schemes used well. Displays 
good customer service information (where their dollars should go) and interest in 
looking for more of the business ads in future.
3rd Place: Casey County News - Bill Mathers - Hey a recipe! How nice! Recipes 
provide a reason for customer to go to store. Make the ad interactive. Would have 
been nice to have some product sold at store being advertised along with recipes. 
Business contact info provided. Ad is organized and communicates with consumer 
well.

07 - FURNITURE

1st Place: Casey County News - Bill Mathers
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent

08 - REAL ESTATE

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Great design with 
a good use of color and photos. 
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Good use of 
color.
3rd Place: Lebanon Enterprise - Mary May - Good use of color.

10 - MULTIPLE ADVERTISER/”SIG” PAGE

1st Place: Casey County News - Bill Mathers - Great graphics, ads, the whole 
thing is clean and colorful. Congrats. 
2nd Place: Meade County Messenger - Crystal Leo, Chayse Immel - Great con-
cept and design.
3rd Place: Mountain Advocate - Staff  - Good color and graphics.

11 - HEALTHCARE/MEDICAL

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent 
2nd Place: Central City Leader News - Lucretia Kittinger
3rd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent

12 - ENTERTAINMENT/DINING

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - clean, easy to read
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
3rd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent



13 - SPECIAL SECTIONS

1st Place: Casey County News - Staff  - So many amazing special sections to 
choose from this year. The color photos and clean, colorful advertisements put you 
at the top! Congrats!
2nd Place: Lebanon Enterprise - Staff  - Very well done. Too many amazing sec-
tions to choose from in this category. The fun and playful advertisements were a 
highlight!
3rd Place: Mountain Advocate - Charles Myrick - So many amazing sections to 
choose from in this category. Great color and content. 

14 - GROUP PROMOTION

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent 
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent, Mary May
3rd Place: Meade County Messenger - Ashley McCrumb, Seth Dukes, Tracy Whitaker

15 - POLITICAL ADVERTISING

1st Place: Central City Leader News - Lucretia Kittinger
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent
3rd Place: Central City Leader News - Lucretia Kittinger

18 - BEST USE OF COLOR

1st Place: Casey County News - Bill Mathers - Grabs your attention immediately. 
Good use of photos. Nice centerpoints.
2nd Place: Casey County News - Bill Mathers - Wonderful use of dominant photo. 
Tremendous use of color, nice yellow blends.
3rd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Genius use of 
calendar, drawing points to bottom, good fl ow.

20 - HOLIDAY GREETING ADS AND GENERAL/MISCELLANEOUS

1st Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Simple. Straight-
forward. Easy to read and informative. Only question I have: Why two of the same 
calendars? Excellent advertisement.
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Clean. Crisp. Infor-
mative. Great use of color. The red pops against the blue/green trees and white snow.
3rd Place: Central City Leader News - Lucretia Kittinger - Great graphic. Text be-
tween the word ‘prayer’ and the actual prayer is pretty tight. Adjust font size or line 
spacing. The muted fl ag behind the prayer adds a nice touch.

21 - SPORTING GOODS/ATHLETICS

1st Place: Central City Leader News - Lucretia Kittinger - Excellent use of graph-
ics with photo and fades.
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Good tie-in with 
rest of the page. Nice use of photos and background fade.
3rd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - ‘Fun at the 
Parks’ is good eye draw. Nice layout.

9.999”x1.75”815 N. Wallace Wilkinson Blvd., Liberty

606-787-6030
Hours:
Mon. - Thur.  5:30 am - 10:00 pm

Friday  5:30 am - 11:00 pm
Saturday  6:00 am - 11:00 pm

Sunday  6:00 am - 10:00 pmof Liberty
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Visit Lebanon, Ky., the Heart of Kentucky 
for local Holiday Open Houses 

in downtown Lebanon!

During the holidays 
also experience...

• Trick or Treat Street and
Party Like a MonSTAR - Oct. 31

• Arsenic & Old Lace - 
Nov. 1, 2 & 3

• Too Much Light Makes the 
Baby Go Blind - Nov. 15-23

• Eddie Miles Heart 
of Christmas - Nov. 29-30

• Maker’s Mark Candlelight 
Tours - Dec. 7 & 14

• Junie B. in Jingle Bells 
Batman Smells - Dec. 7-14

• NY Eddie New Year
with Eddie Miles - Dec. 31

Barb’s Décor and Gift Boutique
Bourbon Rose
Cottage Floral

Deep’s Guns
Down Frogg Lane

Family Frame Shop
French and Stokely Interiors

J&J Shop
Lebanon Florists

Loper Floral and Gifts
Luxe Salon & Spa
Paisley Peacock

Robin’s Embroidery
Sew Irresistible
Simply the Best

That Cute Little Shop

Holiday Holiday 
Open Houses:Open Houses:

A4the lebanon enterprise • wednesday, june 10, 2020

Your City of Lebanon Recyclable Regular Pickup Days 
are on Mondays (except on holidays which are noted on calendar)

July 2020 – June 2021

Your City of Lebanon Recyclable Regular Pickup Days 
are on Thursdays except on holidays which are noted on calendar) 

July 2020 – June 2021

City of Lebanon 
RECYCLE CALENDARS 

•  Please note this calendar is for City of 
   Lebanon residents only. 

•  This will be the only distribution of the 
   calendars – they will not be delivered 
   door to door as in the past – 
   please cut out and keep.

•  If you misplace or need additional 
   copies of a calendar they are 
   available in the front foyer at City 
   Hall, 240 W. Main Street, Lebanon, 
   KY 40033 or online at 
   www.lebanon.ky.gov

•  There are two recycle routes – 
   Monday and Thursday – you will only 
   have pick up on one of those days 
   every other week depending on where 
   you live.  If you need to fi nd out what 
   recycle route you are on please 
   contact City Hall at 270-692-6272.

RECYCLING 
GUIDE

DOs

Glass Bottles & Jars

• throw away lids
• rinse out

Plastic Milk & Water
Jugs, Soda Bottles,
Detergent/Bleach
Bottles with screw-off 
lids only (not lift-off lids)

• throw away lids
• rinse out

Beverage Cans &
Steel Food Cans

• empty cans
• rinse food out
• labels may remain 
   on cans

Newspapers

• include inserts

DON’Ts

Do Not Include:

• dishes, glasses, ceramics
• mirrors
• window glass
• light bulbs
• do not break containers

Do Not Include:
• lids
• plastic bags
• food containers
• tubs & trays
• plastic wrap
• oil containers
• hazardous material containers

Do Not Include:
• aluminum foil
• cans made of paperboard
• aerosol cans
• paint cans
• oil cans

Do Not Include:
• plastic bag newspaper    
   comes in
• brown bags
• no tied bundles

Once again the City of Lebanon will be operating the City-wide 
recycling program for door-to-door collection of household 
recyclable materials. You need only to prepare the recy-
clable items as indicated on the recycling guide, place 
them in the provided container, and place them on the 
curb on your scheduled day for pick- up. In the event 
of rain, pick-up will be continued the following dry day. 

Newspapers will be picked up if placed in a plastic bag, 
but wet newspapers will be left on the curb for addition 
to your weekly garbage.

Only plastics with screw-off tops/lids will be accepted, not the 
ones made for lift-off lids. 

Please be sure your bin is free of debris (rocks, sticks, 
leaves, etc). If your bin has trash and/or a lot of debris in it, it 
will not be accepted.

Do not put cardboard out with your recyclables. Cardboard can be 
taken to the service center located at 331 N. Woodlawn Ave. 

The recycling bins there are open to the public 24 hours a 
day, 7 days a week. 

This calendar is being provided to you to place in a con-
venient location as a reminder of your pick-up day. As your 
Mayor, I am asking each of you to contribute to a cleaner 

Lebanon.

Should you have any questions about this program, or need 
additional copies please call City Hall at (270) 692-6272 or visit 

our website at www.lebanon.ky.gov.

Thanks for your usual fi ne cooperation.

Curbside pick-up anticipated to resume JULY 6 unless restricted 
through state regulations due to COVID-19.



22 - SPECIAL EVENTS

1st Place: Central City Leader News - Lucretia Kittinger - Soo cute. Draws you in 
and just a fun ad.
2nd Place: Central City Leader News - Lucretia Kittinger - This is just a fun ad. 
Excites you for the event.
3rd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - Playful, good fl ow.

23 - CREATIVE USE OF THE NEWSPAPER/NEWSPAPER PROMOTION

lst Place: Lebanon Enterprise - Kim Hupman, Katie Broyles - Adding examples 
of newspapers as a border is a great idea. At fi rst, I didn’t think the shade of green 
went with the red, but the more I look at this ad, it makes the red stand out. Excel-
lent advertisement that showcases how papers can partner with educators. Nice job.
2nd Place: Lebanon Enterprise - Kim Hupman, Eva Jo Nugent - THIS! The color, 
fi ne details in graphics and font selection make this a winner! Also, great idea to 
partner with a dentist for a prize! Where was this when my kids were younger? :) 
Excellent job.
3rd Place: Casey County News - Bill Mathers - Colorful ad. Cute pictures that di-
rect reader attention. The “golden arches” color is incorporated throughout the ad. 

MULTI-WEEKLY

01 - Department/Discount/Jewelry

1st Place: Kentucky Standard - Kim Hupman - The ad not only TOLD but had me 
SOLD! Quality fonts, color schemes, and arrangement of words as well as impact-
ful pictures.
2nd Place: Kentucky Standard - Kim Hupman - The ad told but did not have me 
sold on buying. Fonts were good and elegant. Kind of wordy. Needed more sales-
manship impact. 

02 - Automotive

1st Place: Kentucky Standard - Donna Wilhite - Words stand out. Creative rhym-
ing and collaborative with the sports page in “getting the ride back in the game.” 
2nd Place: Kentucky Standard - Kim Hupman - Felt the energy with this ad. 
Defi nitely feel appreciated. Ad is of suffi  cient size to convey the “Thank You”. Ad 
functions as  an invitation well.
3rd Place: Kentucky Standard - Donna Wilhite - Ad is composed well. Colorful. 
Organized. Want to know more about “Hot Summer Savings.”

03 - HARDWARE/APPLIANCE STORES

1st Place: Kentucky Standard - Kim Hupman - Attention grabbing ad headline is 
excellent. Gets the customer excited to see what is available. Products are arranged 
wonderfully and descriptions (as brief as they are) are impactful. Like watching a 
TV commercial in print. 
2nd Place: Kentucky Standard - Kim Hupman - “Products are arranged wonderful-
ly and descriptions (as brief as they are) are impactful.”
3rd Place: Kentucky Standard - Kim Hupman - Symetrical ad. Impactful burst in 
center attracts customer. Simple photos of store gracefully illustrate products. Text 
down center of ad readable (offi  ce hours needed to be same color, though).



04 - FINANCIAL

1st Place: Kentucky Standard - Donna Wilhite - very nice! Neatly laid out and 
love the circles.
2nd Place: Kentucky Standard - Donna Wilhite - Nicely organized. 
3rd Place: Kentucky Standard - Donna Wilhite - Not in love with the layout. 
 

05 - PROFESSIONAL SERVICES

1st Place: Kentucky Standard - Kim Hupman - Love the colors. Very eye 
catching! 
2nd Place: Kentucky Standard - Kim Hupman - Like how the soft colors make 
me feel relaxed like a spa should.
3rd Place: Kentucky Standard - Donna Wilhite - A little too busy.

06 - FOOD AND ALCOHOL

1st Place: Kentucky Standard - Donna Wilhite - Very nice! Classy and orga-
nized.
2nd Place: Kentucky Standard - Kim Hupman - Nicely laid out. Jumps out at 
you!
3rd Place: Harlan Enterprise - Melissa Johnson - Clever! 

08 - REAL ESTATE

1st Place: Kentucky Standard - Donna Wilhite - Plain, simple, what a listing ad is 
supposed to be. Nice layout.
2nd Place: Kentucky Standard - Kim Hupman - Grabs your attention, draws you 
in, makes you curious. Clarity of main graphic only downside.
3rd Place: Kentucky Standard - Kim Hupman - Nice use of photos.

 
09 - CLOTHING STORE

1st Place: Kentucky Standard - Kim Hupman - Really enjoyed gazing and look-
ing at this ad. Use of graphics works with products being sold. Messaging (use of 
fonts/colors/placement) conveyed excellent. Made reading the ad an adventure! 
Good Job!
2nd Place: Kentucky Standard - Kim Hupman - Like how the pictures do not clut-
ter the ad. Use of white font describing hours open an location are good. The tan 
font color under the logo needs to be brought to the front (main selling point feels 
buried.) Ad is organized to be eye friendly (guides the customer.)
3rd Place: Kentucky Standard - Kim Hupman - Choice of fonts and colors makes 
ad easy to read. Ad is organized well and conveys message. Use of graphics (al-
though simple) are used nicely (do not clutter the ad.) To make ad better: move the 
Merry Christmas to the top under the Small Business Saturday heading, delete the 
By JT Consignments (already mentioned). Move Refreshments to the bottom.
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Let’s start by telling us a 
few things about yourself.
I am a proud graduate of Bardstown High School class 
of ’83. My family has lived south of the Old Court 
House my entire life. My Dad, Joe Lee, was an Air Force 
veteran and retired from Bird & Son. My mom, Mona, 
was an employee of NuKote International. They were 
wonderful role models, working tirelessly for St. Moni-
ca Church and for the community. We enjoyed a loving, 
structured, Catholic upbringing. I have a younger sister, 
Rita, and a younger brother, Wes, who would remark 
during those high school days that I was lucky to be 
good at basketball because I was quite the bookworm. 

When did you know a career
in HR is what you wanted?
I’ve always felt I wanted to work in business because of 
my Dad, but I didn’t land on HR until I was in my second 
year at the University of Kentucky. The announcement that 
Toyota selected Georgetown to build their auto assembly 
plant was a big factor. It generated a lot of discussion about 
management culture and leadership styles. The field of 
Human Resources resonated with me and with Toyota’s 
arrival I felt reassured it would also be a secure and stable 
career choice. 

Can you tell us about your
experience working in HR?
Except for an internship at Citizens Fidelity Bank, my 
entire corporate career has been in manufacturing. I 
decided to focus on being a generalist because there are 

many aspects of HR that I enjoy, and I knew I would never 
be bored. I also reasoned that breadth of knowledge would 
make me a more valuable asset. As the manufacturing in-
dustry has ebbed and flowed I have sought to adjust. Early 
on I realized that mobility opened up a lot of attractive 
opportunities and that led me away to work in metropoli-
tan areas like Chicago and Philadelphia. I also learned the 
importance of managing my career. There were a couple of 
times, when I was in growth mode, that I felt my skills wer-
en’t being used to their best advantage and I was stagnant. 
I made the difficult decision to move to more challenging 
roles at other companies that saw my worth. While it was 
tough at the time, those moves turned out to be good ca-
reer decisions. My desire has always been to work for com-
panies with a people-centric culture and that has served 
me well because I have had positive, fulfilling experiences.

What is your biggest
career “success” thus far?
I am grateful for having many positive experi-
ences to choose from. One that stands out was 
an opportunity to be a project leader on a global 
team during which time we accomplished sever-
al projects. I was able to travel to other countries 
and I would bring gifts from the Kentucky Bourbon 
Marketplace and My Old Kentucky Home Gift Shop. 
I also enjoyed hosting team members in the US. Once 
I had visitors from Poland visit Bardstown during the 
week of the Bourbon Festival and that was a grand time. 
Playing a key role while working with leaders from other 
countries was a highlight of my career. 

How do you see yourself 
helping the community along 
with helping TCBT?
I would like to promote workforce readiness by sharing 
insight on topics such as how to effectively prepare for 
employment opportunities, what you should understand 
about workplace expectations, and how to handle tough 
situations in the workplace. I would also like to build 
leadership skills by helping managers handle difficult 
employee relations issues with confidence.
Additionally, I want to offer perspective to relevant mat-
ters that intersect with my experience and that we seek to 
address in the community.

What advice would you give 
about taking this career path?
No matter the challenges you encounter, remember your 
role and the importance of your people. Never stop learn-
ing whether it is by building your skill, increasing your 
network or educating yourself.

Lisa Johnson was appointed to the Town & Country Bank and Trust 
Company Board of Directors in December. She is a Bardstown native 
and owner of HR Know-How, LLC. With a wealth of experience in 
human resources and leadership training, Lisa provides expertise 
and knowledge to the board in the eld of human resources.
ABOVE LEFT: From an early age, Lisa aspired to lead. Through high 
school club and student council leadership positions to involvement 
and HR internships while attending the University of Kentucky.
RIGHT: Johson’s career path began in the personnel of ce at UK, 
followed by a progression of human resources advancements that took 
her from Toyota’s HR department in Georgetown to Woodbridge-Inoac 
in Bardstown with stops in Chicago and Philadelphia in between.

Q&A

Over the past 113 years Town and Country Bank and Trust Co. 
has achieved a great deal of success through the loyalty of its
customers and employees, with the support of shareholders 

and guidance from its board of directors. The bank is excited to 
spotlight their newest board member, Lisa Johnson. 
“Lisa has achieved extraordinary success in her career and her unique 

mix of experiences, particularly in the field of 
Human Resources, has proven to be a 

tremendous asset for our bank,” said 
Stephen Hamilton, Chairman of 

the Board.

We sat down with Lisa for a Q&A about her Success Story 
and how it began growing up in Bardstown and how it led 
to being appointed to the Town & Country Bank and Trust 
Company Board of Directors.

StORiES
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successOur Community’s From BHS
leadership to

TCBT’s board room,
Lisa Johnson

has come
FULL CIRCLE

Town & Country Bank and Trust Co.  
credits patrons, staff and board for success

n 
p. 

nce 
the 

time. 
other 

502-348-3911

www.myTCBT.bank
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Harold
WIMSETT

502-249-0383
Principal

Broker/Owner

Pat
BALLARD

502-249-0774

Tony
O’DANIEL

502-507-3800

Tammy
GOWIN

502-827-2660

Joey
HAYDEN

502-460-1078

Charlene
CLAYTON

502-331-3402

Stephen
CURRY

270-234-4851

Dennis
RUST

502-507-5539

Rita
RUST

859-481-1562

Terry
ROBERTS

502-249-0505

Ritchie
RIGGS

502-249-0965

Krista
WHITE

502-510-2031

Monica
UNDERWOOD

270-234-4930

Melissa
SETTLES

502-249-7712

David
GREER

502-507-5934

Beautiful prop. sitting on approx. 21.94 acres. 
Brick 5 bdrm 4bath home w/full fi n. bsmt, 2 
car att. garage. White board fencing outlining 
the prop.y, professionally landscaped and 
circle drive.  Call Harold Wimsett 502-249-
0383, Tammy Gowin 502-827-2660

2938 Lyons Station Rd. $649,950

JoeyHayden.comJoeyHayden.com
THINKING OFTHINKING OF
AN AUCTION?AN AUCTION?

CALL JOEY HAYDEN
502-460-1078

You may have the perfect 
property for an auction. 

Land division, estates, 
dissolution of partnership 
to name a few, are better 

served by the auction 
process.

If SOLDSOLD  is what you would 
like to hear, just give me a 
call and together we can 

see if your property is right 
for an auction.

COMMERCIAL PROPERTY

The mark of... COMMITMENT
       The mark of... EXCELLENCE
                  The mark of... SUCCESS

2018

70+ acres uniquely private but only  minutes 
from downtown. Features large brick home, 
50X80 shop building, covered pavilion, stock 
barn, fenced pastures and more. Call Harold 
Wimsett 502-249-0383, Tammy Gowin 502-
827-2660

655 Ballard Lane                              $585,000

JR
ROYALTY

502-507-2218

Pat
HAGAN

502-507-4474
Broker/Manager

Jimmy
CROSS

502-349-5755

Stunning property with 37 acres! Custom 
home by Mascord Designs is the centerpiece. 
Board fencing, stone entrance, horse barn, 
inground pool, and more! Call for details on 
this gorgeous home. Joey Hayden 502-460-
1078.

5600 Louisv ille Rd.

Nice residential building lot in the city limits 
of historic Bardstown, Ky. .20 Acres available 
in a cul-de-sac to build your new home or spec 
house. Lot is located in  in the Salem Hills 
neighborhood.  Reasonably priced at $19,500. 
Call Ritchie Riggs 502-249-0965.

151 Kenton                                               $19,500

LOTS AND LAND

Th is is an excellent comm. lot ideally suited 
for doctors offi  ces, any professional use, 
service or light retail use. Zoned B-1, has 
city water, sewers to property, located near 
hospital and new doctors offi  ces. Just off  
Hwy. 245, near hospital. Tony O’Daniel  502-
507-3800.

2.1 ac. on Patriots Drive             $240,000Great building for offi  ces, business or any 
number of things located in Bardstown. 
8-10 rooms, bathrooms, offi  ces, laundry and 
storage areas. Steel built with metal roof. 42 
parking. Call Joey Hayden 502-460-1078.

Commercial Property

Brand new 3 bedroom, 2 bath brick townhomes. Granite 
countertops, hardwood fl ooring with carpeted bedrooms or 
fl ooring of your choice if fl ooring not yet installed, perfect 
starter home or perfect for those wanting to downsize. Quality 
constructed, workmanship will be hard to match! Th e builder 
pays close attention to detail. Call Terry Roberts at (502) 249-
0505 for a private viewing.

102, 104, 106 Graystone Ct.       $164,900

Beautiful 3 bedroom, 2 bath, 1664 sq. foot brick home with 
a gorgeous stone fi replace in the open fl oor-plan living 
room. Th e home is somewhat secluded by the trees, also 
being a quick trip away from town. Th e house features a 
full generous-sized basement, attached 2 car garage, back 
deck, and 6.08 acres with lots of wildlife to enjoy! Call Terry 
Roberts at (502) 249-0505 for a private viewing today.

4098 Nat Rogers Rd., Boston    $285,000

46.00 plus acres of wooded land located in 
Shepherdsville, KY Great place to build a 
dream home or  use as recreational property. 
Call Harold Wimsett 502-249-0383, Tammy 
Gowin 502-827-2660.

0 Lickskillet Farms                         $354,000

Chance
ROBERTS

502-349-9887

Th is charming Cape Cod is a must see! Home features 
three bedrooms, a newly renovated bath and a fully 
updated eat-in kitchen with a full line of stainless 
steel appliances. Great covered front porch and 
covered back deck. Dont miss this one! Call Harold 
Wimsett 502-249-0383, Tammy Gowin 502-827-2660

55 Green St.                                        $119,900

5.67 acre tract of land. Beautiful place to build 
your dream home. Located in New Hope, KY. 
Call Harold Wimsett 502-249-0383, Tammy 
Gowin 502-827-2660.

0 Hacberry Lane                                  $49,950

MINI FARM bring the family and the animals to 
this 2 bedroom one bath brick ranch with a full 
basement on 6.47 acres, with a large 42x96 barn 
with a 17x34 lean too, and a 20x96 overhead shed. 
Call Terry Roberts or Chance Roberts today at 502-
249-0505. 

715 Campground Rd., Bloomfi eld  $215,000

NEW CONSTRUCTION Quality built 3 bedroom 2 bath 
brick ranch, 1330 sq.ft  open and split fl oor plan, 
granite countertops, custom cabinetry, still time 
to pick fl oor coverings and paint colors. Call Terry 
Roberts or Chance Roberts today. 502-249-0505

107 Cherokee Ave., Bloomfi eld  $152,000

ATTENTION FIRST TIME HOME BUYERS. - 3 
Bedroom two bath, 1274 sq.ft  completely renovated 
and in excellent condition. Conveniently Located 
within the city limits of Bardstown. Must see too 
appreciate the workmanship of this property. Call 
Terry Roberts or Chance Roberts today. 502-249-
0505

208 Barton Rd., Bardstown         $129,900

ATTENTION OUTDOORSMAN/ HOMEBUILD-
ERS. 1.75 acre building lot situated in the 
Taylorsville Lake region with close proximity to 
Taylorsville Lake. Excellent home building site and 
a rare fi nd. Call Terry Roberts or Chance Roberts 
today. 502-249-0505

Tract A-2 Lakeview Dr., Spencer Co. $15,000

WE HAVE BUYERS WAITING! 
CALL TO

SELL TODAY
TWO BUILDINGS WITH 3 LEASES. 
Professional and residential. Location 
location location! Downtown Bardstown! Call 
Joey Hayden 502-460-1078.

Templin Avenue

Over 30,000 sq.ft  under roof. Fully 
leased! Hwy 245 road frontage. Business 
sales, commercial, and storage. Many 
opportunities! Call Joey Hayden 502-460-
1078.

129 W. John Rowan

Brand new and ready for you! You’ll love this 
4BD/2FB 1.5 story  brick charmer! Th is gorgeous 
home features a split/open fl oor plan design and 
off ers vaulted ceilings, custom cabinetry and 
gorgeous hardwood and tile fl ooring throughout. 
Th is home has it all! Located on a nice corner lot in 
the Cottage Grove neighborhood. Call Ritchie Riggs 
502-249-0965.

107 Wheeling                                             $179,900
NEW CONSTRUCTION brick home features 3 bdrm 2 
bath, great open fl oor plan, hardwood, tile & 
carpet fl ooring thru out. Located in Cormans 
Crossing Subd. Call Harold Wimsett 502-
249-0383, Tammy Gowin 502-827-2660

102 Montega Lane                               $169,900ntnttttegegegegegegaaaa LLLLLaLaLaLanenene $169

Great starter or rental home fi lled with old world 
charm and history located in the Henrytown area 
of Bardstown, Ky. Home features 2BD/1FB with 
beautiful hardwood and laminate fl ooring, A full 
unfi nished basement, small shed and nice sized 
fenced back yard with mature trees. Clean as a whistle 
and move-in ready! Call Ritchie Riggs 502-249-0965

605 Moore                                               $89,900

4 Br.  3.5 baths on .60 acres in Maywood 
Sub.   3096 fi nished sq.ft . with full unfi nished 
basement.  Private courtyard! Dennis or Rita 
507-5539 or 859-481-1562

127 Maywood Ave.                           $449,900
Move in ready!.  Wonderful updated kitchen 
with lots of crown molding.  4 Br.,3.5 Baths on 
.49 acres with 2148 sq.ft  and 988 fi nished sq.ft  
in the lower level.  Within walking distance 
of the club house Dennis or Rita 507-5539 or 
859-481-1562

135 Maywood Ave.                           $399,000

Beautiful setting on 10+ acres features a 4 bdrm 
3.5 bath, full bsmt, 2 car att garage brick home 
with an additonal 2 car det. garage with covered 
patio and 30 x 40 metal shop building. Call 
Harold Wimsett 502-249-0383.

11800 New Haven Rd.                     $449,950

New townhomes featuring 2bdrm 2baths 
w/ 1 car att. garage. Granite counter tops, 
hardwood, tile and carpet fl ooring thru out.
Great covered front and back porch. Call 
Harold Wimsett 502-249-0383, Tammy Gowin 
502-827-2660

122 Graystone Ct.                             $169,950

104 Elijah Way
Bardstown

$171,900
Ritchie Riggs - 502-249-0965

SOLDSOLD
67 Jeff erson St.

Bardstown
$112,000

Ritchie Riggs - 502-249-0965

SOLDSOLD
436 Susannah Ave.

Bardstown
$124,900

Ritchie Riggs - 502-249-0965

SOLDSOLD

2640 Manton Rd.
Loretto

$490,000
Terry Roberts - 502-249-0505

SOLDSOLD
235 Larch Avenue

Bardstown
$115,000

Dennis or Rita Rust
502-507-5539 or 859-481-1562

SOLDSOLD
104 Illinois Way

Cox’s Creek
$189,900

Harold Wimsett - 502-249-0383

SOLDSOLD

715 Moore Avenue
Bardstown
$154,900

Harold Wimsett - 502-249-0383
Tammy Gowin - 502-827-2660

SOLDSOLD
148 Hudson Drive

Bardstown
$179,000

Harold Wimsett - 502-249-0383
Tammy Gowin - 502-827-2660

SOLDSOLD

219 Natalies Way
Bardstown
$299,500

Pat Hagan - 502-507-4474

SOLDSOLD
106 Azalea Ave.

Bardstown
$158,300

Ritchie Riggs - 502-249-0965

SOLDSOLD

Move in ready 3 bedroom  2 1/2 bath, 1712  sq ft  
+ unfi nished basement on .69 acre lot. Kitchen 
appliances stay. 2 car garage. Built 2014, new paint  
Call Dennis or Rita  502-507-5539.

1004 Pembrooke Drive                 $269,000

NEW LISTING

Cox’s Creek. Beautiful one owner home is situated on 1.6 
acres and has over 2000 sq. ft  living area, 4 bedrooms, 2 
baths, full basement and a two-car garage with shop area 
plus another all-purpose garage/shop. Th ere is hardwood 
fl ooring in den, living room, kitchen and one bedroom. Th is 
home off ers easy commuting to Louisville, Bardstown and 
Taylorsville. Call Tony O’Daniel 502-507-3800 for showing. 

2100 High Grove Rd.                        $289,900

NEW LISTING

Come check out this brand new quality constructed 
home with beautiful decor, granite countertops, 
and a warm welcoming open fl oor plan. there is a 
partially wooded lot added for privacy a large back 
yard for pets, kids, or garden space. Call today for 
your private viewing. Call Terry Roberts at (502)-
249-0505 or Chance Roberts at (502) 349-9887.

107 Andrea Court                             $234,900

NEW LISTING

Newly renovated 1.5 story home features 4 bdrm 
1.5bath, large kitchen w/lots of cabinetry and 
separate dining room. Full unfi nished bsmnt and 
outbuilding all located on a 1.00 + acre lot. Call 
Harold Wimsett 502-249-0383, Tammy 
Gowin 502-827-2660

8686 Stiles Rd.                                 $139,950

NEW LISTING

Th is beautiful home is nestled on a private wooded lot with 
ample shade by large oak trees. Inside this home you’ll fi nd 
craft man style wood trim and a modern color pallet with 3 
bedrooms , 1 bath , large utility room and a bonus room on 
the second fl oor. It has engineered hardwood in the living 
room and kitchen areas. Call Terry Roberts (502)-249-0505 
or Chance Roberts at (502)-349-9887.

1960 Clarktown Rd., New Haven   $164,900

NEW LISTING

Located in Bridgepoint. Beautiful 3 BR 3 Bath 
home, full basement, 2 car LL garage, nice deck over 
looking big fenced in back yard. Immaculate home. 
Call Charlene Clayton 502-331-3402.

117 Hudson Drive                              $260,000

NEW LISTING

dson DD irive $260

20+ ACRES of scenic countryside views features 
beautiful brick home with 3 bedrooms 3baths 
and full walkout bsmt. Extras include large barn, 
outbuilding and pond. Call Harold Wimsett 
502-249-0383, Tammy Gowin 502-827-2660

2607 Croake Station Rd.              $369,900ro kkkkake SStSt tatiion Rd $369

3.60 acres features a great building site with 
lots of privacy and wildlife. Located in the 
rural area of New Hope, KY. Call Harold 
Wimsett 502-249-0383, Tammy Gowin 502-
827-2660.

Lot 17 Sulphur Lick  Rd.                    $28,500
NEW LISTING

Well kept 3 bedroom 2 bath brick ranch, 1257 living 
square feet. Storage shed and appliances included. 
Call Terry Roberts (502)-249-0505 or Chance 
Roberts at (502)-349-9887.

106 Kenton Drive                               $139,900

NEW LISTING

Th is great home features 4bdrms 2baths, spacious 
living room, large eat in kitchen with tile and 
hardwood fl ooring thru out. Covered front 
porch and nice size lot located only minutes from 
downtown. Call Harold Wimsett 502-249-
0383, Tammy Gowin 502-827-2660

109 Sunset Drive                               $149,900

NEW LISTING

Th is brick 3bdrm 2bath home with 2 car det. garage 
features spacious living room, eat in kitchen w/full 
line of kitchen appliances, master suite, covered 
front porch and deck off  the back. Located only 
minutes to downtown.  Call Harold Wimsett 
502-249-0383, Tammy Gowin 502-827-2660

104 Redmon St.                                 $149,900

NEW LISTING



10 - MULTIPLE ADVERTISER/ “SIG” PAGE

1st Place: Kentucky Standard - Kim Hupman - This fi lls me with rage and anger...
that I did not think of this idea. Creative, well laid out, brilliant fl ow and use of 
information.
2nd Place: Harlan Enterprise - Melissa Johnson - Good use of diff erent size fonts 
and layout fl ows well.
3rd Place: Kentucky Standard - Donna Wilhite - Simple layout, great color use.

11 - HEALTHCARE/MEDICAL

1st Place: Kentucky Standard - Kim Hupman - Simple, elegant. Clean.
2nd Place: Kentucky Standard - Donna Wilhite - Magazine style. Make you want 
to read further, value-added content feel.
3rd Place: Kentucky Standard - Donna Wilhite - Nice graphics in conjunction 
with photos. Good color variation use, makes it playful.

12 - ENTERTAINMENT/DINING

1st Place: Kentucky Standard - Donna Wilhite - Such a good idea, nice white 
space use.
2nd Place: Kentucky Standard - Donna Wilhite - Good layout. Easy use for read-
er. Good information use.
3rd Place: Kentucky Standard - Donna Wilhite - Great photo use to draw in reader.
 

14 - GROUP PROMOTION

1st Place: Kentucky Standard - Kim Hupman - A very attractive ad, helping 
downtown businesses provide great information to their customers during this 
rough time. Nice, clean layout. 
2nd Place: Kentucky Standard - Donna Wilhite
3rd Place: Kentucky Standard - Kim Hupman

15 - POLITICAL ADVERTISING

1st Place: Kentucky Standard - Donna Wilhite - What a great experience for a 
parent/grandparent to have with a young person. A time to start them on a path of 
being involved in their community - making their vote count!
2nd Place: Kentucky Standard - Donna Wilhite
3rd Place: Harlan Enterprise - Melissa Johnson

16 - AGRICULTURE/LAWN AND GARDEN

1st Place: Kentucky Standard - Kim Hupman
2nd Place: Kentucky Standard - Donna Wilhite
3rd Place: Kentucky Standard - Donna Wilhite
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Thurs. & Fri., Dec. 19 & 20

PATRIOT 
FENCE BOX 
AND WIRE

131 N 3rd Street, Bardstown
Call-In, Carry-Out, Catering Orders

Monday-Thursday 11am-9pm
Friday-Saturday 11am-10pm

Sunday 11am-9 am

CALL: 502-331-6177
See our Facebook

—————— 

Nelson County Post 42 
is offering to help Veterans

with food needs in Nelson County.
For assistance contact Dr Peter Trzop 

CALL: 502-233-4585
or visit our Facebook for info

—————— 

201 Camptown Rd., Bardstown
CURBSIDE PICKUP/CARRY-OUT 

(DELIVERY via Food of Your Mood)

CALL: 502-348-5070
Exact cash no change back, 

Debit/CC accepted
MENU AVAILABLE ONLINE AT

bjssteakhouse.com
—————— 

126 N. Third St., Bardstown
CARRY-OUT

Monday-Saturday hours:11am-6pm
Saturday and/or Sunday hours

CALL: 502-350-7643
bardstownburger.com

—————— 

966 Chambers Blvd, Bardstown
Carry-Out, Curbside or 

delivery thru Bourbon City Taxi 
Sunday 11:30am-8pm

Monday-Wednesday 4-8pm
Thursday-Saturday 11:30am-8pm

CALL: 502-348-4848
Find us on Facebook

—————— 

1012 Granite Drive, Bardstown
Carry-Out, Curbside, and delivery thru Door 

Dash and Food Of Your Mood 
Sunday- Thursday 11am-8pm

Friday and Saturday 11am-9pm

CALL: 502-349-1963
buffalowingsandrings.com

—————— 

120 N. Third Street, Bardstown
Curbside and

(Delivery through Food of Your Mood) 
Monday-Saturday 11:30am-2:30pm

5pm-8:30pm (til 9pm if busy)
CALL: 502-348-8822

Find us on Facebook
—————— 

726 N Third Street, Bardstown
Carry-out, Curbside,  Delivery via

 Door Dash and Food Of Your Mood
Sunday-Thursday 11am-9pm

Friday & Saturday 11am-10pm

CALL:502-331-6295
captainds.com

—————— 

225 Parkway Drive, Bardstown
Carry-out: 

Monday-Friday 11am-10pm
Saturday & Sunday 10am-10:30pm

CALL: 502-350-1145
Find us on Facebook
—————— 

1001 Granite Drive, Bardstown
CURBSIDE

Monday-Sunday 11am-8pm

CALL: 502-349-2010
coltonssteakhouse.com

Follow us on Facebook
—————— 

1009 Granite Drive, Bardstown
Carry-out

Sunday-Thursday 11am-10pm
Friday & Saturday 11am-10:30pm

CALL: 502-348-4404
Like our Facebook

—————— 

114 N. Third Street, Bardstown
Curbside or Carry-out:

Monday-Saturday 7:30am-2pm
CALL: 502-331-6345
TEXT: 502-468-5294

freshcoffeebardstown.com
Like us on Facebook
—————— 

130 Maywood Ave, Bardstown
Monday-Thursday 10am-8pm

Friday 10am-9pm, Saturday 8am-9pm 
Sunday 8am-8pm

Carry-out, Curbside FREE neighborhood 
delivery Delivery through Food of Your 

Mood and Bourbon Citi Taxi
CALL: 502-348-6600

See menu on Facebook
—————— 

Bardstown and Bloomfield
Open 7 days a week, 11am-9pm

Delivery to businesses,
curbside & carry-out 

BARDSTOWN
CALL: 502-348-2233

BLOOMFIELD
CALL: 502-252-7208

Call and speak with a manager

hometownpizza.com
—————— 

SODA FOUNTAIN
102 N. Third Street, Bardstown

Curbside
Monday-Saturday 10:30am-2:30pm

Pharmacy Reg Hours and 
Delivery 9am-6pm

CALL: 502-348-9261
—————— 

962 Chambers Blvd, Bardstown
Curbside

Monday-Friday 9am-3pm
CALL: 502-348-8004
See our Facebook

—————— 

MEXICAN BAR & GRILL
959 Morton Avenue, Bardstown

Carry-out
Monday-Sunday 11am-10:30pm

CALL: 502-349-7193
Like our Facebook

—————— 

108 W. John Rowan Blvd, Bardstown
OPEN DAILY 10am-9pm

Order to go or drive-thru 
Delivery for large orders only

CALL: 502-348-0296
leesfamousrecipe.com

—————— 

116 W. Stephen Foster Ave, Bardstown
Carry-out orders only

CALL: 502-350-1097
Daily specials menu on

our Facebook page

—————— 

Italian Restaurant
1008 Commerce Blvd, Bardstown

Carry-out orders only
CALL: 502-331-6160

Menu on our Facebook or
milantoni.com

—————— 

ON-THE-GO FOODS
458 E Stephen Foster Ave, Bardstown

Monday-Friday 10am-6pm

CALL: 502-348-1649
Call when you arrive to pick up your order

GO Center location
900 Nutter Drive, Bardstown

Monday-Friday 10am-2pm

CALL: 502-348-8081
Curbside pick up, home & business

delivery. View menu and place orders @

onthegofoods.com
Call when you arrive to pick up your order

—————— 

PAT’S PLACE
123 N Third Street, Bardstown

Curbside or Carryout:
Monday-Saturday 8am-2pm

CALL: 502-348-0010
Like us on Facebook
—————— 

1482 Boston Rd, Bardstown
Thur-Sat 11am-8,pm Sunday noon-5pm

Orders for Market or Dining are 
curbside or take-out, 

also shop the fresh market
CALL: 502-349-8200

Find us on Facebook

—————— 

607 W Stephen Foster Ave, Bardstown
Tuesday 11am-3pm

Thursday 11am-8pm, Friday & 
Saturday 11am-9pm, Sunday 11am-3pm

CALL: 502-331-9298
Menu on Facebook
—————— 

107 W Stephen Foster Ave, Bardstown
Curbside pick up/carry-out

Call to order
CALL: 502-348-3494

Menu on our Facebook page 
and website:

talbotts.com
 —————— 

SPORTS BAR & KITCHEN
109 Guthrie Dr, Bardstown
We Are Doing Carry-out.

Monday-Saturday 11am-7pm
CALL: 502-644-3670
    OR: 502-203-9192

See our menu on Facebook

—————— 

These complimentary 
restaurant listings

are offered by
The Kentucky Standard
to encourage & support

our local restaurants.

PLEASE CONTINUE TO
CALL FOR CARRY-OUT 
OR DELIVERY ORDERS!

SEE INDIVIDUAL LISTINGS
FOR SPECIFIC DETAILS.

THANK YOU
NELSON COUNTY!

WE’RE ALL IN THIS TOGETHER
PLEASE SUPPORT OUR LOCAL RESTAURANTS

OFFERING

CARRY-OUT, DELIVERY,
AND/OR CURBSIDE PICK UP

B5Wednesday, April 1, 2020 • The Kentucky Standard

NOTE: Please call 
restaurants to verify 
hours and pre-order 
as so many things 
are rapidly changing.

Susie
Q’s



17 - PREPRINTS/SPECIAL PUBLICATIONS

1st Place: Kentucky Standard - Donna Wilhite - Wow! Great overview of what is 
available in the region! Cover draws attention. Photography is exceptional. Short, 
easy reading. The sidebars with business listings under certain categories are a 
good addition to see options in one place. This is an great example of shop and 
visit local.
2nd Place: Harlan Enterprise - Melissa Johnson, Wanda Paul - A lot of historical 
information about the area. Would like to see a more focused cover. The hometown 
heartbeat idea is good.
3rd Place: Kentucky Standard - Donna Wilhite - My eye is drawn to the bottom 
ad for the garden center. That ad stands out, in comparison to the top ad. Running 
toward sun...running off  the page. Maybe switch that with the Let us help you get 
to the fi nish line. I don’t get a sense of fl ow from this page. Good use of photogra-
phy on the bottom ad.

19 - BEST AD SERIES

1st Place: Kentucky Standard - Kim Hupman - This is a great ad series. Almost 
thought it was all the same ad at fi rst glance. It sticks to the theme while changing 
the focus of each ad.
2nd Place: Harlan Enterprise - Melissa Johnson - two, maybe three of these ads 
would actually fi t in a series. The black and white themed ads are the closest. They 
share similar formats and two of them use the same fonts. They are lacking similar 
tone. if there was one or two more that fi t with the theme then maybe this could of 
won in my opinion. 

20 - HOLIDAY GREETING ADS AND GENERAL/MISCELLANEOUS

1st Place: Kentucky Standard - Kim Hupman - WOW! That’s has to make the 
client so happy. What great quality!!
2nd Place: Kentucky Standard - Donna Wilhite
3rd Place: Kentucky Standard - Kim Hupman - Good job but really busy com-
pared to the other two ads.

21 - SPORTING GOODS/ATHLETICS

1st Place: Kentucky Standard - Kim Hupman

22 - SPECIAL EVENTS

1st Place: Kentucky Standard - Kim Hupman - Very clean and easy to read
2nd Place: Kentucky Standard - Donna Wilhite

23 - CREATIVE USE OF THE NEWSPAPER/NEWSPAPER PROMOTION

1st Place: Kentucky Standard - Donna Wilhite
2nd Place: Kentucky Standard - Donna Wilhite

PRODUCE & GARDEN CENTER

348-1144

706 BLOOMFIELD RD.,
BARDSTOWN

OPEN Monday - Saturday 9 am-6 pm

We also carry:
Fresh Produce • Fruit 

Cou ntr y Ham • Sausage • Candy • Snacks

                    P R E M I E R  K E N T U C K Y  2 0 2 0  —  the Heart of  Bourbon Country 37

Go back 
in time
with a horse-drawn carriage tour through historic Bardstown 
providing a slow-paced way to enjoy the sights of town.
We offer carriages and buggies to tour just about any size 
group. A hitch wagon is available for special occasions, 
funerals or parades.

For 3 
generations
Everett “Jonsie” Jones’, 
Brandon & Kaydence 
Biven with Around the 
Town Carriage have 
been a common and 

223 North 3rd Street   •   502-348-0331   •   Bardstown, KY   •   Open Daily - Reservations Anytime

fi tting sight in historic Downtown Bardstown. 
Get a personal, guided tour of Bardstown‘s serene 
downtown and a unique narrative of the area’s historic 
homes and attractions.

                    P R E M I E R  K E N T U C K Y  2 0 2 0  —  the Heart of  Bourbon Country 1

MY OLD KENTUCKY HOME BOURBON CAPITAL OF THE WORLDVINTAGE TRAINS

‘COME HOME’ TO
 BARDSTOWN
 & SCENIC CENTRAL

KENTUCKY

2020 
FREE

VISITORS 
GUIDE

THE BEST OF BOURBON COUNTRY



24 - BEST ONLINE/DIGITAL AD

1st Place: Harlan Enterprise - Melissa Johnson
2nd Place: Harlan Enterprise - Melissa Johnson
3rd Place: Kentucky Standard - Donna Wilhite

DAILY DIVISION

01 - DEPARTMENT/DISCOUNT/JEWELRY

1st Place: The Daily Independent - Tony Adkins - This beautiful ad makes it look 
like a quality jewelry store!
2nd Place: News-Enterprise - Sonya Foster, Valerie Serra - Very clean ad with an 
attention getting play on words.
3rd Place: Bowling Green Daily News - Andrea Dennis

02 - AUTOMOTIVE

1st Place: News-Enterprise - Nancy Farmer, Bill Mathers
2nd Place (Tie): Bowling Green Daily News - Haylee Hazel
2nd Place (Tie): Bowling Green Daily News - Andrea Dennis
3rd Place: News-Enterprise - Nancy Farmer, Bill Mathers

03 - HARDWARE/APPLIANCE STORES

1st Place: Bowling Green Daily News - Haylee Hazel - clever ad
2nd Place: News-Enterprise - Sonya Foster, Portia Oldham
3rd Place: The Daily Independent - Tony Adkins

04 - FINANCIAL

1st Place: The Daily Independent - Tony Adkins - Beautiful use of color. Each 
diff erent aspect really jumps out of the ad.
2nd Place: News-Enterprise - Jamie Barnes, Valerie Serra - Very crisp, clean ad 
showing the employees that live and work in the community, along with their ac-
complishments as a company.
3rd Place: Bowling Green Daily News - Haylee Hazel

05 - PROFESSIONAL SERVICES

1st Place: The Daily Independent - Tony Adkins - “Visually appealing. Fantastic ad!”
2nd Place: News-Enterprise - Sonya Foster, Portia Oldham - “Colors pop with this ad. 
Great layout.”
3rd Place: Bowling Green Daily News - Haylee Hazel

06 - FOOD AND ALCOHOL

1st Place: Bowling Green Daily News - Sara Jones - Very clean ad -eye catching! 
Makes me want to have a cold one :0)
2nd Place: The Daily Independent - Tony Adkins
3rd Place: The Daily Independent - Tony Adkins

509 W. Stephen Foster Ave.  |  Bardstown, KY 502-348-2556
Fresh Cooked BLT’sFresh Cooked BLT’s

SERVED 24 HOURS A DAYSERVED 24 HOURS A DAY



07 - FURNITURE

1st Place: The Daily Independent - Tony Adkins - Very festive feel. Lots of infor-
mation in this well designed ad!
2nd Place: Bowling Green Daily News - Macy Manning - That looks like a fun 
place to shop. Very unique!

08 - REAL ESTATE

1st Place: News-Enterprise - Jamie Barnes, Valerie Serra - Very attractive, clear 
and nice use of color
2nd Place: The Daily Independent - Tony Adkins - Lots of information in small 
spaces but great layout to get it all in there.
3rd Place: News-Enterprise - Sonya Foster, Valerie Serra - Honored for 83 years 
in business. That’s great.

09 - CLOTHING STORE

1st Place: The Daily Independent - Tony Adkins - Layout is perfect for the theme.
2nd Place: News-Enterprise - Jamie Barnes, Portia Oldham
3rd Place: Bowling Green Daily News - Sara Jones - Cool ad!

10 - MULTIPLE ADVERTISER/”SIG” PAGE

1st Place: The Daily Independent - Tony Adkins - NIE supporters need recogni-
tion and you’ve done it in a great way!!
2nd Place: News-Enterprise - Staff  - With the pandemic situation, nice to have 
several business advertising about their adjustments for customers with curbside 
pickup. Good job!
3rd Place: Bowling Green Daily News - Staff  - Great color and has the feeling of 
nostalgia in keeping with the background.

11 - HEALTHCARE/MEDICAL

1st Place: Bowling Green Daily News - Jackie DeJaynes - “I love the photos of 
real people that live there. easy to read. Feel good ad. Love it”
2nd Place: The Daily Independent - Tony Adkins
3rd Place: The Daily Independent - Tony Adkins

12 - ENTERTAINMENT/DINING

1st Place: News-Enterprise - Portia Oldham, Bill Mathers - WOW!!!
2nd Place: Bowling Green Daily News - Renea Kaufman - Great layout
3rd Place: News-Enterprise - Jamie Barnes, Portia Oldham
 

�4  Thursday, November 28, 2019 HOLIDAY SHOPPING The Daily Independent | Ashland, Kentucky

Monday-Saturday
10:00am til 5:00pm 740.353.5208

H O L I DAY  

25%
La-Z-Boy • England • Bassett • Smith Brothers • Paula Deen • Many More

12 MONTHS SPECIAL 
FINANCING AVAILABLE!

Off
ALL SOFAS
SECTIONALS FROM LA-Z-BOY, ENGLAND, BASSETT, CRAFTMASTER & SMITH BROTHERS

Various Sizes
and Fabrics

Starting from

$2,299

72” Mid-size Sofas............NOW $799 86” 3-Cushion Sofa.........NOW $899

www.covertsfurniture.com
Two Entrances: 831 Gallia Street & 830 Sixth Street • Portsmouth, OH

Lay-Z-Boy
Reclining

Sofas
from

$949 Genuine Top Grain
Leather Sofas
from$1299

Reclining Leather Sofas

from
$1199

Limited
Quantities!

$38800
La-Z-Boy Recliners

starting at

dai28112019c004.pdf   1 28-Nov-19   02:56:09

FRIDAY • JANUARY 31ST
SATURDAY • FEBRUARY 1ST
SUNDAY • FEBRUARY 2ND

3 DAYS ONLY!3 DAYS ONLY!

SECOND PAIR MUST BE OF EQUAL OR LESSER VALUE

615 Harding Ave
Sciotoville, OH 45662

740-776-7512
www.sciotoshoemart.comwww.sciotoshoemart.com

FRIDAY: 9:30AM UNTIL 8:00PM • SATURDAY: 9:30AM UNTIL 8:00PMFRIDAY: 9:30AM UNTIL 8:00PM • SATURDAY: 9:30AM UNTIL 8:00PM
SUNDAY: 1:00PM UNTIL 5:00PMSUNDAY: 1:00PM UNTIL 5:00PM

*Excludes Birkenstocks

Womens Select Styles Of

CLEARANCE CLEARANCE     
SHOES &     SHOES &        

BOOTS       BOOTS 7070%%
OFFOFF

5050%%
OFFOFF

Entire Selection Of

NORTHNORTH
FACEFACE

5050%%
OFFOFF

Entire Selection Of

WOMENSWOMENS
HANDBAGSHANDBAGS

UP TOUP TO



13 - SPECIAL SECTIONS

1st Place (Tie): The Daily Independent - Tony Adkins - “Very well done. beautiful. 
fantastic content - the top 3 were so very close.  Great job”
1st Place (Tie): Bowling Green Daily News - Staff  - I really like this, what a great 
keepsake 
2nd Place: News-Enterprise - Staff  - Beautiful, great content  the top 3 were amazing
3rd Place: The Daily Independent - Tony Adkins - Any other year this could have 
been fi rst place. the top 3 were so close. 

16 - AGRICULTURE/LAWN AND GARDEN

1st Place: News-Enterprise - Nancy Farmer, Bill Mathers - Great looking ad and 
the color stands out to make it top quality.
2nd Place: The Daily Independent - Tony Adkins
3rd Place: News-Enterprise - Nancy Farmer, Bill Mathers

17 - PREPRINTS/SPECIAL PUBLICATIONS

1st Place: Bowling Green Daily News - Staff  - Love the layout
2nd Place: News-Enterprise - Staff 
3rd Place: The Daily Independent - Tony Adkins

18 - BEST USE OF COLOR

1st Place: The Daily Independent - Tony Adkins - Great color but the best thing 
is you kept it in register!!!
2nd Place: News-Enterprise - Jamie Barnes, Valerie Serra - Really eff ective use of 
color without a lot of colors involved. Nice ad.
3rd Place: News-Enterprise - Sonya Foster, Portia Oldham - Soft colors with 
some bold colors won’t always work but it does in this ad. Congratulations!!

19 - BEST AD SERIES

1st Place: Bowling Green Daily News - Larry Jobe - Very nice and informational
2nd Place: The Daily Independent - Tony Adkins
3rd Place: News-Enterprise - Sonya Foster, Valerie Serra

20 - HOLIDAY GREETING ADS AND GENERAL/MISCELLANEOUS

1st Place: The Daily Independent - Tony Adkins - Beautiful ad.
2nd Place: News-Enterprise - Bill Mathers
3rd Place: News-Enterprise - Sonya Foster, Amanda Heuke 

21 - SPORTING GOODS/ATHLETICS

1st Place: The Daily Independent - Tony Adkins
2nd Place: Bowling Green Daily News - Sara Jones - Very nice and clean
3rd Place: The Daily Independent - Tony Adkins

www.gfdrug.comwww.gfdrug.com

PHARMACYPHARMACY
 • Free Delivery to Catlettsburg, Lavalette, 
   CK, Prichard  & Westmoreland
• Accepts most insurance plans & Blink
• Easy refi lls online 
   and via PocketRx App
• Drive-Th ru behind store

•  38 Flavors of 
Hand Mixed Sodas

• Online Ordering Available 
• Breakfast, Lunch & Dinner 

Served Daily
• Unique Milkshakes & Deserts

SODA FOUNTAINSODA FOUNTAIN

  304-453-5227  304-453-5227304-453-2381304-453-2381

Ric Griffi  th & Heidi Griffi  th Romero 
Owners

1405 Chestnut Street1405 Chestnut Street
 Kenova, WV  25530 Kenova, WV  25530

Family OwnedFamily Owned Established 1892Established 1892

1100 Oak St · (304) 453-2404

2013 CHEVY
SPARK 1LT
$5,995$5,995

2012 JEEP
PATRIOT
$8,195$8,195

2012 JEEP
COMPASS
$8,195$8,195
2009 NISSAN 
ROGUE
$6,895$6,895

PRE-OWNED CARS

ADKINS

k

S

This WeeksThis Weeks  SpecialsSpecials
2007 FORD

EXPLORER
$6,395$6,395
1988 CHEVY 

CAMARO
$6,395$6,395 CANDY GELINAS

OWNER/BARBER

508 14th Street
Kenova, WV 25530
304.453.1339

Monday-Friday 9-6 
Closed Saturday & Sunday

Hometown
Barber Shop

Rocco’s
Ristorante
Fine Food with a Personal Touch

Rocco Sam 
Muriale
Owner

252 Main St
Ceredo, WV
304-453-3000

Tue - Thur
5pm-10pm

Fri-Sat
5pm-10:30pm

Sunday
5pm-9pm

Closed Monday

AUTO SALES

Full Service Auto Repair

Full Service Tire
& Accessories Shop!

larrymccoyautosales.com

304-453.2581 • Cell: 304.633.299
SCOTT McCOY

c e re d o  •  we s t  v i rg i n i a
LookingLooking
For somethingFor something

DifferentDifferent
andand

UNique?UNique?
Think...Think...

Mon.-Sat. 10-8:30 • Sun. 1-5
1-800-798-9551

www. r o s e t r e e b o u t i q u e . c om

CEREDO, WV
Open til 10PM Mon.-Thur. & Sun 

and 11PM Fri. & Sat.

Gino’sGino’swith

1121 Oak Street
304.453.1351304.453.1351

of Kenovaof Kenova

55%%
offoff

When You Provide 
A Selfie With

You at The Pumpkin 

AUTUMNFESTAUTUMNFESTBROWNINGBROWNING

 Gregory A. Browning  O.D. Gregory A. Browning  O.D.

EYE CARE CENTEREYE CARE CENTER
 FAMILY OPTOMETRY

 Lenses Lenses
Contact LensesContact Lenses
Vision CorrectionVision Correction
Eye Conditions & DiseasesEye Conditions & Diseases

 912 OAK STREET • KENOVA WV
304-453-4072 • BROWNINGEYECARE.COM

We Buy & Sell...
Antiques...Glassware

Collectibles & More!

WE HAVE 
A GREAT SELECTION
OF ANTIQUE

JEWELRY!

WEDS- SAT 10AM-4PM • 1ST & 3RD SUN 1-4PM
1329 CHESTNUT ST • KENOVA, WV • 304-412-0769

C-K AutumnFest 2019 Events Schedule
• Nightmare at Dreamland Haunted Trail • Last 3 Fridays and Saturdays in October • 8-11PM
• Parade: Tuesday, October 22 • 6pm
• Craft Show: CK Community Center, Friday, October 25 • 4-10PM, Saturday, October 26 • 10-7PM
• Tractor Show - Mitch Stadium • Saturday, October 26 • 11AM-4PM
• Cruise-In - Ceredo Plaza, Saturday, October 26 • Noon-5PM 
• Kid’s Activities - Ceredo Plaza • Saturday, October 26 • Noon-5PM
• Canning Contest - C-K Elementery School Cafeteria • Saturday, October 26 • 11AM
• Bake-Off - C-K Community Center • Saturday, October 26 • 10AM
• The Great Scarecrow Scavenger Hunt • Week of October 21- October 26
• First Annual C-K AutumnFest Concert Series • Saturday, October 26 • 6PM-10PM
  Ward-Craycraft Stadium: Kyote Band 6PM, Traci Ann Stanley 7PM, YesterYear Rock & Roll Oldies Show 8PM
• Shuttle Buses - 6-11PM on October 24, 25 & 26 from Ceredo Plaza to Pumpkin House & Back • $5
• Elementary School Carnival at the Wonder Dome, C-K Alumni Gym • Saturday, October 26, 11am-1pm
• Trick or Treat • Thursday, October 31 • 5-7PM

THE 
PUMPKIN HOUSE

748 Beech Street • Kenova
www.ckautumnfest.com

Beech Street Vendors
Thursday, Oct 24 - Sunday, Oct 27

5PM-10PM 

 1301 OAK STREET
KENOVA

WEST 
VIRGINIA

Auto Repair and Tires

304.453.3500
FULL SERVICE AUTO REPAIR

OIL 
CHANGE
$2999

WITH COUPON
Expires Nov. 30, 2019
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Panic 
PendantsPhone WiFi Surveillance 

Systems
Security 
Systems Video Business 

Phone 
Systems

2840 Leitchfield Rd. 
Elizabethtown, KY 42701

270.982.4466
www.bbtel.com

Brandenburg 
Telecom, LLC

Please visit the following businesses and thank them for 
sponsoring LIVE  broadcasts of our local high school sports.

COMPANY, INC. www.muggabug.com

On Brandenburg Telecom Channel 1

Watch LIVE LOCAL High School

GirlsSoccer

Congratulations to all STUDENT ATHLETES

’

A SPECIAL ADVERTISING SUPPLEMENT TO THE DAILY INDEPENDENT

★ ★Monday, November 11, 2019

On Veterans Day, weʼd like to share our admiration and
appreciation for the brave men and women in uniform whose

service and sacrifice have protected our freedom and our way of
life through the generations. To all of our dedicated soldiers both
past and present, our deepest gratitude and best wishes remain

with you and your families on Veterans Day and always!



22 - SPECIAL EVENTS

1st Place: The Daily Independent - Tony Adkins - Harry Potter Fans Unite! What 
a fun looking event. The great graphics really make it feel magical! 
2nd Place: Bowling Green Daily News - Larry Jobe - A TON of information for 
this huge event in a great, easy to read layout!
3rd Place: News-Enterprise - Jamie Barnes, Portia Oldham - This is such an 
important topic and health risk. A great community conversation topic to bring 
adults and youth together.

23 - CREATIVE USE OF THE NEWSPAPER/NEWSPAPER PROMOTION

1st Place: The Daily Independent - Tony Adkins - Who says you need a lot of 
color to have an eff ective ad? This one really stands out and it’s primarily in b&w, 
like I’m sitting in a classroom with an old blackboard.
2nd Place: News-Enterprise - Bill Mathers - Congratulations on your APP and 
for letting readers know who to contact at the newspaper for various needs.
3rd Place: The Daily Independent - Tony Adkins - Energetic on your paper’s part 
to involve what seems to be a lot of communities in the region, what with all the 
coaches and sports involved. Good idea, really good job,

24 - BEST ONLINE/DIGITAL AD

1st Place: News-Enterprise - Portia Oldham, Bill Mathers - Great use of color. 
Very eff ective.
2nd Place: The Daily Independent - Tony Adkins
3rd Place: Bowling Green Daily News - Tiff any Creager - Layout is great. 

~ ~ ~

of sitting and watching.

defensive break, sometimes the coaches won’t 
let me come back on, so I’m like, ‘I need some 

laughing and mimicking desperate panting. 
“I know what’s going on; I’m just trying to 
come back and help these new 

   Calipari has relished inciting Kentucky’s 
guards to step up their individual games.
“We have to set up situations where they’re 
feeling pain, whether it be conditioning or 
anything else we do, taking them to limits, 
because it’s the only way they learn about 

guards, we’re just going to continue to raise 
the bar. And it doesn’t mean kick, punch, 
swear, all that, it’s just, you raise the bar. This 
is where we’re coaching you; that is not 

knows all the tricks of the trade, how to 
become a great defender. When we’re go-
ing through drills, he’ll pull you to the side 
to let you know, ‘You should do this; your 
technique would be better this way,’ or, ‘You 
could do this to get in the passing lane.’ It’s 
great to have him around as a resource to help 

•

IT’S WORKING 
- HAGANS “HAS GOT A 

DIFFERENT WAY ABOUT HIM,” 
THE COACH SAID, AND IT’S 

RUBBING OFF.

Go Cats!

Hats 

T-Shirts 

Sweatshirts

Jackets 

Trinkets 

Collectibles 

Much More!

We Have What
EVERY

is looking for!
FAN

Go Cats!

Daily News, Bowling Green, Kentucky  Sunday, March 15, 2020  11B 

Authorized Club Car dealer.
Saylors Golf Carts has been in business for 39 years.

STORE HOURS: 
Monday–Friday 8:00am - 4:30pm CST.

Saturday 8am - 12pm

Saylors Golf Carts, Inc.
302 Laurel Street, P.O.Box 250, Smiths Grove, KY 42171

270-563-4183
saylorsgolfcarts.com

10% OFF
SERVICE

Spring into Spring
with

Saylors Golf Carts

CERTIFICATES OF MERIT
The following newspapers are awarded Certifi cates of Merit for being sole entries in a category. 

WEEKLY, CLASS 1
Category 2 – Automotive – Springfi eld Sun

Category 14 – Group Promotion – Springfi eld Sun
Category 24 – Best Online/Digital Ad – Springfi eld Sun

WEEKLY, CLASS 2 
Category 7 – Furniture – Cynthiana Democrat 

WEEKLY, CLASS 3
Category 17 – Preprints/Special Sections – Mountain Advocate

Category 19 – Best Ad Series – Lebanon Enterprise

MULTI-WEEKLY
Category 7 – Furniture – The Kentucky Standard

Category 18 – Best Use of Color – The Kentucky Standard
Category 25 – Best Online/Digital Ad Series – The Kentucky Standard



General Excellence
DAILY DIVISION

1ST PLACE:  The Daily Independent 
2ND PLACE: Elizabethtown News Enterprise

3RD PLACE:  Bowling Green Daily News

MULTI-WEEKLY
1ST PLACE:  Kentucky Standard
2ND PLACE:  Harlan Enterprise

WEEKLY 1
1ST PLACE:  Springfi eld Sun

2ND PLACE: Falmouth Outlook
3RD PLACE:  The Lake News

WEEKLY 2
1ST PLACE:  Cynthiana Democrat
2ND PLACE: Grant County News

3RD PLACE:  Bourbon County Citizen

WEEKLY 3
1ST PLACE:  Lebanon Enterprise
2ND PLACE: Casey County News

3RD PLACE:  Central City Leader News


